August  27, 1983 
Om  Dollar 


Editor  &  Putilish 


^THE^FOURTH  ESTATE 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERINQ 
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FOR  HISTORIC  CHARM  AND  PRESENT-DAY  PROFIT 


American  history  comes  aiive  in  dozens  of  New  England 
cities,  towns  and  villages.  Here  you  find  not  just  the 
scenes  of  great  events,  but  actual  structures  made  famous 
by  history.  Concord  Bridge,  Faneuil  Hall,  and  Washing¬ 
ton’s  1775-76  headquarters  in  Cambridge  can  all  be  vi¬ 
sited,  and  look  much  as  they  did  during  the  Revolution. 

Famous  buildings  are  not  the  only  lure.  Realizing  that 
treasures  of  early  American  architecture  have  been  going 
to  waste.  New  Englanders  have  restored  whole  neighbor¬ 
hoods,  filling  once  run-down  areas  with  attractive  bou¬ 
tiques,  restaurants,  public  parks  and  shopping  malls.  The 


old  wharf  sketched  above  is  only  one  of  many  such  trans¬ 
formations,  filled  all  summer  with  happy  spenders  absorb¬ 
ing  quantities  of  colonial  atmosphere,  products  of  local 
craftsmanship,  and  justly  famous  New  England  food — all 
in  all,  an  expansive  experience. 

Vacation  business  in  billions  gives  an  important  lift  to  the 
New  England  economy,  making  it  more  recession-proof 
than  other  areas.  Just  one  more  reason  why  New  England 
newspapers — with  better  home  coverage  than  most  other 
U.S.  regions — can  claim  to  be  among  the  nation’s  most 
effective  advertising  media. 
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The  Bryan-G)llege  Station  Eagle,  in  Texas,  was  a  good  afternoon 
newspaper  in  one  of  the  country’s  hottest  SMSA’s.  Research  revealed 
it  could  be  even  better. 

Drawing  on  Harte-Hanks  resources.  The  Eagle  surveyed  the  com¬ 
munity  to  determine  what  residents  wanted  in  a  newspaper.  Results 
indicated  that  people  preferred  a  morning  newspaper  that  was  easier 
to  read,  with  more  relevant  local  news. 

The  Eagle  met  this  challenge  by  improving  and  increasing  its  local 
news  coverage  with  an  expanded  editorial  staff.  A  more  exciting  and 
easier  to  read  layout  was  created.  Production  and  distribution  were 
reorganized  to  give  Bryan-College  Station  a  morning  newspaper. 

Today,  The  Eagle  boasts  one  of  the  country’s  leading  circulation 
growth  rates.  This  is  a  dramatic  example  of  our  commitment  to  give 
communities  our  best.  By  design,  Harte-Hanks  newspapers  across 
the  nation  are  becoming  Community  Information  Centers. 
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*  Maior  meetings  In  bold  face 


SEPTEMBER 

5-10— World  Media  Conferern^,  Cartagena,  Colombia. 

8-0— Allied  Publishers,  Fall  Meeting,  Hilton,  Portland,  Oregon. 

0-10— National  Association  of  Black  Journalists,  Fairmount  Hotel, 

New  Orleans,  La. 

8-10 — New  England  Press  Association,  Fall  meeting,  hosted  by  the 
Maine  Press  Assn.,  Samoset  Resort,  Rockport,  Me. 

11-14 — New  York  State  Publishers  Association,  Montauk  Yacht 
Club  and  Inn,  Montauk,  Long  Island. 

14-16— Catholic  Press  Association,  Midwest  Regional  Conference, 
Riverfront  Towers,  St.  Louis. 

14- 17— Independent  Free  Papers  of  America,  Marriott  Hotel — Airport, 

St.  Louis. 

15- 17— Missouri  Press  Association  Trade  Show,  Adam’s  Mark  Hotel, 

Kansas  City. 

18-20— Central  States  Circulation  Managers'  Association,  Fall 
Conference,  Civic  Center,  Eau  Claire,  Wise. 

16- 21— Western  Classified  Advertising  Association.  Red  Lion  River¬ 

side  Inn,  Boise,  Idaho. 

21- 24— National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24— Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt.  Pocono,  Pa. 

24-25— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Henlopen  Hotel,  Rehoboth  Beach. 

24- 27— Southern  Circulation  Managers  Association,  Hilton  Hotel, 

Birmingham,  Ala. 

25- 28 — International  Newspaper  Promotion  Association,  Eastern 

Region  Conference,  Wequassett  Inn,  Pleasant  Bay,  Chatharh, 
Mass. 

26- 30 — Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station  Square,  Pittsburgh. 

29-30— New  England  Newspaper  Association,  Chatham  Bars  Inn, 
Chatham,  Mass. 

2900— Now  York  Press  Association,  Fall  Convention,  Holdiday 

Inn-Genesee  Plaza,  Rochester. 

2910^1 — Catholic  Press  Association  Northwest  Regional 

Conference,  Park  Plaza  Hotel,  Helena,  Mt. 

Seminars/Workshops/Clinics 

SEPTEMBER 

911/11  Modem  Media  Institute,  Newspaper  Management  for  Graduate 
Students,  St.  Petersburg,  Fla. 

911— MIseourf  Circulation  Management  Association,  Osage  House, 
Osage  Beach. 

11*14— SNPA  Foundation,  The  Electronic  Newspaper,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

11- 16— American  Press  Institute,  Picture  Editors  and  Chief  Photo¬ 

graphers,  Reeton,  Va. 

12- 16— ANPA,  Management  Development  Workshop,  Bellevue-Stratford, 

Philadelphia. 

1916— Knight-Ridder  Seminar,  Modern  Production  Techniques,  Lex¬ 
ington  (Ky.)  Herald-Leader. 

1916—  Pennsi^ania  Newspaper  Publishers  Association 

Classified  Clinic,  Downingtown  Inn,  Downingtown,  Pa. 

1917 —  Michigan  Press  Association,  Advertising  Workshop,  Sheraton 
Inn,  Lansing. 

1920— Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
Hyatt  Regency  O'Hare,  Chicago. 

1926— American  Press  Institute,  Advertising  Executives,  Reston. 

1920 — United  Nations  Association,  Annual  Editors  Seminar, 

United  Nations,  Now  York  City. 

2922— Washington  Journalism  Cantor,  Politics  1984:  Issues  and 
Candidates.  Washington,  D.C. 

21-22 — Now  England  Newspaper  Association,  Advanced  Advertising  Sales 
Seminar,  Sheraton  Tara  Hotel,  Framingham,  Mass. 
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EULLSEYE 

Brazil  is  the  latest  country  seeking  to  sell  I  '  J  Through  targeting,  a  government  gives 
hundreds  of  thousands  of  tons  of  subsidized  '  ■ffcllV  /  preferred  treatment  to  a  chosen  industry- — 
steel  slabs  to  an  American  steel  company  for  ^  subsidizing  its  development  in  many  ways 


Brazil  is  the  latest  country  seeking  to  sell  wl 

hundreds  of  thousands  of  tons  of  subsidized  ' 
steel  slabs  to  an  American  steel  company  for  ^  * 
finishing  into  steel  products. 

The  slabs  would  replace  steel  made  in  Amer-  \  > 

ica,  further  reduce  our  steelmaking  capacity  and 
throw  out  of  work  additional  thousands  of  steel 
industiy'  suppliers,  steelworkers,  and  service  em- 
ployees  in  steel  towns.  • 

However,  a  Brazilian  government  representa-  v\ 
tive  said  Brazil  is  “...being  cautious  and  is  still  »' 
waiting  to  see  the  outcome  of  a  similar  deal  be-  1  , 
tween  United  States  Steel  (kirporation  and  British  1  ‘ 
Steel  C',orporation.”  I  j 

In  earlier  statements  we  warned  the  American  Vj 
public  that  if  British  Steel  is  allowed  to  annually  ship 
3  million  tons  of  subsidized  steel  to  U.S.  Steel’s  Fairless  11 
Works,  there  would  be  a  flood  of  cheaper  deals  from  i 
Brazil,  Korea,  and  other  countries. 

Already,  Brazil  is  negotiating  with  Wheeling- 
Pittsburgh  Steel  to  ship  raw'  steel  slabs  to  Steubenville, 
Ohio.  The  Steubenville  Works  has  just  installed  brand 
new'  “state-of-the-art”  equipment  to  make  its  own  slabs. 
Workers  there  have  taken  deep  cuts  in  pay  and  benefits 
to  help  their  company  modernize. 

Still,  Wheeling-Pitt.sburgh  officials  say,  the  Brazilian 
steel  would  be  far  cheaper.  Steubenville’s  inland  loca¬ 
tion,  modern  equipment,  and  substantially  lower  labor 
costs  are  all  overcome  by  the  Brazilian  government’s 
subsidy  to  its  new  steel  indu.stiy'. 

What  is  happening  in  the  steel  industry'  is  a  dramatic 
example  of  the  problem  of  international  targeting  of 
selected  industries. 


8  -  I  ■  Through  targeting,  a  government  gives 

j  preferred  treatment  to  a  chosen  industry' — 
/  subsidizing  its  development  in  many  ways 
'  until  its  products  can  be  dumped  on  foreign 

markets  at  prices  far  below'  the  true  cost  of 
production. 

^  '  Because  of  our  high  consumption  and  lack  of 

I  a  national  industrial  policy,  the  United  States  is  a 
j  sitting  duck  for  these  practices.  Look  at  what  has 
1 1 1  happened  in  .some  other  indu.stries  w  hich  have 
'l  I  t  been  targeted: 

y  1 1  COMPUTERIZED  MACHINE  TOOLS:  Japan’s 
;£  share  of  this  market  in  the  Ihiited  States  has  in¬ 
i'  ^  e  creased  from  5%  to  50%  since  1976.  24,()()()  Amer- 
1  jobs  have  been  lost. 

B  AIRBUS:  Western  European  countries  targeted 
the  w'orld  commercial  aircraft  market  in  the  early 
197()’s  with  the  creation  of  a  joint  venture  called 

»  Airbus  Industries — w  hich  now  accounts  for  half  of  the 
free  w'orld  market  for  widebodied  aircraft.  This  rapid 
,  ^  market  penetration  contributed  to  Lockheed’s  decision 
\|j/  to  stop  production  of  the  LI 01 1,  with  a  loss  of  4,000 
\y  jobs. 

Private  American  business  firms  and  w'orkers  cannot 
compete  against  the  governments  of  foreign  countries. 
Some  American  industries  are  simply  disappearing. 
Others  are  falling  far  behind  their  subsidized  foreign 
competitors. 

Today  we  are  faced  w  ith  the  very'  real  threat  of  losing 
America’s  steel  independence.  If  w  e  do,  much  of  our 
military'  power  and  economic  ba.se  will  also  be  lost. 

Tomorrow,  it  could  be  )’0//r  indu.stry.  It  could  be 
job. 


Bnml  Joim  Britain  In  Attack  On  USAs  Steel  Indepmderm 
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The  price  of  secrecy 

The  United  States  Government  has  sent  an  official  apology  to  the 
French  Government  because  “officers  of  the  U.S.  Government  were 
directly  responsible”  more  than  30  years  ago  for  lying  to  the  French 
regarding  the  whereabouts  of  Klaus  Barbie,  a  former  Gestapo  officer 
wanted  for  war  crimes.  It  was  worse  than  that,  the  U.S.  Government 
has  admitted.  Officers  of  the  army  not  only  used  Barbie  as  a  spy,  but 
protected  him,  helped  him  and  his  family  to  get  to  Bolivia  under  an 
assumed  name,  and  continued  to  lie  about  it  all  to  U.S.  civilian 
authorities. 

This  could  only  have  been  done  under  the  cloak  of  secrecy  that 
prevailed,  as  it  always  does,  in  the  military  but  throughout  the 
post-war  government.  The  secrecy  surrounding  the  Barbie  case  was 
so  pervasive  that  even  after  it  was  established  years  ago  he  was 
hiding  in  Bolivia  there  was  no  break  in  the  wall  of  silence  here.  It  has 
been  a  shocking  and  humiliating  experience  for  Americans. 

We  are  familiar  with  the  arguments  about  the  extenuating  cir¬ 
cumstances  of  the  Cold  War  confrontation  and  the  problems  of  saving 
post-war  Europe  from  Communism.  But  we  can’t  agree  that 
responsible  authorities  of  the  U.S.  should  have  been  permitted  to — 
or  been  able  to  suireptitiously — act  unilaterally  in  such  a  vital  area 
without  being  responsible  to  any  higher  authority. 

This  episode  should  give  pause  to  those  members  of  this 
administration,  as  well  as  those  in  Congress,  who  would  like  to 
broaden  and  strengthen  the  classification  of  information  within  the 
government,  as  well  as  the  ability  of  some  government  agencies  to 
operate  without  public  accountability.  The  lesson  should  be  pondered 
seriously  lest  we  create  a  higher  wall  of  secrecy  around  our  govern¬ 
ment  which  will  foster  more  Barbie  cases. 

The  American  confession  30  years  late  hasn’t  done  a  thing  for  the 
credibility  of  government  spokesmen  in  today’s  international  arena. 

Heresy  on  tv 

Christine  Craft,  former  anchor  person  for  a  Kansas  City  television 
station,  won  her  suit  against  her  former  employer  and  also  won  the 
sympathy  and  applause  of  most  tv  celebrities  who  agreed  the  station 
management  had  no  right  to  tamper  with  the  lady’s  dress,  appear¬ 
ance  or  manner. 

There  didn’t  seem  to  be  any  contrary  view  on  the  subject  until 
Betty  Rollin,  a  correspondent  for  ABC’s  “Nightline,”  wrote  an  op-ed 
piece  for  the  New  York  Times  stating  that  an  anchor  person’s  role  is 
show  business.  She  didn’t  detract  from  Craft’s  court  victory,  but 
explained  that  an  anchor’s  job  is  not  to  cover  or  write  the  news  but 
usually  to  read  what  someone  else  has  put  on  the  prompter. 

It  took  a  lot  of  courage  for  Rollin  to  make  the  point  that  we  believe  a 
lot  of  other  writers  were  afraid  to  make;  “The  job  of  anchor  has 
nothing  to  do  with  journalism.  The  anchor’s  job  is  to  read  and  to  get 
everybody  to  love  (and  trust)  you  as  you  read.  If  audiences  love  and 
trust  older  men  more  than  older  women — I’m  not  convinced  they  do, 
by  the  way — that  still  does  not  mean  the  man  is  there  for  ‘journalism’ 
any  more  than  the  woman.  They  are  both  there  for  reasons  having  to 
do  with  how  they  appear  and  what  they  project  as  personalities.  And 
if  everyone  who  doesn’t  work  in  tv  doesn’t  know  that,  everyone  who 
does  work  in  tv  does.” 
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Letters 


INFORMATIVE 

E&P’s  August  6  issue  carries  an  arti¬ 
cle  that  I  would  like  to  copy  and  distrib¬ 
ute  to  people  within  our  organization 
for  their  reference  files.  The  story  is 
“Ad  bureau  study:  Singles  shop  for 
food  differently”  on  page  14. 

Jane  A.  Holmes 

(Holmes  is  director  of  publicity  for 
American  r^airy  Association,  Rosemont, 
III.) 

(Permission  to  reprint  granted.) 


NEGLECTED 

In  the  August  6,  1983,  issue  of  Edi¬ 
tor  &  Publisher,  page  22,  the  article 
describing  the  new  satellite  plant  at  the 
Sarasota  Herald-Tribune  fails  to  men¬ 
tion  the  Crosfield  Data  Systems’ 
Model  2417  C.U.  Laser  Facsimile  Sys¬ 
tem  which  reads  paste-ups  in  the  com¬ 
posing  room,  transmits  the  information 
via  microwave  radio  (which  link  you  do 
mention),  and  writes  out  information  in 
the  satellite  plant  onto  non-silver,  dry, 
daylight  Lasermask^"  film  ready 
instantly  for  platemaking  on  the  West¬ 
ern  Lith-X-Pozer  equipment. 

Our  equipment  serves  as  a  vital  link 
in  the  flow  of  information  at  this 
installation  and  at  other  New  York 
Times’  installations.  We  are  surprised 
that  you  could  overlook  its  existence — 
twice. 

Grace  L.  Wiedeman 

(Wiedeman  is  director  of  marketing 
services  for  Crosfield  Data  Systems.) 

REPRINT 

May  we  have  your  permission  to  re¬ 
print  from  your  August  13,  1983,  edi¬ 
tion  the  interesting  story  on  “Status  of 
press  clubs”  (page  44).  We  would  pub¬ 
lish  this  in  our  monthly  publication. 
The  Eight  Ball  of  the  Greater  Los 
Angeles  Press  Club.  We’re  certain  the 
story  would  be  of  interest  to  our  mem¬ 
bers  and  readers.  On  their  befalf,  we 
thank  you. 

Charles  J.  Amador 

(Okay  to  reprint.) 


UNDER  FIRE 

The  John  Naisbitt  comment  about 
nobody  reading  classified  ads  has 
drawn  a  lot  of  partisan  fire  in  Editor  & 
Publisher.  There  is  very  little  ques¬ 
tion  that  classified  ads  are  good 
examples  of  specialized  use  of  the 
media,  and  Naisbitt  stubbed  his  toe,  to 
be  sure.  I  have  no  doubt  that  classified 
advertising  in  some  form  will  continue 
for  a  long  time,  but  the  key  is  “some 
form.” 
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It  is  no  secret  that  AT&T  would  love 
to  get  its  fingers  into  the  classified 
advertising  business.  You  who  print 
classifieds  know  full  well  how  the  com¬ 
puter  has  eased  your  job  in  sorting  out 
these  ads  for  publication.  But  it  is  just 
this  capacity  that  makes  the  idea  of 
utilizing  electronic  publication  so 
attractive  and  cheap.  Computers  and 
VDTs  don’t  use  paper,  and  classifieds 
can  and  might  very  well  be  lost  to  news¬ 
papers  if  they  don’t  get  serious  about 
involving  themselves  in  a  priority  way 
in  electronic  publishing  before  AT&T 
can  get  back  in  the  market  in  1989,  the 
date  set  by  the  antitrust  consent  order. 

Newspapers  as  a  whole  are  missing 
the  boat  in  utilizing  and  exploiting  their 
vast  data  bases  for  the  publishing  of 
things  other  than  newspapers.  Classi¬ 
fied  advertising  is  only  one  of  a  host  of 
opportunities  that  are  being  lost  or 
deleted  by  newspapers’  reluctance  to 
move  with  dispatch  in  the  areas  of  data 
base  utilization. 

Whether  Naisbitt  is  right  about  clas¬ 
sifieds  or  not  is  very  much  beside  the 
point;  he  is  right  about  decentralization 
of  the  society,  specialization  and 
demassification.  Newspapers,  if  they 
are  to  maintain  their  profit  bases  should 
give  an  ear  to  the  thrust  of  what  he  and 
other  futurists  say  on  this  question. 
Others  are. 

Dr.  John  H.  Boyer 
1 124  Teton  Drive 
Peoria,  Illinois  61614 


COLOR  SYSTEM 

While  Kenneth  K.  Kniceley  (produc¬ 
tion  director  of  the  Charleston  West 
Virginia  Newspapers)  is  happy  with  his 
new  Linotype-Paul  scanner,  it  would 
seem  that  there  has  been  a  better  sys¬ 
tem  on  the  market  since  1982. 

We’re  speaking  of  the  DIGI- 
COLOUR/Kodak-Ektaflex  system 
implemented  by  the  News-Herald 
(Lake  County,  Ohio). 

Since  we  have  gone  to  the  DIGI- 
COLOUR/Kodak-Ektaflex  system,  we 


are  able  to  separate  no  less  14  process 
color  photographs  between  7:00  a.m.- 
8:30  a.m. 

Incredible!!  Yes  it  is! 

This  is  a  breakdown  in  the  co- 
ordnation  of  photographs  from  photo¬ 
grapher  to  editor — to  print  maker — to 
color  separations — to  press. 

Photographers  go  on  assignments  the 
day  before  publication.  Upon  return¬ 
ing,  they  soup  the  film  and  make  con¬ 
tact  sheets. 

Editors  then  select  the  photographs 
they  wish  to  run  in  the  3  separate  edi¬ 
tions  of  the  News-Herald.  This 
includes  color  for  business,  sports  and 
feature  sections.  All  sizes  and  selec¬ 
tions  are  given  to  the  print  maker  the 
morning  of  publication. 

This  is  the  time  involved  from  when 
the  print  maker  receives  the  contact 
sheets  and  negatives  until  the  sepa¬ 
rations  are  stripped-up. 

To  make  14  color  corrected  prints 
from  transparencies  or  negatives  .  .  . 

1  hour,  45  minutes. 

Color  prints  are  mounted  on  cam  ;ra 
bed  to  be  separated  by  DlGl-COLOUR 
computerized  separation  system  .  .  . 
5  minutes. 

14  color  prints  separated  at  one 
time  ...  30  minutes. 

Strip-up  time  ...  3  hours,  30  mi¬ 
nutes. 

The  3 'A  hour  strip-up  time  can  be 
justified.  The  plateroom  employees 
have  2  hours  to  put  together  the  first 
News-Herald  edition.  Then,  an  addi¬ 
tional  2  hours  to  put  together  the  subse¬ 
quent  two  editions.  This  time  can  be 
further  cut  down  if  photographs  are 
mounted  in  the  positions  they  will 
appear  in  the  paper,  then  separated. 

This  system  has  worked  well  to  pro¬ 
vide  the  News-Herald  with  excellent 
color  reproduction. 

In  conclusion  ...  we  can  produce 
all  of  our  14  process  color  photographs 
from  printing,  to  the  press,  from  5  a.m. 
to  10  a.m. 

Signed, 

Lake  County  News-Herald 
Production  Department 
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NEWS  SERVICE 


A  A  The  New  York  Times 
\\  News  Service  gives  us 
extra  depth  for  Washington 
and,  particularly,  interna¬ 
tional  coverage.  It  serves 
those  purposes  very  well. 
And  it  also  gives  us  some¬ 
thing  different  every  day  for 
our  front 

page.  A  A  KentStnr^ 

Editor 

Fairbanlis  Daily  News-Miner 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 


We  couldn’t  have  said  it 
betterourselves. 


Mr.  James  R.  Whelan  ? 

Editor  and  Publisher  i 

The  Washington  Times  j 

3600  New  York  Avenue,  NE  i 

Washington,  DC  20002 

Dear  Mr.  Whelan: 

Recently,  Moral  Majority,  Inc.,  in  affiliation  with  many  of  its  state  organizations,  ran 

over  70  full-page  advertisements  in  daily  and  weekly  newspapers  across  the  nation.  : 

For  example,  we  ran  advertisements  in  your  paper  The  Washington  Times,  Washington 

Post,  Detroit  Free  Press,  Chicago  Tribune  and  Los  Angeles  Times. 

The  response  per  dollar  cost  we  received  via  The  Washington  Times  exceeded  all  other 
dailies  in  which  we  advertised.  The  response  from  our  Washington  Times  ad  in  relation 
to  dollar  cost  was  eight  times  higher  than  the  response  from  the  Washington  Post. 

There  is  no  question  that  you  and  your  team  have  accomplished  a  fantastic  achievement 
in  the  first  year  of  your  existence.  It  is  good  to  know  that  there  is  a  conservative  and 
responsible  alternative  to  the  Washington  Post  in  our  nation's  Capitol.  Keep  up  the 


MdRAl  MA.IORITY,  INC:  •  II  RHY  I  ALWEIL,  PRESIDENT 
C'i'i  SOUTH  CAPITOI  STRIT  T.  SUITE  HlI.  WASIIINC.TON.  DC.  2ikhI.M:ii:|  4S4--5I  I 
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NACKEY  LOEB: 


Every  Saturday  since  1884 

William  Loeb’s  widow 
wields  her  influence 


It  has  been  two  years  since  the  death  of 
William  Loeb,  controversial  and  out¬ 
spoken  publisher  whose  fiery  pen  caused 
his  newspapers,  the  Manchester  (N.H.) 
Union  Leader  and  New  Hampshire  Sun¬ 
day  News,  to  be  known  far  outside  the 
hills  of  little  old  New  Hampshire. 

For  the  first  time  since  its  inception,  the 
first-in-the-nation  New  Hampshire  Pres¬ 
idential  Primary  will  be  held  this  winter 
without  the  man  who  often  attracted  more 
attention  than  many  of  the  candidates. 

Loeb,  who  is  alleged  to  ^^have  made 
Muskie  cry”  and  who  once  urged  readers 
to  “Hold  Your  Nose  and  Vote  for  Nixon” 
is  gone. 

By  J.W.  McQuaid 

As  primary  time  nears,  the  national  press  is  asking,  “Is 
There  Life  at  the  Union  Leader  after  William  Loeb?” 
“What  is  this  Nackey  Loeb  (Loeb’s  widow  and  successor 
as  president  and  publisher)  like?  Is  the  Union  Leader  still  a 
factor  in  politics?  What’s  she  been  up  to? 

Changes  take  place 

Just  what  have  Nackey  Loeb  and  the  Union  Leader 
been  up  to?  Quite  a  few  things. 

Three  months  after  her  husband’s  death  on  September 
12,  1981,  Mrs.  Loeb  converted  the  newspaper’s  Man- 
chester-area  afternoon  edition  to  morning  publication, 
adding  it  to  the  same  press  run  as  the  statewide  edition. 

The  move  to  all-morning  publication  of  New  Hamp¬ 
shire’s  largest  daily  newspaper  had  long  been  a  dream  of 
William  Loeb,  but  mechanical  problems  had  made  it 
impractical.  Even  after  the  new  equipment  was  in  place, 
there  was  more  than  a  little  trepidation  on  the  part  of  many 
departments  to  such  a  radical  change.  Manchester’s  only 
daily  newspaper  had  been  an  afternoon  tradition  for  more 
than  a  half-century. 

None  of  that  bothered  Nackey  Loeb,  however. 

“We’re  coming  into  a  new  year,”  she  told  her  people 
that  fall.  “Let’s  give  the  readers  a  new  morning  news¬ 
paper.”  The  transition  went  off  without  a  hitch,  despite 


(J.W.  McQuaid,  editor-in-chief  of  Manchester  Union 
Leader,  has  been  with  the  Loeb  newspapers  fulltime  the  past 
14  years  and  parttime  sports  and  office  boy  for  4  years 
before  that.  His  father,  the  late  B.J.  McQuaid,  was  co¬ 
founder  of  New  Hampshire  Sunday  News  and  was  William 
Loeb’s  first  editor-in-chief.  Paul  H.  Tracy  became  editor-in- 
chief  when  his  father  died  and  Mrs.  Loeb  named  him  to  the 
post  when  Tracy  died  last  November.) 


Nackey  Loeb 

one  of  the  coldest  winters  on  record.  The  new  morning 
Manchester  edition  soon  recovered  from  the  loss  of  two- 
edition  purchases  in  the  city  and  began  posting  impressive 
gains. 

In  fact,  overall  circulation  has  been  up  substantially 
since  Mrs.  Loeb  took  the  helm.  The  daily  Union  Leader  is 
now  at  70,0(X)  net  paid,  up  approximately  2,600  copies  in 
the  two  years  since  William  Loeb’s  death.  The  New 
Hampshire  Sunday  News,  expected  to  hit  80,000  circula¬ 
tion  in  another  month,  is  up  more  than  5,000  copies. 

Reagan  responds 

Is  the  Union  Leader  still  influential?  Ronald  Reagan, 
among  others,  seems  to  think  so. 

When  Nackey  Loeb  wrote  a  page-one  editorial  (the 
Loeb  tradition  of  signed,  front-page  opinion  continues) 
questioning  the  President’s  allegiance  to  his  own  pro¬ 
grams,  the  President  quickly  wrote  back — and  also 
assured  Mrs.  Loeb  of  his  faithfulness  during  a  private 
meeting  with  the  lady  publisher. 

And  what  of  the  1984  Presidential  Primary,  for  which 
many  Democratic  contenders  are  already  campaigning? 

None  of  them  has  been  called  a  “jerk”,  a  “flake”  or  a 
“snake  oil  salesman” — not  yet,  anyway.  Nackey  Loeb 
doesn’t  pretend  to  match  her  late  husband’s  flair  for  the 
memorable  epithet.  But  her  newspapers  welcomed  the 
“dismal,  dreary  Democrats”  to  New  Hampshire  earlier 
(Continued  on  page  16) 


Court  denies 
professional 
status  to  writer 


John  E.  Heselden  Rosalynn  Carter 


NAMED — Rosalynn  Carter,  former  First  Lady,  was  elected  to  the  board  of  directors 
of  Gannett  Co.  Inc.  at  a  board  meeting,  held  August  23  in  Boston,  where  Gannett 
recently  acquired  WLVI-tv.  For  Mrs.  Carter,  who  observed  her  56th  birthday  last  week, 
the  directorship  is  her  first  formal  business  association  since  leaving  the  White  House. 
John  E.  Heselden,  deputy  chairman  of  Gannett  Co.,  was  named  to  the  additional  post 
of  publisher  of  USA  Today,  replacing  Philip  T.  Gialanella,  who  resumed  his  fulltime  role 
as  president  of  Gannett  Pacific  and  publisher  of  Honolulu  Star-Bulletin.  Heselden  will 
plan  and  implement  long-term  business  development  of  the  daily,  which  will  be  a  year 
old  on  September  15. 

Classified  ad  color  record 
set  by  St.  Petersburg  dailies 


A  self-syndicated  columnist  plans  to 
appeal  an  August  11  decision  of  the 
New  York  State  Supreme  Court’s 
Appellate  Division  requiring  him  to  pay 
$8,725  in  back  taxes  because  he  “is  not 
engaged  in  a  profession.” 

“The  World  in  Focus”  columnist 
William  R.  Frye  called  the  3-2  ruling 
“astonishing,”  and  warned  that  it 
would  have  “both  a  constitutional  and 
an  immediate  practical  implication.” 

“The  constitutional  implication  is 
that,  in  order  to  be  regarded  as  a  pro¬ 
fessional,  the  news  media  must  be 
(among  other  things)  licensed  by  the 
government  and  otherwise  subjected  to 
‘control  of  the  occupation  by  standards 
of  conduct,  ethics  and  malpractice 
liability,’”  stated  Frye,  who  will  be  tak¬ 
ing  his  case  to  the  New  York  State 
Court  of  Appeals.  “Such  licensing  and 
control  would  be  in  flagrant  violation  of 
the  First  Amendment.” 

He  said  the  ruling  would  leave 
thousands  of  freelance  writers  subject 
to  retroactively  paying  New  York  City 
unincorporated  business  taxes  for  the 
years  1966-70.  (Beginning  in  1971,  all 
professionals  became  subject  to  this 
tax  after  the  city  repealed  the 
exemption  statute.  Frye  said  he  has 
paid  the  tax  since  then.) 

Frye — who  has  self-syndicated  his 
weekly  world  events  analysis  column 
to  as  many  as  150  papers  for  the  past  20 
years — took  his  case  to  court  in  1979 
after  New  York  City’s  Department  of 
Finance  ruled  that  he  owed  the  tax 
money. 

The  columnist — a  Christian  Science 
Monitor  staff  member  from  1942-62 
who  covered  the  United  Nations — said 
he  was  more  interested  in  the  “princi¬ 
ple”  of  the  case  than  in  saving  the 
$8,725.  He  said  during  an  E&P 
interview  that  he  had  lost  more  than 
$100,000  worth  of  work  time  pursuing 
the  case  as  of  the  Aug.  1 1  Frye  v.  Com¬ 
missioner  of  Finance  of  the  City  of  New 
York  decision. 

In  the  ruling.  Justice  Arnold  L.  Fein 
cited  Rosenbloom  v.  State  Tax  Com¬ 
mission  when  he  stated,  “In 
determining  what  activity  constitutes 
the  practice  of  a  profession,  considera¬ 
tion  should  be  given  to  the  following 
factors;  1)  a  long-term  educational 
background  generally  associated  with  a 
degree  in  an  advanced  field  of  science 
or  learning;  2)  the  requirement  of  a 
license  which  indicates  sufficient  quali¬ 
fications  have  been  met  prior  to  engag¬ 
ing  in  the  occupation;  3)  the  control  of 
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St.  Petersburg  (Fla.)  Times  and  Eve¬ 
ning  Independent  claims  to  have  set  a 
world  record  on  August  17  when  it 
completed  five  years  of  paid  color 
advertising  in  full-run  classified. 

This  unprecedented  color  streak 
began  when  Times-Independent  classi- 


the  occupation  by  standards  of  con¬ 
duct,  ethics  and  malpractice  liabil¬ 
ity  ..  .  .” 

In  a  dissent.  Justice  Theodore  R. 
Kupferman  stated,  “The  fact  that  he 
(Frye)  did  not  attend  a  specialized 
school  of  journalism  makes  him  no  less 
ajournalist  or  journalism  any  the  less  a 
profession.” 

Kupferman  said  that  “perhaps”  the 
American  Heritage  Dictionary  defini¬ 
tion  of  a  professional — “one  who  has 
an  assured  competence  in  a  particular 
field  or  occupation” — should  be  used. 

Fein’s  reaction  to  this  was,  “Many 
an  experienced  shoemaker,  plumber, 
blacksmith  or  artisan  of  another  type 
would  fit  that  definition.  That  does  not 
make  them  professionals  for  our  pur¬ 
poses.  If  all  who  write  columns  for 
newspapers  are  held  to  be  pro¬ 
fessionals,  within  the  meaning  of  the 
exemption  statue,  it  might  well  extend 
to  the  author  of  any  kind  of  newspaper 
column,  be  the  subject  sports,  society, 
finance,  astrology,  backgammon  or 
gossip.” 


fied  began  allowing  several  advertisers 
to  run  ads  of  the  same  color  on  the  same 
page  and  share  the  color  charge.  Prev¬ 
ious  procedure  had  been  to  allow  only 
one  color  ad  on  a  page  so  the  advertis¬ 
ers  would  gain  an  exclusive  color 
advantage. 

Color  cost  sharing  has  proven 
extremely  popular  with  Times  and 
Independent  advertisers,  especially 
automotive  and  real  estate. 

The  newspapers  limit  the  number  of 
free-standing  color  ads  per  page  to 
three,  “and  we’ve  had  some  issues 
with  as  many  as  15  pages  of  color  ads  in 
the  classified  section,”  classified 
advertising  manager  Rich  Riggins 
said. 

“It’s  interesting,”  says  Riggins, 
“that  this  long  color  run  in  full-run 
seems  to  be  affecting  part-run  (regional 
editions)  classified  as  well.  Color  ads  in 
regional  classified  doubled  in  1982  over 
1981,  and  this  year  they’ve  doubled 
over  last  year.  In  the  10-month  period 
September  1,  1982,  through  June  30, 
1983,  full-run  classified  had  603  color 
ads,  part-run  525,  and  Spree.',  our  non¬ 
subscriber  free  paper,  ran  226  color 
ads.” 

The  number  of  full-run  color  ads  dur¬ 
ing  the  five-year  period  totaled  3,194, 
with  the  color  premiums  alone  adding 
$1,105,(X)0  to  Times-Independent  clas¬ 
sified  revenue. 
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No  action  on 

By  Gerald  Stone 

The  spotlight  was  on  journalism 
accreditation  during  several  major  pre¬ 
sentations  at  the  annual  convention  of 
the  Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication  m 
Corvallis,  Ore.,  the  first  week  of 
August. 

Although  no  action  was  taken  to 
change  procedures  of  the  accrediting 
process,  a  new  committee  has  been 
formed  by  AEJMC  president  Everette 
Dennis,  dean  of  the  School  of  Journal¬ 
ism  at  the  University  or  Oregon,  to  take 
a  close  look  at  the  entire  accreditation 
process  during  this  year. 

Journalism  accreditation  has  come 
under  public  scrutiny  during  recent 
months  with  the  voluntary  withdrawal 
from  the  roster  of  accredited  journal¬ 
ism  programs  by  such  noted  schools  as 
the  University  of  Michigan  and  North¬ 
western  University,  and  the  loss  of 
accreditation  by  Boston  University  and 
others. 

Open  discussion 

The  Corvallis  convention  program 
on  accreditation  was  an  attempt  to 
bring  some  of  the  key  issues  out  into  the 
open,  according  to  Douglas  A.  New¬ 
som,  chairman  of  the  Journalism 
Department  a  Texas  Christian  Univer¬ 
sity  at  Fort  Worth  and  outgoing  chair¬ 
man  of  the  Accrediting  Committee. 

“I  discovered  two  years  ago  when  I 
became  chairman  of  the  Accrediting 
Committee  that  the  process  had 
become  a  mystery,”  Newsom  said. 

Sharon  Murphy,  a  faculty  member  at 
Southern  Illinois  University  and  head 
of  the  AEJMC  Committee  on  Teaching 
Standards,  said  her  group  had  orga¬ 
nized  a  session  on  accreditation 
“because  everyone’s  talking  about  it. 
This  can’t  help  but  put  it  into  the  public 
weal.” 

Charles  Duncan,  professor  emeritus 
at  the  University  of  Oregon  and  a  ses- 
sion  panelist,  reviewed  the 
development  of  journalism  accredita¬ 
tion  in  the  United  States  tracing  the 
current  procedures  to  1945  when  grants 
from  the  Carnegie  Foundation  and 
several  newspapers  helped  found  the 
plan. 

Need  higher  standards 
Duncan  said  the  accrediting  process 
is  “overly  time  consuming,  complex 
and  expensive.  I  hold  that  standards 
are  not  high  enough  and  never  have 
been,”  he  said,  but  added  that  he  sup¬ 
ported  the  general  precepts  of 
accreditation. 

IXmcan  said  the  newspaper  press  had 
begun  the  process  and  questioned  if  to- 
da’'’s  mix  of  mass  media  would  be 
either  interested  or  able  to  cope  with 
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accrediting  process 


the  range  of  programs  being  accredited 
now. 

Hampden  W.  Smith  III  of  Washing¬ 
ton  &  Lee  University,  whose  school 
this  spring  received  only  provisional 
and  probationary  accreditation,  said  he 
too  supported  the  accreditation  pro¬ 
cedure  but  had  been  invited  to  identify 
shortcomings  of  the  process. 

Smith  said  one  difficulty  is  accrediting 
teams’  lack  of  openness  with  schools 
being  visited. 

Cause  of  concern 

Another  cause  of  concern  is  the  25- 
75%  rule  which  limits  journalism  ma¬ 
jors  to  taking  only  25%  of  their 
undergraduate  college  coursework  in 
journalism  with  the  other  75%  of  cred¬ 
its  coming  from  arts  and  sciences. 

The  “unit  rule,”  requiring  that  more 
than  half  a  school’s  majors  be  enrolled 
in  accreditable  sequences,  was  another 
controversial  point,  and  the 
“internship  rule’’  which  limits 
internship  credit  to  no  more  than  10% 
of  total  journalism  credits  was  the  last 
issue  Smith  cited. 

Smith  said  he  had  “difficulties  with 
the  cookie-cutter  policies  accreditors 
apply  to  numbers,  rigidly  in  the  applica¬ 
tion  of  rules  and  the  fact  that  the 
accrediting  unit  adheres  to  the  needs  of 
large  media  representatives,  not  the 
small  ones.” 

Best  for  students 

Claude  Sitton,  editorial  director  and 
editor  of  the  Raleigh  (N.C.)  News  & 
Observer  and  the  Raleigh  Times  and  a 
staunch  supporter  of  journalism 
accreditation,  told  educators,  “You 
should  not  be  concerned  with  what’s 
best  for  your  schools  but  what’s  best 
for  your  students.” 

Sitton  said  the  question  of  number  of 
votes  between  academicians  and  pro¬ 
fessional  representatives  on  the 
Accrediting  Council  had  been  taken 
care  of  during  the  past  year  but  noted, 
“there  had  never  been  a  split  between 
professionals  and  academicians  on  the 
Council.” 

Sitton  responded  to  Smith’s  criticism 
of  the  accrediting  process  and  added  “a 
concern  not  being  dealt  with  is  the  pro¬ 
liferation  of  votech  and  two-year  com¬ 
munity  college  journalism  programs 
where  small  papers  are  hiring  the  prod¬ 
uct  and  thereby  dead-ending  the  ca¬ 
reers  of  these  people  who  do  not  have 
the  liberal  arts  background.” 

He  said  the  removal  of  liberal  arts 
courses  from  journalism  majors’  curri¬ 
cula  will  lead  to  “communicators  who 
have  very  little  to  communicate.” 

Outside  attacks 

James  Carey,  dean  of  the  College  of 
Communication  at  the  University  of 


Illinois  and  a  member  of  the  Accredit¬ 
ing  Council,  said  “I  think  there  are 
many,  many  things  wrong  with 
accreditation,  but  I  believe  in  general 
that  the  attack  on  accreditation  comes 
from  outside  ...  by  university  pres¬ 
idents,  other  departments,  parents  and 
others. 

Carey  said,  “We  can  find  college 
presidents  who  are  willing  to  take  on 
ACEJMC,  but  when  I  find  a  university 
president  who  is  also  willing  to  take  on 
the  American  Medical  Association  and 
the  American  Bar  Association,  I’ll 
gladly  follow.” 

He  discussed  his  concern  that  in 
seeking  more  student  head  count  and 
the  financial  resources  that  follow  stu- 
dent  enrollment,  university 
departments  are  loading  up  on  the  re¬ 
quired  credits  students  must  take  in 
their  majors. 

Carey  said  he  is  worried  “that  the 
trend  of  the  future  is  to  total  pro¬ 
fessional  education.”  He  said  that  in 
journalism  and  communication,  “no 
more  than  nine  3-hour  courses  in  pro¬ 
fessional  skills  are  all  that  are  needed.” 

In  addition  to  the  panel  discussion  on 
accreditation,  a  pre-convention 
accrediting  workshop  was  offered  for 
educators  from  schools  that  might  be 
considering  applying  for  accreditation 
visits  in  the  future. 

Workshop  panelists  stressed  the  cen¬ 
tral  concerns  emerging  programs 
should  consider,  including  curriculum, 
facilities  and  extensive  pre-visit  re¬ 
ports,  and  talked  about  total 
involvement  of  faculty,  campus  admin- 
strators  and  students  in  the  process. 

Richard  Gray,  dean  of  the  School  of 
Journalism  at  the  University  of  Indiana 
and  a  workshop  panelist,  said  “I’ve 
heard  more  discussion  of  accreditation 
here  than  all  the  times  in  the  past.” 

Kissinger  names 
PR  spokesman 

Herbert  E.  Hetu,  president  of  Hetu 
and  Lukstat  Inc.,  a  Washington,  D.C. 
public  relations  firm,  was  appointed 
director  of  public  affairs  for  the  Nation¬ 
al  Bipartisan  Commission  on  Central 
America.  His  appointment  was 
announced  by  Dr.  Henry  A.  Kissinger, 
chairman  of  the  commission.  Hetu, 
who  will  answer  news  media  queries 
and  serve  as  the  liaison  between  repre¬ 
sentatives  of  the  media  and  members  of 
the  commission,  recently  served  as  the 
spokesman  for  the  President’s  Com¬ 
mission  on  Strategic  Forces  (generally 
known  as  the  Scowcroft  of  MX  Commi- 
sion).  From  March  of  1977  until  August 
of  1981,  Hetu  served  as  director  of 
public  affairs  for  the  CIA. 
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Publishers  gearing  up 
for  ad  standardization 


By  Andrew  Radolf 

An  informal  survey  by  Editor  & 
Publisher  found  widespread  accept¬ 
ance  among  newspapers  for  the 
expanded  Standard  Advertising  Units 
and  determination  to  have  the  conver¬ 
sion  process  completed  by  July  1 , 1984, 
the  date  set  for  the  new  system  to  go 
into  effect. 

On  August  5,  the  American  News¬ 
paper  Publishers  Association  and  the 
Newspaper  Advertising  Bureau  sent 
publishers  a  25  page  booklet  stamped  in 
red  ink — “Urgent” — which  outlined 
what  newspapers  must  “voluntarily” 
do  to  conform  to  the  new  advertising 
standards. 

The  booklet  made  it  clear  that  vir¬ 
tually  every  department  of  a  newspaper 
will  be  affected  by  the  change. 

The  basic  SAU  proposal  establishes 
a  six  column  advertising  format  with 
column  widths  of  21/16  inches  and  a 
page  width  of  13  inches. 

There  are  56  ad  sizes  for  broadsheets 
with  a  full-depth  page  size  of  21  inches. 
There  is  also  a  special  T-size  for  tab¬ 
loids  with  a  press  cut-off  of  21 1/2  inches. 
The  SAU  system  was  designed  so  that 
all  broadsheet  newspapers  can  accept 
21  inch  ads  and  float  them  if  their 
printed  depth  exceeds  21  inches. 

Billing  for  the  new  SAUs  will  be  in 
column  inches  instead  of  agate  lines. 

Adoption  of  the  expanded  SAUs  also 
involves  developing  a  rate  card  which 
conforms  to  International  Newspaper 
Advertising  and  marketing  Executive 
standards  and  invoices  which  contain 
information  recommended  by  the 
Institute  of  Newspaper  Controllers  and 
Financial  Officers. 

The  AN  PA/NAB  booklet  also  urged 
newspapers  “to  avoid  combining  the 
format  change  with  a  rate  increase.  The 
concurrence  of  these  events  has  caused 
confusion  in  the  minds  of  some 
advertisers  as  to  the  pricing  impact  of  a 
format  change.” 

According  to  the  booklet,  Standard 
Rate  and  Data  Service  will  present  rate 
information  in  inches  as  well  as  agate 
lines  beginning  in  January.  “Beginning 
with  the  July  12,  1984  issue  of  SRDS, 
only  inches  will  be  listed,”  the  booklet 
states. 

Otis  Kirchhoeffer,  senior  editor  of 
SRDS,  said  that  SRDS  “won’t  delete  a 
listing”  if  a  newspaper  continues  to 
supply  its  rate  information  in  agate 
lines  after  July  1,  1984. 

E&P  found  that  those  papers  that 
were  not  already  printing  with  a  55  inch 
web  width  believed  that  modifying 
their  presses  to  conform  to  the  new  ad 
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standards  would  be  easily  accom¬ 
plished. 

Detroit  Free  Press,  which  installed 
42  new  press  units  in  1978,  will  have  to 
spend  $600,000  to  $700,000  in  new  parts 
alone  to  change  its  web  width  to  55 
inches  from  56  inches,  said  president 
Don  C.  Becker.  He  added  that  the  Free 
Press  has  “a  task  force”  in  place  to 
study  how  to  implement  the  SAU 
system. 

Most  papers  with  printed  depths 
exceeding  21  inches  said  they  would 
float  ads  under  the  SAU  system  rather 
than  make  costly  changes  in  press  cut¬ 
offs. 

Joe  Hladky  III,  publisher  of  Cedar 
Rapids  (la.)  Gazette,  summed  up  the 
feeling  of  newspapers  when  he  com¬ 
mented:  “We’d  love  to  have  those  pro¬ 
blems  (of  vertical  float),  if  it  means  we 
can  sell  more  advertising.” 

“It’s  the  one  coming  thing  we  can  all 
do  to  serve  advertisers  as  well  as  agenc¬ 
ies,”  stated  Leo  Kubiet,  director  of 
advertising  for  St.  Petersburg  Times 
and  Evening  Independent.  Kubiet, 
who  is  also  president  of  INAME,  said 
most  of  the  newspapers  in  Florida  told 
him  they  intend  to  convert  to  the  new 
SAUs. 

Most  newspapers  said  the  biggest 
and  costliest  step  in  converting  to  the 
new  SAUs  will  be  in  making  the  neces¬ 
sary  adjustments  in  their  data  process¬ 
ing  departments,  particularly  in 
reprogramming  their  systems  to  handle 
inches  rather  than  lines. 

“There  are  many  man-hours  and  dol¬ 
lars  involved  in  adjusting  our  order 
entry  and  billing  systems”  to  handle 
the  SAUs,  remarked  Jerry  Tillis,  senior 
vicepresident  of  Philadelphia  News¬ 
papers,  Inc.,  which  publishes  Phi¬ 
ladelphia  Inquirer  and  Philadelphia 
Daily  News. 

Millard  Owen,  vicepresident  for 
marketing  and  sales  of  the  Boston 
Globe  agreed  that  the  “hardest  part”  of 
implementing  the  SAUs  will  be  in  “bill¬ 
ing  and  accounting.  We  have  to  repro¬ 
gram.” 

Senior  executives  of  Harte-Hanks 
Communications,  Knight-Ridder 
Newspapers,  Lee  Enterprises,  New 
York  Times  Co.  and  Gannett  Co.  told 
E&P  all  their  newspapers  will  be  con¬ 
verting  to  the  new  SAUs  by  July  1, 
1984. 

Mark  Arnold,  vicepresident  for 
advertising  of  Gannett  Co. ,  noted  that  a 
“key  decision”  in  getting  the  expanded 
SAUs  under  way  has  been  the 
indication  by  national  advertisers  and 
ad  agencies  that  they  will  “accept 


float”  for  their  ads. 

“It  would  be  self-defeating  not  to  do 
it,”  said  Len  Harris,  director  of  corpo¬ 
rate  communications  for  the  New  York 
Times  Co.  “It  makes  it  so  much  easier 
for  a  regional  as  well  as  a  national 
buy.” 

Walter  E.  Mattson,  president  of  the 
Times  Co.,  headed  the  special  ANPA/ 
NAB  working  committee  which 
devised  the  expanded  SAU  system. 

Several  newspapers,  including  the 
Baltimore  Sunpapers,  and  Lakeland 
Ledger,  a  New  York  Times  Co.  paper, 
intend  to  hold  seminars  to  teach  local 
retail  advertisers  how  to  Use  the 
expanded  SAU  system. 

Frank  O.  King,  publisher  of  Beverly 
Times,  Newburyport  News,  and 
Gloucester  Daily  Times  in  Massachu¬ 
setts,  said  that  “unless  my  study  (of 
SAUs)  comes  back  negative,  I  have 
every  intention  of  implementing  it.  I 
don’t  know  what  it  would  it  cost  me  to 
do  it.” 

King  noted  that  he  would  have  to 
modify  his  presses’  web  width  from  56 
inches  to  55  inches,  but  said  “it’s  no 
problem  on  the  Goss  Urbanite.” 

King  said  his  papers  already  bill  local 
advertisers  in  inches  and  he  “wel¬ 
comes  the  change  for  national.” 

W.H.  Cowles,  publisher  of  Spokane 
Spokesman-Review  and  Chronicle, 
noted  that  the  changes  his  paper  will 
have  to  make  to  convert  from  a  nine 
column  to  a  six  column  format  “will  be 
welcomed  by  our  news  department.” 

Cowles  said  he  plans  to  make  the 
switch  to  the  new  SAUs  “at  a  time 
when  it’s  clear  to  our  advertisers  no 
rate  change  is  involved.” 

Cowles  remarked  that  he  contacted 
most  of  the  other  dailies  in  the  Pacific 
Northwest  and  found  the  majority 
already  use  a  page  format  compatible 
with  the  expanded  SAUs.  “It  won’t  be 
a  big  thing  for  them”  to  make  the 
change,  he  said. 

Bill  Meroney,  publisher  of  Port 
Arthur  (Tex.)  News,  stated  he  is  chair¬ 
man  of  the  committee  studying  ways  of 
implementing  the  new  SAUs  for  all  the 
Cox  Newspapers. 

He  said  in  addition  to  cost  factors, 
the  committee  will  also  look  at  the  com¬ 
petitive  situations  faced  by  Cox  News¬ 
papers.  Meroney  said,  for  example, 
that  Mesa  (Ariz.)  Tribune  “may  con¬ 
vert”  to  the  new  SAUs  because  the 
Phoenix  Gazette  and  Arizona  Republic 
plan  to  go  on  the  system. 

Chicago  Sun-Times,  a  tabloid,  plans 
to  go  to  a  five  column  format  from  its 
present  six  columns  in  order  to  comply 
with  the  new  SAUs. 

“We’re  in  a  competitive  market,” 
said  Bob  McCormick,  executive 
vicepresident  for  marketing  and  sales. 
“The  Chicago  Tribune  is  already  on  a 

(Continued  on  next  page) 
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modular  SAU  format.  They’re  pretty 
far  along.” 

Denver  Rocky  Mountain  News, 
another  tabloid,  also  plans  to  switch 
from  six  columns  to  five  columns  to 
accommodate  the  new  SAUs. 

‘‘It’s  a  little  awkward.  We’ll  have  to 
make  some  compensations,  reduction 
perhaps,”  said  Carlos  Boettger, 
advertising  director.  ‘‘It’s  the  wave  of 
the  future.  We  can’t  be  left  out.” 
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Newsday,  which  along  with  the  New 
York  Daily  News,  has  the  shortest  cut¬ 
off  for  a  tabloid,  nevertheless  is  hoping 
to  implement  the  SAUs  on  its  existing 
'  six  column  format. 

‘‘We’re  experimenting  with  reducing 
our  ads  vertically  and  horizontally  to 
eliminate  distortion  of  the  dot  struc¬ 
ture,”  commented  Robert  Johnson, 
Newsday’s  president.  ‘‘If  we  can 
shrink  the  ads  and  the  ad  agencies  will 


accept  that,  that’s  going  to  be  the 
answer.” 

The  Daily  News,  on  the  other  hand, 
is  considering  a  four  column  format, 
with  each  column  2'/4  inches,  to 
accommodate  the  SAUs,  said  an  exec¬ 
utive.  ‘‘We  have  to  decide  if  we’re 
going  to  live  with  horizontal  float.” 

One  of  the  major  tasks  at  the  Los 
Angeles  Times  in  converting  to 
expanded  SAUs  is  modifying  its  micro- 
wave  system  for  transmitting  pages 
from  downtown  to  its  satellite  plants. 
The  Costa  Mesa  satellite  facility  is 
already  operational,  and  the  plant  in 
Northridge  will  be  operational  soon. 

Murray  Engel,  manager  for  graphic 
systems,  said  the  present  microwave 
system  reduces  broadsheet  pages  by 
1 .5%  in  transmission  and  reduces  pages 
for  the  Times’  tabloid  section  by  5%. 

Engel  said  the  Times  plans  to  modify 
its  microwave  system  ‘‘so  that  every¬ 
thing  is  transmitted  actual  size.” 
However,  since  the  Times  is  not  chang¬ 
ing  its  classified  format,  the  company 
is,  in  effect,  ‘‘putting  in  a  switch” 
which  will  allow  its  microwave  system 
to  change  back  to  a  l'/2%  reduction 
when  needed,  Engel  said. 

Engel  is  the  project  manager  for  the 
Times’  conversion  team  made  up  of 
representatives  of  every  affected 
department.  He  said  the  team  will  be 
sharing  its  information  about  convert¬ 
ing  with  other  Times  Mirror  papers. 

Detroit  News  was  one  of  the  few 
newspapers  ‘‘not  enamored”  with  the 
new  SAU  system. 

‘‘We  don’t  believe  that  it’s  in  news¬ 
papers  best  interests,”  said  Gene  Are- 
hart,  general  manager.  ‘‘It  reduces 
everyone  to  the  common  denominator 
of  basically  the  New  York  Times’  press 
configuration.” 

Arehart  said  the  News  ‘‘finds  it 
difficult  to  believe”  that  advertisers 
‘‘are  going  to  be  willing  to  pay  for  ver¬ 
tical  float.  I  don’t  believe  that’s  going  to 
be  the  case  a  year  from  now.” 

Arehart  believes  that  newspapers 
will  eventually  have  to  charge  advertis¬ 
ers  for  vertical  float  because  ‘‘no  news¬ 
paper  can  afford  not  to  do  it.” 

Hugh  B.  Patterson,  publisher  of 
Arkansas  Gazette  in  Little  Rock,  also 
has  “reservations”  about  the  new 
SAUs,  but  he  said  his  paper  “can’t  be 
out  of  step”  with  the  industry. 

Patterson  said  that  although  a  21  inch 
advertisement  can  be  printed  “by 
everybody,  it’s  the  exception.  Less 
than  \%  of  the  papers  have  a  short  cut¬ 
off.” 

Pointing  out  that  “87%”  of  newspa¬ 
pers  have  a  12'/2  inches  deep  page,  Pat¬ 
terson  believes  it  is  not  the  full  page  ads 
that  will  present  float  problems,  but  the 
half  page  ones  and  other  fractions  of  a 
page.  “That’s  what’s  going  to  kill  us,” 
he  said.  “The  only  thing  they’ve 
(Continued  on  page  12) 
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Deceptive  real  estate  ads 
found  in  N.Y.  newspapers 


By  David  Astor 

Deceptive  residential  real  estate  dis¬ 
play  ads  were  discovered  in  six  major 
dailies  during  a  survey  conducted  by 
the  New  York  state  attorney  general’s 
office. 

Ninety-six  percent  (162)  of  the  168 
ads  required  to  make  certain  dis¬ 
closures  by  the  federal  Truth  in  Lend¬ 
ing  Act  did  not  do  so,  according  to 
attorney  general  Robert  Abrams.  The 
ads  appeared  in  the  New  York  Times, 
New  York  Post,  Buffalo  News,  Albany 
Times-Union,  Rochester  Democrat  & 
Chronicle  and  Newsday  between  Jan¬ 
uary  and  April  of  this  year. 

A  total  of  319  ads  were  reviewed  in 
the  study,  which  was  supervised  by  the 
state  Bureau  of  Consumer  Frauds  and 
Protection.  One-hundred-fifty-one 
were  found  not  to  be  covered  by  the 
disclosure  requirements  of  the  Act, 
leaving  168  that  were  covered. 

Advertisers,  not  the  newspapers,  are 
being  held  responsible  for  the  162 
deceptive  ads.  Compliance  letters  have 
been  sent  to  each  of  the  123  advertis¬ 
ers — mostly  real  estate  developers  or 
realtors — who  placed  one  or  more  of 
the  ads  in  question. 

The  survey  report  stated  that  failure 
to  follow  the  requirements  constitutes  a 
“deceptive  business  practice  and  false 
advertising  under  Article  22-A  of  the 
(New  York)  General  Business  Law, 
which  are  subject  to  enforcement 
action  by  this  office  as  well  as  civil  suit 
by  any  aggrieved  consumer.  In  addi¬ 
tion,  the  attorney  general  is  empo¬ 
wered  to  seek  a  civil  penalty  of  $500  for 
each  false  ad.” 

One  of  the  major  violations  of  the 
Truth  in  Lending  Act  uncovered  by  the 
survey,  said  Abrams,  was  the  failure  of 
advertisers  to  reveal  the  “annual  per¬ 
centage  rate”  for  home  financing  rather 
than  just  the  simple  interest  rate.  A  tot¬ 
al  of  134  of  the  140  ads  that  included  a 
mortgage  finance  rate  failed  to  indicate 
this  annual  rate — which  takes  into 
account  not  only  the  simple  rate,  but 
also  extra  costs  such  as  “buyer’s 
points”  and  insurance  premiums. 

Abrams  estimated  that  the  ads  not 
mentioning  the  annual  rate  understated 
the  true  cost  of  a  loan  by  an  average  of 
one  percentage  point,  which  can 
represent  a  considerable  sum.  “For 
example,”  he  said,  “the  difference  in 
cost  between  11%  and  12%  on  a 
$100,000,  30-year  mortgage  is  $76.29 
per  month,  or  more  than  $27,0(X)  over 
the  life  of  the  loan.” 

Another  deceptive  practice  found  in 
the  attorney  general’s  survey  was  the 


failure  of  many  advertisers  to  reveal 
that  the  interest  rate  was  variable  and 
would  increase  after  a  certain  period  of 
time.  “This  is  deceptive,”  stated  the 
survey  report,  “because  a  variable  rate 
is  generally  quite  low  at  the  outset  of 
the  loan,  increasing  significantly 
thereafter.” 

Abrams  declared,  “When  ads  hide 
the  facts  about  the  true  cost  of  a  loan, 
prospective  home  buyers  are  denied 
the  opportunity  to  comparison  shop. 
The  Truth  in  Lending  Act  is  very 
specific  about  the  disclosures  it  re¬ 
quires,  and  we  intend  to  see  that  real 
estate  advertisers  comply  with  the 
law.” 

Buffalo  News  ad  director  Clyde  Pin¬ 
son  said  his  paper  had  no  idea  that  the 
April  2  ad  it  ran  was  deceptive  until  the 
release  of  the  attorney  general’s  find¬ 
ings. 

He  told  E&P  that  the  News  was  in 
the  midst  of  looking  into  ways  to  pre¬ 
vent  ads  violating  the  Act  from  running 
again.  Pinson  said  this  might  involve 
compiling  basic  fact  sheets  for  all  News 
real  estate  advertisers  advising  them 
what  Truth  in  Lending  Act  information 
is  required  to  be  in  their  ads. 

New  York  Times  declined  to  com¬ 
ment  on  the  attorney  general’s  report, 
and  ad  directors  at  the  other  four  pa¬ 
pers  could  not  be  reached. 

A  copy  of  the  New  York  survey — 
which  was  conducted  at  a  time  when 
the  residential  real  estate  market  began 
coming  to  life  following  a  long  period  of 
high  interest  rates  and  severely 
depressed  sales — is  being  presented  to 
the  Federal  Trade  Commission  for  its 
review. 

Photogs’  parking 
tickets  dismissed 

Boston’s  Traffic  and  Parking 
Department,  under  an  arrangement 
worked  out  between  the  Boston  Press 
Photographers  Association  and  the  city 
administration,  has  dismissed  parking 
tickets  acquired  by  news  photographers 
in  the  course  of  news  assignments. 

Parking  Commissioner  John  A. 
Vitagliano  indicated  that  before  a  ticket 
can  be  dismissed,  the  city  must  receive 
a  written  statement  from  the  BPPA  ver¬ 
ifying  that  the  ticket  was  received  while 
the  photographer  was  on  a  legitimate 
news  assignment. 

Not  applicable  to  tickets  received  are 
such  situations  as  when  a  photographer 
is  double-parked  or  parked  at  a  hy¬ 
drant,  in  a  loading  zone  or  in  a  parking 
space  reserved  for  the  handicapped. 


SAU 

(Continued  from  page  11) 

(advertisers)  accepted  is  float  for  a  full 
page  ad.” 

Patterson  also  believes  that  “reten¬ 
tion  of  the  agate  line”  for  measurement 
is  essential.  He  said  if  newspapers 
adopted  an  SAU  system  which  retained 
the  agate  lines  “they  wouldn’t  have  to 
spend  a  dime  reprogramming  their 
computers.” 

Patterson  has  proposed  his  own  ver¬ 
sion  of  SAUs,  based  on  a  21 '/a  inch 
depth,  which  retains  the  13  inches 
wide,  six  columns  page,  but  keeps 
agate  lines  for  measuring  depth.  His 
system  calls  for  a  page  to  be  300  agate 
lines  deep,  with  25  agate  lines  compris¬ 
ing  the  “basic  unit.” 

Patterson  said  that  when  newspapers 
begin  to  realize  what’s  involved  in  con¬ 
verting  to  the  new  SAU  system, 
“they’re  likely  to”  change  their  minds 
about  it. 

Rhea  Eskew,  head  of  the  newspaper 
division  of  Multimedia,  and  president 
of  SNPA,  said  the  company’s  13  dailies 
and  26  weeklies  including  shoppers 
intend  to  implement  the  new  SAUs,  but 
he  believes  newspapers  should  not  shut 
the  door  on  Patterson’s  proposal. 

“We  think  there  may  be  a  better  way 
of  standardization.  Hugh’s  idea  is  a 
good  one,  but  it  came  late  into  being, 
after  a  good  deal  of  agreement  was 
reached  by  the  ANPA,”  Eskew  said. 
He  remarked  that  the  “loss  of  space  for 
billing  purposes”  under  the  expanded 
SAUs  was  a  major  concern  at  Multi- 
media  and  the  company  “will  keep 
looking  at  the  value  of  what  we’re  doing 
right  up  to  the  end.” 

Other  newspapers  contacted  by  E&P 
which  said  they  plan  to  adopt  the 
expanded  SAUs  include  Asbury  Park 
(N.J.)  Press,  New  London  (Conn.) 
Day,  Findlay  (Ohio)  Courier, 
Beaumont  (Tex.)  Enterprise,  Easton 
(Penn.)  Express,  Bucks  County  (Penn.) 
Courier  Times,  Augusta  (Ga.)  Chroni¬ 
cle  and  Herald,  Dallas  Morning  News, 
New  Orleans  Times-PicayunelStates- 
Item,  Courier-Journal  and  Louisville 
Times  and  Greenville  (N.C.)  Reflector. 

Worcester  Telegram  and  Evening 
Gazette  is  “leaning”  towards  adoption 
of  the  SAUs,  said  publisher  Robert 
Achom. 

Budd  named  dean 

Dr.  Richard  Budd  has  accepted 
deanship  of  the  year-old  School  of 
Communication,  Information  and 
Library  Services  at  Rutgers  Univer¬ 
sity,  New  Brunswick,  N.J.  Budd,  48, 
was  director  of  undergraduate  studies 
in  the  school.  During  the  1950s,  Budd 
was  a  staff  writer  for  the  Dayton  (Oh.) 
Daily  News. 
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CONTROLLED  TENSION  STRAPPING 
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Power  Strap 

Controlled  Tension  Strapping 

Safe . . .  High  Speed . . .  Automatic . . .  Reliable 


centrifugal  strap  tension  mech¬ 
anism  tolerates  cycling  with  no 
product  in  the  strapping  arch. 
Manual  re-feeding  of  the  strap 
is  rarely  required.  Easy  access 
has  been  provided  to  all  areas 
that  might  require  service.  Sol¬ 
id  state  optical  sensors  have 
replaced  the  more 
commonly  used 
iHifc-  mechanical 

^  limit  switches. 

I  Power 
I  Strap  is 
[  energy 
efficient.  It 
consumes 
less  than 
1.2kw,  and 
does  not 
require 
compressed 
air. 


Power  Strap  is  the  newest  addition  to 
Hall  Systems’  complete  line  of  mailroom 
equipment.  This  technically  advanced 
strapping  machine  provides  a  thru-put 
rate  of  30  stacks  per  minute  with  excep- 
reliability. 

The  strap  loop  is  pre-fed,  dropped  and 
closed  on  the  stack  with  the  precise 
tension  you  select  on  the  externally 
mounted  calibrated 
These 

the  need 
for  poten- 

bundle 

Operator 
controls 
have  been 

can  be 

interlocked  with 

other  ' 

the  system.  Adjustable 
floor  locking  casters 
are  standard  for  ease 
portability  and  stability. 

The  thermostatically  con- 
trolled  heat  seal  provides  higher 
reliability  with  less  wear  than  devices 
used  in  other  strapping  machines.  An 
extended  in-feed  section  provides  better 
stack  control  and  proper  stack  spacing. 

Wider  in-feed  and  out-feed  belts  assist  in  controlling 
acceleration  and  deceleration. 

Power  Strap’s  7mm  strapping  material  is  competitively 
priced  with  6mm  material,  and  substantially  reduces  edge 
tearing  on  the  top  papers  in  each  stack.  The  unique 
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For  more  information  contact  Hall  Systems,  Inc. 


(1)  Monitor  Counter  Stacker 

(2)  Monarch  Bottom  Wrap 

(3)  Stream-Scan  on  Line  Labeler 

(4)  Commander  Count  Verification  Scales 


Hall  Systems,  Inc. 
Eearge  R.  Hall,  Inc. 
24400  Sperry  Drive 


L  L  Westlake,  Ohio  44145 

/  (216)  835-0700  •  Telex  985-258 


GOP  hopefuls  advised 
to  buy  newspaper  ads 


By  John  S.  Day 

Historically,  newspapers  have  spent 
vast  amounts  of  time,  space  and  edito¬ 
rial  resources  informing  their  readers 
about  the  campaigns  and  positions  of 
political  candidates. 

The  typical  American  politician,  it’s 
been  said,  regards  newspaper  coverage 
as  “free  advertising’’  and  believes  it’s 
written  somewhere  in  the  First  Amend¬ 
ment  that  the  hometown  paper  has  a 
constitutional  obligation  to  report  his 
every  action  and  statement. 

But  when  the  same  candidate  and  his 
consultants  decide  to  spend  money  on 
“paid  advertising,’’  approximately  750 
of  each  dollar  goes  to  television.  Only 
about  two  to  three  cents  spent  on  cam¬ 
paign  ads  trickle  down  to  the  print 
media. 

Alexander  Ray,  a  Republican  cam¬ 
paign  consultant,  believes  newspapers 
have  ignored,  or  failed  to  exploit  this 
substantial  source  of  advertising  reve¬ 
nue  which  occurs  each  election  year. 
That  failing,  Ray  claims,  stems  from  an 
“anti-print  bias’’  among  consultants 
like  himself  who  direct  political  cam¬ 
paigns,  most  of  whom  routinely  accept 
the  premise  that  candidates  get  “a  big¬ 
ger  bang  for  their  buck’’  over  the 
broadcast  media. 

Ray,  a  former  top  official  of  the  Re¬ 
publican  National  Committee,  this 
summer  began  urging  GOP  candidates 
to  make  greater  utilization  of  print  dur¬ 
ing  future  elections.  He  insists  that  new 
trends  affecting  the  entire  media  spec¬ 
trum  have  made  print  more  attractive 
to  candidates  and  suggests  that  news¬ 
papers  exploit  those  advantages  to 
increase  their  percentage  of  campaign 
dollars  next  year. 

In  fact,  the  industry  is  gearing  up  for 
just  such  a  push.  Henry  Dain, 
vicepresident  of  the  Newspaper 
Advertising  Bureau,  in  mid-August 
launched  a  nationwide  promotional 
drive  for  NAB  members  touting  print 
as  an  effective  campaign  vehicle. 

The  effort  comes  at  a  time  when 
skyrocketing  television  ad  rates,  the 
splintering  of  viewers  among  scores  of 
cable  channels  and  new  studies  which 
bring  into  question  television’s 
effectiveness  as  a  conveyor  of  sub¬ 
stantive  information  appears  to  be 
strengthening  print’s  case  in  the  battle 
for  campaign  dollars. 

The  stakes  for  1984  are  very  high. 
Ray  points  out  that  two  years  ago  the 
cost  of  U.S.  political  campaigns  soared 
above  $1  billion  for  the  first  time  in 
history.  The  estimate  for  next  year’s 
presidential  election  year  is  $1.4  bil¬ 


lion.  If  past  campaigns  are  any  meas¬ 
ure,  $840  million  of  that  $1.4  billion  will 
be  spent  on  advertising.  Television  will 
get  $620  million.  Newspapers  will 
receive  no  more  than  $25  million, 
according  to  Ray. 

Dain  thinks  newspapers  can  change 
that  equation  if  they  become  more 
aggressive  in  promoting  their  product. 
Newspapers  have  a  number  of  advan¬ 
tages  over  competing  media.  Produc¬ 
tion  costs  are  low.  Many  papers 
achieve  a  higher  saturation  of  their 
markets  than  individual  television  sta¬ 
tions.  And  no  other  medium  is  better  at 
targeting  the  so-called  community 
“opinion-makers,”  whose  support  is 
critical  to  any  political  campaign. 

Were  newspapers  to  increase  their 
percentage  of  campaign  ad  dollars  from 
3%  to  something  over  10%,  the  result 
would  be  an  average  half  million  dollar 
increase  in  newspaper  ad  revenues  for 
papers  in  each  of  the  country’s  435  Con¬ 
gressional  districts,  Ray  estimated. 

“Our  story  is  newspapers  tradi¬ 
tionally  have  a  very  high  coverage.  On 
the  average  day,  67%  of  adults  read 
newspapers,”  Dain  stated. 

Coincidentally,  newspaper  readers 
tend  to  be  higher-educated,  more 
interested  in  current  events  and  more 
likely  to  vote  than  heavy  television 
viewers.  They  should  be  the  top- 
priority  target  of  campaign  advertisers. 

Some  new  data  suggests  that  consul¬ 
tants  who  assume  candidates  can  reach 
this  highest-educated,  most-likely-to- 
vote  segment  of  the  electorate  via 
television,  may  have  been  mistaken.  A 
recent  study  by  the  U  ni  versity  of  Mary¬ 
land  concluded  that  only  1%  of  house¬ 
holds  watch  the  nation’s  most  popular 
television  news  program,  CBS’  Dan 
Rather,  as  often  as  4  to  5  times  per 
week.  The  average  viewer  watches 
Rather  only  5  broadcasts  per  month, 
according  to  Prof.  Lawrence  Litchy. 

Ray  cited  the  Litchy  study  in  a  recent 
mailing  to  GOP  candidates, 
recommending  that  they  make  greater 
use  of  print  in  upcoming  campaigns.  He 
suggests  it  is  becoming  more  cost  effec¬ 
tive  for  candidates  to  reach  the  highly- 
prized  “opinion-maker”  segment,  as 
well  as  target  special  interest  groups 
such  as  blue  collar  workers  and  born- 
again  Christians  through  print  cam¬ 
paigns  than  shotgun  television  adver¬ 
tisements. 

Ray  Easton’s,  Md. -based  Ches¬ 
apeake  Media  Management  Group  has 
directed  ad  campaigns  for  more  than  a 
dozen  GOP  candidates  in  the  past  three 
years,  some  with  budgets  approaching 
$2  million. 


He  concluded  in  the  mailing,  “Over 
the  next  few  years  rapid  advances  in 
cable  programming  will  ultimately  put 
an  end  to  political  advertising  on  televi¬ 
sion  to  all  but  a  few  of  the  wealthiest 
campaigns.” 

Ray  said  the  trend  to  “splintered” 
television  audiences  is  creating  “night¬ 
mares”  for  campaign  planners  who 
cannot  achieve  the  saturation  that  once 
was  available  to  them  over  commercial 
channels. 

NAB  has  published  a  sales  package 
which  includes  a  slide  presentation  and 
printed  data  making  some  of  the  same 
arguments  for  print’s  effectiveness  in 
political  campaigns.  Included  are  re¬ 
productions  of  imaginative  political  ads 
run  in  previous  campaigns.  Seminars 
are  planned  by  NAB. 

Ray  thinks  newspaper  ad  executives 
should  become  as  knowledgeable 
about  the  working  of  political  cam¬ 
paigns  as  editorial  reporters  covering 
those  events. 

He  stated,  “In  all  my  years  in  poli¬ 
tics,  no  newspaper  salesman  walked 
into  my  office  and  tried  to  sell  me  an 
ad.” 

The  splintering  of  television’s 
audiences  does  not  ensure  that  political 
campaign  dollars  will  be  diverted  to 
print.  Other  consultants,  including  top 
officials  involved  in  the  direction  of 
both  Republican  and  Democratic  cam¬ 
paigns,  say  print  always  will  be  a  “step¬ 
child”  to  broadcast  media.  They  com¬ 
plain  of  unimaginative  layouts,  poor 
placement  and  widely  differing  rates 
and  makeup  requirements  they  face 
each  time  they  buy  advertising  space  in 
newspapers. 

“1  think  you’ll  see  more  candidates 
going  to  direct  mail,  which  is  proving  to 
be  very  effective,’’  said  Audry 
Shephard,  deputy  director  of  the 
Democratic  Senatorial  Campaign  Com¬ 
mittee  in  Washington. 

Her  counterpart  at  the  Republican 
Senatorial  Campaign  Committee,  Ceci 
Cole,  agrees  that  direct  mail  is  emerg¬ 
ing  as  print’s  biggest  competitor. 

Historic  site 

Freedom’ s  Journal,  founded  on 
March  16,  1827,  in  New  York  by  John 
Russ  worm  and  the  Rev.  Samuel  Cor¬ 
nish,  will  be  designated  a  historical  site 
by  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi,  during  special 
ceremonies  September  14.  Since  the 
building  that  housed  the  newspaper,  is 
slated  for  urban  renewal,  a  plaque  will 
be  placed  at  the  area’s  largest  black 
newspaper,  the  Amsterdam  News, 
2340  Frederick  Douglas  Blvd.  Fre- 
dom’s  Journal  was  the  first  black- 
owned  newspaper  in  the  U.S.,  accord¬ 
ing  to  SPJ’s  announcement.  The  paper 
ceased  publication  after  31  months. 
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Loeb  influence 
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this  year  and  have  harshly  criticized  Mondale,  Cranston 
and  Glenn  on  various  issues. 

Still  early 

Besides,  despite  what  the  national  media  say,  it’s  still 
early.  New  Hampshire  folk  are  more  involved  in  local 
issues  and  elections  right  now.  They — and  the  Loeb  news¬ 
papers — will  undoubtedly  have  more  to  say  about  things 
Presidential  as  the  beautiful  summer  cools  and  the  cam¬ 
paign  heats. 

On  the  state  scene.  New  Hampshire  remains  without  a 
so-called  “broadbased”  sales  or  income  tax,  thanks  in 
part  to  the  election  of  Republican  Governor  John  Sununu, 
whom  the  newspaper  endorsed  against  incumbent  Hugh 
Gallen.  Gallen,  who  later  died,  had  refused  to  vow  to  veto 
such  a  tax — a  tradition  in  state  politics  known  as  “The 
Pledge”  and  attributed  in  origin  to  the  Loeb  newspapers. 

Under  Nackey  Loeb’s  direction,  her  newspapers 
exposed  pressure  tactics  by  those  bidding  to  bring  inter¬ 
state  banking  to  the  state.  The  bill,  which  had  seemed 
assured  of  passage,  was  defeated  convincingly  by  the 
Legislature. 

Takes  interest 

Mrs.  Loeb  has  also  taken  personal  interest  in  the  kind  of 
“little  things”  which  involved  her  late  husband.  She 
brought  to  the  public’s  attention  the  story  of  a  little  boy 
and  his  blind  ferret,  which  the  State  Fish  and  Game 
Department  ordered  disposed  of  because  of  a  state  pro¬ 
hibition  on  the  keeping  of  such  creatures. 

Her  page-one  editorials  on  the  subject — including  a 
suggestion  that  the  department  “go  jump  in  a  lake” — 
inspired  citizen  petitions  and  caused  Gov.  Sununu  to  sign 
an  executive  order  sparing  the  ferret. 

When  statistics  on  teenage  suicide  came  to  her  atten¬ 
tion,  Mrs.  Loeb  used  her  frontpage  forum  to  invite  teens  to 
share  their  concerns  and  frustrations  with  her  readers. 
They  did  so,  in  overwhelming  numbers. 

Plenty  of  letters 

The  ‘  ‘  Letters  to  the  Editor’  ’  have  continued  to  pour  in  to 
the  new  publisher  Loeb.  The  Loeb  newspapers  run  more 
letters  than  any  other  newspaper  in  the  nation — about 
7,000  last  year. 

Recently,  and  again  under  Mrs.  Loeb’s  personal 
direction,  the  newspapers  have  converted  to  a  “six-on- 
nine”  news  and  advertising  column  format,  with  a  unique 
twist  of  offering  advertiser  a  “column  and  one-half’ 
option  that  meshes  with  the  editorial  format. 

Handicapped 

Not  that  it’s  all  been  smooth  sailing  for  the  59-year-oid 
Nackey  Loeb  and  her  newspapers.  She  remains  confined 
to  a  wheelchair  as  the  result  of  a  1977  automobile  accident. 
Characteristically,  however,  she  has  turned  her  own  hand¬ 
icap  to  her  newspapers’  advantage,  initiating  articles  on 
handicap  problems  and  concerns. 

A  little  more  than  a  year  after  the  death  of  her  husband, 
Mrs.  Loeb  and  her  newspapers  suffered  another  loss  with 
the  unexpected  death  of  her  editor-in-chief,  Paul  H.  Tracy. 

But,  yes,  there  is  still  plenty  of  life  in  the  Union  Leader. 
Nackey  Loeb  has  seen  to  that.  She  remains  devoted  to  the 
conservative  causes  for  which  her  husband  was  well 
known.  But  her  style  and  her  mind  are  her  own,  much  to 
the  surprise  and  delight  of  many  readers — and  to  the  cha¬ 
grin  of  a  few  who  perhaps  had  hoped  the  Union  Leader 
would  simply  fade  away. 


Cover  of  Times  Herald  Spider-Man  supplement. 


Comic  book  supplements 

A  comic  book  supplement  teaming  Spider-Man  with  the 
Dallas  Cowboys  will  be  distributed  by  Dallas  Times 
Herald  Sunday,  September  18. 

“Danger  in  Dallas!,”  which  coincides  with  the  first 
Cowboys  home  game,  will  be  the  first  of  four  Marvel 
Comics  Group  supplements  running  in  the  newspaper  over 
the  next  few  months.  Times  Herald  sales  force  is  selling 
ads  for  each  supplement. 

“We  know  from  experience  that  the  comic  book  insert 
generates  tremendous  reader  interest,  remaining  in  the 
home — in  fact,  saved  as  a  collector’s  item — well  past  the 
time  that  other  supplements  are  discarded,”  said  Times 
Herald  senior  vicepresident  John  Wolf.  “We’ve  also 
learned  firsthand  that  a  comic  book  which  comes  into  the 
home  with  the  newspaper  is  read  by  the  entire  family, 
affording  advertisers  a  double-edged  opportunity  to  reach 
children  and  their  parents  at  the  same  time.” 

The  Times  Herald  along  with  several  Southwestern  dail¬ 
ies  had  earlier  run  Marvel  supplements  in  conjunction  with 
major  department  stores  (E&P,  Sept.  12,  1981). 

The  first  supplement  will  contain  about  50%  (mostly 
retail)  advertising  and  50%  comic  “editorial.” 

Extensive  promotion  will  support  the  supplements. 

The  other  Sunday  supplements  will  appear  Oct.  16, 
Nov.  13  and  Dec.  II.  The  Oct.  16  one  will  feature  the 
X-Men  Marvel  characters  and  tie  in  with  the  Texas  State 
Fair.  The  next  one  will  feature  Spider-Man  in  a  Christmas 
story,  with  the  local  tie-in  not  finalized  yet.  And  the  Dec. 
11  supplement  will  tell  the  story  of  the  Nutcracker  Suite 
and  tie  in  with  the  Dallas  Ballet. 
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Brem  Ross 

Madelyn  A.  Ross,  formerly  special 
assignments  editor  of  the  Pittsburgh 
Press,  was  named  managing  editor  with 
overall  responsibility  for  the  news  staff 
of  210  people. 

Ralph  Brem,  formerly  managing  edi¬ 
tor,  became  associate  editor  with 
expanded  responsibilities  in  the  areas 
of  human  resources,  development  and 
research. 

Executive  editor  Angus  McEachran 
announced  the  series  of  major  manage¬ 
ment  changes  at  a  general  staff  meeting 
in  the  newsroom  of  the  Scripps- 
Howard  newspaper. 

Joining  the  Press  from  USA  Today  as 
assistant  managing  editor/sports  is 
Russ  Brown,  who  was  managing  editor 
at  the  Baltimore  News-American 
before  joining  the  national  newspaper. 

Ron  Royhab,  assistant  city  editor. 


THE  LONDON  FREE  PRESS 


P.  G.  WHITE 

Mr.  W.  J.  Blackburn,  Chairman 
and  Chief  Executive  Officer  of 
The  London  Free  Press  Hold¬ 
ings  Limited,  is  pleased  to  an¬ 
nounce  the  appointment  of  Mr. 
P.  G.  White  as  President  of  the 
Holdings  Company.  Mr.  White 
is  responsible  for  daily  opera¬ 
tions  of  the  Holdings  Company 
and  will  have  reporting  to  him 
the  presidents  of  The  Free  Press, 
CFPL  Broadcasting,  CKNX 
Broadcasting  and  Pennysaver 
Publications. 
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Royhab  Brown 


Carroll  Gugliotta 

moved  to  the  new  position  of  assistant 
managing  editor/news  with  primary 
responsibility  for  city  and  regional 
news. 

John  Carroll,  formerly  city  editor, 
has  the  newly  created  position  of  read¬ 
ers’  representative  and  will  handle 
complaints  or  comments  from  readers, 
including  accuracy  and  fair  play,  and 
write  his  findings  in  the  newspaper. 

William  Gugliotta,  copy  editor,  was 
named  picture  editor  and  will  help 
direct  art  and  photographic  coverage. 

Brem,  with  the  Press  since  1957,  has 
worked  as  a  cartoonist,  photographer, 
feature  writer,  reporter  and  was  cover¬ 
ing  social  welfare  and  urban  affairs 
when  named  managing  editor  in  1%7. 

Ross,  who  joined  the  Press  in  1972, 
worked  as  a  reporter,  feature  writer, 
copy  editor  and  assistant  city  editor 
before  becoming  special  assignments 
editor  in  1982.  She  continues  to  direct 
the  Writers  Lunch  program  she  began 
two  years  ago  as  a  vehicle  for 
improving  staff  performance. 

Brown,  before  Baltimore,  was  with 
the  Valley  News  Dispatch  in  Tarentum, 
Pa.,  the  Pittsburgh  Post-Gazette  and 
the  Chicago  Sun-Times. 

Royhab,  a  former  managing  editor  of 
the  El  Paso  Herald.-Post ,  joined 
Scripps-Howard  newspapers  in  1%9. 

Carroll  joined  the  Press  in  1966  as  an 
assistant  city  editor  after  16  years  with 
United  Press  and  United  Press 
International. 

Gugliotta  moved  to  Pittsburgh  four 
years  ago  and  earlier  was  with  the  Min¬ 
neapolis  Star  and  news  editor  of  The 
Journal  Newspapers  in  suburban 
Washington,  D.C. 

*  *  * 

Paul  G.  Serio  Jr.  joined  the  York 
(Pa.)  Daily  Record  as  assistant  circula¬ 
tion  director.  He  previously  was  a 
division  manager  for  the  Baltimore 
News-American. 


NEWSPEOPLE 


Gillian  Tucker  was  appointed 
assistant  foreign  newspictures  editor 
for  United  Press  International,  based  in 
Brussels  at  the  European  headquarters 
of  the  wire  service.  She  has  worked  on 
the  picture  desk  in  Brussels  and  served 
as  European  network  editor  for  four 
years  since  joining  UPl  in  1970. 

♦  *  * 

Robert  W.  Ritter  was  named  pub¬ 
lisher  of  The  Olympian,  Olympia, 
Wash.,  succeeding  James  E.  Lewis, 
who  is  retiring.  When  Lewis  leaves 
September  1,  Ritter  will  also  become 
president  of  the  newspaper. 

Ritter  has  been  executive  editor  of 
the  Nevada  State  Journal  and  Reno 
Evening  Gazette  since  1977.  He  joined 
Gannett  as  a  reporter  at  the  Visalia 
(Calif.)  Times-Delta  in  1971,  advancing 
to  news  editor  in  1975. 

Lewis  has  been  publisher  at  Olympia 
since  1971.  He  was  previously  at  the 
Port  Huron  (Mich.)  Times  Herald. 

*  *  * 

Carol  Giacomo,  a  Washington 
correspondent  for  the  Hartford  (Conn.) 
Courant  nine  years,  joined  the  Reuters 
Washington  bureau  to  cover  foreign  re¬ 
lations  developments  in  Congress. 

4c  % 

William  Eisner,  former  manager 
of  market  development  for  Penntech 
Papers,  assumed  the  position  of 
director  of  research  and  development 
at  the  Technical  and  Education  Center 
of  the  Graphic  Arts  at  Rochester 
Institute  of  Technology.  He  replaced 
Richard  McAllen,  who  took  a 
medical  leave. 

*  ♦  ♦ 

Miranda  Spivack,  who  has 
covered  Congress  for  the  Newhouse 
newspapers  in  Springfield,  Mass.,  the 
last  five  years,  joined  the  Washington 
staff  of  the  Hartford  (Conn.)  Courant. 
She  will  concentrate  on  coverage  of  the 
Connecticut  delegations  in  the  Senate 
and  House. 

4c  4c  4c 

Joan  Woods  White,  a  former  edi¬ 
tor  with  the  Oakland  Tribune  and  San 
Francisco  Examiner,  has  joined  the 
staff  of  Jo  Murray  Public  Relations 
agency  in  Oakland.  White  began  her 
journalistic  career  at  the  Examiner, 
where  she  wrote  a  daily  society  column 
for  five  years  and  then  was  named 
women’s  editor  of  the  Oakland  Tri¬ 
bune,  a  post  she  held  for  ten  years. 

4c  4c  4c 

James  Wells  has  been  named  Bos¬ 
ton  general  manager  of  USA  Today. 
Wells  had  been  working  with  the  three 
Dow  Jones  newspapers  serving 
Beverly,  Peabody  and  Newbury  port. 
Mass.  Previously  he  was  a  Gannett 
circulation  executive  with  the 
Bridgewater  (N.J.)  Courier-News. 
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Edited  by  LENORA  WILLIAMSON 

Barbara  A.  Henry  was  named 
executive  editor  of  the  Nevada  State 
Journal  and  the  Reno  Evening  Gazette. 
Henry  has  been  assistant  national  edi¬ 
tor  of  USA  Today  in  Arlington,  Va.  She 
joined  Gannett  in  1974  as  a  reporter 
with  the  Reno  newspapers  and  went  to 
USA  Today  a  year  ago. 

*  *  * 

New  staff  members  at  the  Memphis 
(Tenn.)  Commercial  Appeal  are  Philip 
Ashford,  Peggy  REissERand  Brown 
Burnett-  Ashford  was  with  the 
Associated  Press  in  Los  Angeles  and 
formerly  was  a  copy  editor  with  the 
Baltimore  Sun.  Reisser  was  an  assis¬ 
tant  city  editor  at  the  Nashville  Banner. 
Burnett  has  been  a  copy  editor  at  the 
Jackson  (Miss.)  Daily  News. 

*  *  * 

Ronald  Poppenhagen  was  named 
editor  of  the  Green  Bay  (Wis.)  News- 
Chronicle.  He  previously  was  metro 
editor  of  the  Southern  Illinoisan,  Car- 
bondale.  111. 

*  *  * 

Linda  Lehrer,  currently  director 
of  administration  for  The  Wall  Street 
Journall Europe,  will  return  to  New 
York  in  September  to  become  assistant 
to  the  managing  editor.  In  addition  she 
will  assume  a  variety  of  other  news 
department  responsibilities. 

♦  ♦  * 

Ken  Rosenthal  has  been 
appointed  assistant  city  editor/ 
suburban  for  the  Seattle  Times.  He  pre¬ 
viously  was  city  editor  of  the  Bellevue 
(Wash.)  Journal-American^wire  editor 
of  The  Valley  Newspapers,  Kent, 
Wash.,  and  city  editor  of  the  Longview 
(Wash.)  Daily  News. 

♦  *  * 

Paul  E.  Kritzer  was  named  co¬ 
general  counsel  of  The  Journal  Com¬ 
pany,  Milwaukee,  Wis.  Publisher  and 
editor  of  the  Waukesha  (Wis.)  Freeman 
from  February  of  1980  to  March  of  this 
year,  he  previously  was  associate 
general  counsel  for  the  Des  Moines 
Register  and  Tribune  Co. 

Paired  with  co-general  counsel, 
George  E.  Shoup,  Kritzer  will  assist 
the  company  and  all  its  divisions  in 
legal  matters. 


John  A.  Park  Jr. 
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Kiplinger  Schmick 

CHANGE  POSTS — Knight  A.  Kiplin¬ 
ger,  who  was  director  and  chief  of  the 
Washington  bureau  of  Ottaway  News 
Service,  joins  the  publishing  firm  of  Kiplin¬ 
ger  Washington  Editors,  Inc.  as  vicepresi¬ 
dent  on  October  1 . 

Succeeding  Kiplinger  at  Ottawa/  as  of 
September  1  will  be  William  F.  Schmick 
III,  special  projects  editor  for  Gannett 
News  Service. 

Kiplinger,  who  established  Ottawa/ 
News  Service's  first  Washington  bureau  in 
1978  and  later  became  chief,  specialized 
in  economic  reporting  and  commentary. 
Earlier  he  served  the  Ottawa/  group  as  a 
reporter  and  bureau  manager  for  the 
Griffin-Larrabee  News  Bureau,  which 
provided  Washington  coverage  to  Ott¬ 
awa/  papers.  In  his  new  post  Kiplinger 
will  have  responsibility  for  operations  in 
magazine,  book  and  special  projects 
areas,  including  Changing  Times 
magazine. 

Schmick  worked  as  a  reporter  and  edi¬ 
tor  for  the  Baltimore  Sun  at  home  and 
overseas  from  1 965  to  1 976  before  join¬ 
ing  Gannett  News  Service  in  Washington. 
AAany  of  the  projects  he  directed  have  won 
awards,  including  the  1 980  Pulitzer  Gold 
AAedal  for  public  service. 


William  L.  Harke  was  named  to 
the  newly  created  post  of  metropolitan 
editor  of  the  Peninsula  Times  Tribune, 
Palo  Alto.,  Calif.  Harke  was  sports  edi¬ 
tor  when  he  moved  up  to  assistant  man¬ 
aging  editor  in  March  of  last  year  and 
has  played  a  major  role  in  the  design 
and  production  of  the  Times  Tribune’s 
new  Sunday  edition. 

:|i  *  * 

Richard  M.  Diamond  has  been 
named  vicepresident-New  England 
operations  for  Scripps  League  News¬ 
papers,  Inc.  He  will  have  overall  man¬ 
agement  responsibilities  for  the 
Haverhill  (Mass.)  Gazette,  the  New¬ 
port  (Vt.)  Daily  E.xpress  and  the  Man¬ 
chester  (Conn.)  Herald,  where  he  has 
served  as  publisher  since  1981. 
Diamond  remains  as  publisher,  with 
daily  operations  being  handled  by  Tom 
Hooper,  general  manager. 

*  *  * 

Charles  E.  Glover,  president  of 
Cox  Enterprises,  has  been  elected  to 
the  Board  of  Trustees  of  the  Scientists’ 
Institute  for  Public  Information.  SlPI’s 
Media  Resource  Service  maintains  a 
listing  of  more  than  12,(X)0  scientists 
around  the  country  who  have  agreed  to 
answer  media  questions  in  their  areas 
of  expertise. 

*  ♦  ♦ 

Kate  Kennedy,  a  copy  editor  at  the 
Fort  Myers  (Fla.)  News-Press  since 
February,  has  been  named  assistant 
news  editor.  Previously  she  was  a  copy 
editor  at  the  Sioux  Falls  (S.D.)  Argus 
Leader  for  two  years. 

Dave  Renbarger,  a  copy  editor 
since  November  of  1981,  was  named 
assistant  sports  editor.  He  joined  the 
newspaper  after  working  as  a 
sportswriter  at  the  Tampa  Times. 
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Notes  on  people 


ANPA  salutes  pioneering  publisher 


G.  Prescott  Low’s  newspaper 
philosophy  was  embodied  in  a 
message-of-responsibility  to  the  staff  of 
The  Patriot  Ledger,  Quincy,  Mass., 
during  the  1950s — the  start  of  the 
nuclear  age,  a  time  of  change. 

“This  is  a  suburban  area,”  he  noted. 
“Our  essential  job  is  to  tell  our  readers 
all  about  their  South  Shore.” 

But,  he  added,  “because  this  is  an 
atomic  era  and  no  home  is  more  than  a 
short  flight  from  enemy  bomber  bases, 
we  must  also  keep  our  South  Shore 
readers  informed  of  the  world  news.” 

At  the  time,  the  family-owned  Patriot 
Ledger  was  a  daily  of  22,000  circulation 
in  Quincy  and  nearby  towns.  Today,  it 
is  a  fast-climbing  paper  of  more  than 
90,000,  serving  29  Boston  suburbs — 
and  its  growth  can  be  traced  to  Low’s 
wisdom  of  mixing  strong  local  coverage 
with  world  news  and  the  latest  in  tech¬ 
nology. 

Called  “Pres”  by  his  many  close 
friends,  he  recently  celebrated  his  50th 
anniversary  with  The  Patriot  Ledger,  a 
benchmark  that  did  not  go  unnoticed  by 
the  American  Newspaper  Publishers 
Association.  ANPA  cited  him  for 
“pioneering  developments’’  that 
brought  the  newspaper  industry  out  of 
old  world,  hot  type  technology  into  the 
new  world  of  cold  type. 


— Set  up  a  “Little  Merchants’’ 
circulation  distribution  system. 

— Participate  in  the  American  Press 

G.  Prescott  Low  Low  has  also  been  long  known  for  his 

the  visionaries  who  contributed  seed  vigorous  defense  of  press  freedoms — at 
money  and  his  own  energies  to  the  town  hall  level  on  up  to  world 
establishing  the  Graphic  Arts  Research  forums. 

Foundation  that  financed  and  nutured  The  most  memorable  day  of  Pres 
Photon.  Low’s  newspaper  life  was,  he  says,  the 

“In  1954,  his  Patriot  Ledger  began  day  of  the  first  trans- Atlantic  transmis- 
field-testing,  debugging  and  refining  sion  by  satellite  of  a  newspaper  page  in 
the  prototype  Photon  machine  which  the  1960s. 

had  been  invented  by  two  Frenchmen  The  front  page  of  the  London  Tele- 
to  set  type  photographically.  After  long  graph  was  transmitted  via  Early  Bird 
months  of  trial  and  error,  the  field  test-  satellite  to  Nova  Scotia  and  on  to  Flor- 
ing  produced  the  Model  200  Photon  ida  by  land  lines  and  by  broad-band 
that  came  to  be  widely  used  in  news-  underwater  cable  to  San  Juan,  Puerto 
papers  throughout  the  late  1950s  and  Rico,  for  printing  in  the  same  day’s  edi- 
19^s.”  tions  of  El  Mundo. 

During  that  same  period,  his  Patriot  The  elapsed  time  from  London  to  a 
Ledger  was  the  first  to  field  test  the  perfect  negative  in  San  Juan  was  only 
Dow  Rapid-Etch  process  that  was  15  minutes. 

developed  at  ANPA’s  laboratory  in  And  it  was  a  memorable  day  because 
Easton,  Pa.  As  a  means  of  producing  Pres  Low  was  involved — as  chairman 
relief  plates  rapidly,  Dow-Etch  was  a  ofthe  American  Press  Telecommunica- 
crucial  companion  to  photographic  tions  Technical  Committee,  the 
typesetting  and  photocomposition.  sponsoring  organization. 

But  it  is  better  news  content  that  Pres 
Low,  70,  considers  his  biggest  interest 
over  the  years. 

“The  thing,”  he  recalls,  “is  that  I 
always  considered  myself  a  news- 
editorial  man,  and  not  a  technical  type. 

I  saw  the  new  technology  as  a  way  to 
save  money  on  the  mechanical  side  so 
we  could  put  in  into  an  improved  edito¬ 
rial  product.” 

Known  for  his  fierce  independence. 

Low  became  a  third-generation  pub¬ 
lisher  of  The  Patriot  Ledger  in  1949.  He 
turned  the  publisher  and  company 
president  roles  over  to  his  son,  Scott 
Low,  in  1973,  but  continues  to  contrib¬ 
ute  his  expertise  and  ideas  as  chairman 
of  the  board. 

“An  awful  lot  has  happened  over  the 


(.  pmsom  III* 


Deaths 


Harold  V.  Manzer,  84,  who  had 
been  advertising  director  of  The  Orego¬ 
nian  Publishing  Co.  for  25  years  when 
he  retired  in  1976,  died  July  31. 

*  ♦  ♦ 

Jack  McPhaul,  79,  longtime  Chi¬ 
cago  newsman  whose  career  spanned 
five  decades  including  the  “Front 
Page”  heydays  of  the  30s  and  40s,  died 
August  6  in  Lakeview  Medical  Center, 
Danville,  111. 

McPhaul’s  career  started  in  1923  as  a 
copy  boy  for  the  Chicago  Herald 
American  and  he  retired  in  1970  from 
the  Chicago  Sun-Times. 
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ANPA  plaque  cites  Low's 
leadership  in  advancement  of 
newspaper  technology. 

“Pres  Low’s  burning  interest  in  new 
methods  of  printing  really  began  in  the 
1940s  with  a  conviction  that  newspap¬ 
ers  and  textbook  printers  could  not  sur- 
vive  economically  with  the  old 
methods,”  remarked  ANPA  president 
William  C.  Marcil. 

“In  the  early  1950s,  he  was  among 
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About  awards 

First  Again  .  .  .  Joseph  Berger  won  the  James  O.  Sup¬ 
ple  Award  of  the  Religion  Newswriters  Association  the 
first  year  (1981)  he  was  assigned  to  the  religious  news  beat 
at  Long  Island  Newsday.  Now  he’s  a  reporter,  the  first  in 
history  of  the  competition,  for  the  highest  prize  for  religion 
reporting  in  a  secular  publication  of  the  U.S.  and  Canada. 
There  were  more  than  60  entries  in  the  1982  contest.  Other 
writers  honored  at  RNA’s  convention  in  Vancouver,  B.C. 
are:  Terry  Mattingly,  Charlotte  (S.C.)  News,  the  Louis 
Cassels  Award;  and  Richard  Ostline,  Time,  the  Harold 
Schachern  Award  for  its  religion  section. 

*  ♦  * 

Hear  Ye,  Hear  Ye  .  .  •  The  American  Bar  Association 
presented  Silver  Gavel  Awards  to  news  organizations  at 
its  annual  convention,  citing  their  contributions  to  public 
understanding  of  the  U.S.  legal  system.  Newspaper  reci¬ 
pients  were;  Beaver  County  (Pa.)  Times,  for  a  series  on  the 
lack  of  prosecution  of  drunk  drivers;  Hackensack  (N.J.) 
Record,  for  a  report  on  a  disparity  in  criminal  justice 
practices;  and  Long  Island  Newsday,  for  a  book  banning 
explanation.  Gannett  News  Service  won  another  honor  for 
its  “Oklahoma  Shame”  expose.  Merit  certificates  were 
given  to:  Arizona  Daily  Star,  Tulsa  Tribune,  Atlanta  Con¬ 
stitution,  and  St.  Louis  Globe-Democrat. 

*  4c  4c 

Training  Courses  .  .  .  Eight  minority  Journalists  and 
educators  will  attend  conferences  and  seminars  with  the 
help  of  fellowships  from  the  ANPA  Foundation.  The  par¬ 
ticipants:  Orage  Quarles  III,  San  Bernardino  (Calif.)  Sun; 
Edward  Ochotorena,  El  Paso  TimesI Herald-Post;  Carl  M. 
Sims,  Minneapolis  Star-Tribune;  Hoyce  M.  \zAdez,  Pueb¬ 
lo  (Colo.)  Chieftain;  Novella  Cross  Holmes,  Savannah 


(Ga.)  State  College;  George  W.  Alford,  Jr.,  Chicago  Tri¬ 
bune;  Henrietta  E.  Charles,  Fresno  (Calif.)  Bee;  and 
Carey  Q.  Gelemter,  Seattle  (Wash.)  Times. 

4c  4c  4c 

Economics  and  Business  I  .  .  .  The  10  journalists  who 
will  receive  free  tuition  and  living  expenses  for  nine 
months  of  study  at  Columbia  University’s  Graduate 
School  of  Journalism  in  the  Bagehot  Fellows  program  of 
economics  and  business  reporting  have  been  named:  Vic¬ 
toria  Rea  Gits,  CableVision  magazine;  Peter  C.  Gosselin, 
Providence  (R.l.)  Journal-Bulletin;  Steve  Govoni,  Hack¬ 
ensack  (N.J.)  Record;  James  Jubak,  Environmental 
Action;  Susan  Sachs,  Miami  (Fla.)  Herald;  Robin  Schartz, 
Atlanta  Constitution;  Janice  C.  Simpson,  Time;  Kathleen 
Stauder,  Fort  Worth  Star-Telegram;  Eileen  M.  White. 
Education  Week;  and  John  D.  Willoughby,  Toronto  Globe 
&  Mail. 

4c  4c  4c 

Clarion  Winners  .  .  .  At  a  meeting  of  Women  in  Com¬ 
munications  October  13  in  Philadelphia  a  top  award  will  be 
presented  to  Nancy  Shulins,  AP  Newsfeatures,  for  her 
article  about  women  in  the  Ku  Klux  Klan.  Other  Clarion 
citations  go  to:  Stephen  G.  Bloom,  Nancy  Kruh  and  Bob 
Mong,  Dallas  Morning  News;  Claudia  R.  Capos,  Detroit 
News;  Jim  Henderson,  Dallas  Times  Herald;  R.G.  Dun¬ 
lop,  Richard  Whitt  and  Robert  T.  Garrett,  Louisville 
Courier  Journal;  and  the  Gannett  News  Service  team  of 
John  Hanchette,  Carlston  Sherwood  and  Brian  Gallagher 
for  the  Muskogee  (Okla.)  Phoenix  series,  “Oklahoma 
Shame.” 

4c  4:  4c 

Best  Features  .  .  .  This  year’s  winners  in  the  Ford 
Times-sponsored  feature  writing  competition  for  college 
journalism  majors  were:  Mark  R.  Mandernach,  Drake  U., 
for  “Where  the  President’s  Still  ‘Dutch’,”  and  Elaine 
Primiano,  Kent  State,  for  “Notes  to  Mom.” 


When  the 
legal  drinking 
age  goes 
down. 


do 

accidents 
go  up? 


It’s  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm’s  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?’’  and  “Air  Bags, 
Needed  or  Not?"  They’re 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


Write  or  call  (309-766- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
state  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  f  • 
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Columnists  offer  self-syndicating  tips 


By  David  Astor 

It’s  hard  for  most  syndicated  writers 
to  get  their  columns  accepted  by  a  sig¬ 
nificant  number  of  newspapers.  But  it’s 
even  tougher  for  self-syndicated  peo¬ 
ple,  who  have  to  also  spend  their  time 
worrying  about  selling,  promoting, 
mailing  and  billing. 

Yet  despite  the  prospects  of  working 
long  hours  for  comparatively  modest 
pay,  there  are  always  numerous  col¬ 
umnists  interested  in  entering  the  self- 
syndicating  ranks.  These  “rugged  Lank  McAAanus  Skoglund 

individualists’’  want  their  work  to  then  logs  down  each  conversation,  and  The  columnist,  who  also  runs  a 
reach  a  lot  of  readers,  and  they  often  mails  a  batch  ofcolumns  to  editors  who  weekly  E&P  classified  ad,  said  she 
hope  a  major  syndicate  will  eventually  say  they  will  at  least  look  at  them.  usually  mails  to  three  people  at  the 
sign  them  on.  McManus  is  not  fazed  if  he  fails  to  same  time:  the  managing  editor  or  Sun- 

Three  successful  columnists —  initially  strike  a  responsive  chord.  “Do  day  editor,  the  real  estate  or  business 
Michael  J.  McManus,  Edith  Lank  and  not  take  no  for  an  answer,’’ advised  the  editor,  and  the  classified  advertising 
Robert  Skoglund — were  asked  by  E&P  columnist,  who  works  out  of  his  Stam-  manager  at  a  particular  paper, 
to  describe  the  self-syndicating  life  and  ford.  Conn.,  home.  “Most  of  my  sub-  Robert  Skoglund,  whose  “In  My 
to  offer  advice  for  fledgling  writers  scribers  said  no  six  to  eight  times!’’  humble  Opinion’’  humor  column  runs 
seeking  multi-newspaper  distribution  When  an  editor  says  he/she  has  no  inabout55papers(E&P,  May  14),uses 
of  their  work.  money,  for  instance,  McManus  said  he  a  bulk  permit  to  cut  down  on  the  cost  of 

McManus  noted  that  a  writer —  offers  a  “no-risk”  trial  offer  allowing  his  huge  mailings — which  have  num- 
before  even  trying  to  self-syndicate  a  the  paper  to  run  the  column  for  two  bered  over  7,000  pieces  since  June  4 
column — has  to  of  course  have  some-  months.  The  paper  only  pays  for  this  alone.  The  St.  George,  Maine-based 
thing  worth  saying.  period  if  it  keeps  the  column  after  that.  Skoglund  sends  out  repeat  mailings,  as 

“The  sad  fact  is  that  there  are  more  All  McManus  asks  in  this  case  is  that  he  alluded  to  in  one  of  his  columns.  The 
of  us  who  want  to  write  syndicated  col-  the  publication  include  a  note  with  the  following  passage — which  recounts  a 
umns  than  there  are  papers  who  want  published  column  stating  that  it  is  being  conversation  with  a  newspaperman  at  a 
them,”  said  McManus,  whose  “North-  run  on  an  experimental  basis  and  ask-  convention  table — also  indicates  the 
ern  Perspective”  (which  discusses  ing  for  reader  reaction.  frustrations  self-syndicated  columnists 

issues  affecting  the  Northeast  and  Mid-  If  McManus  still  gets  a  “flat  no,”  he  have  in  getting  their  mailings  even  read, 
west)  appears  in  70  papers  and  “Ethics  contacts  the  paper  again  six  months  to  a  He  wrote: 

&  Religion”  in  55  (E&P,  March  19).  year  later  with  the  hope  that  a  new  edi-  ‘“I’m  Robert  Skoglund,’  I  said  to 
“Therefore,  the  column  one  offers  real-  tor  is  there.  “There  is  no  better  news  to  Jon,  who  was  on  my  right.  ‘1  write  a 
ly  must  be  unique  and  fill  a  previously  an  aspiring  columnist  than  to  learn  that  syndicated  humor  column.’ 
unperceived  hole  in  the  market.”  the  editorial  page  editor  is  brand  new,”  ‘Send  me  some  samples,’  he  said 

He  added.  Persistence  is  almost  as  said  McManus.  “He  or  she  will  want  to  politely  as  he  handed  me  his  card.  ‘I’d 
important  as  competence;  but  without  put  their  own  stamp  on  the  page,  and  like  to  look  at  them.’ 
cornpetence,  the  persistence  would  be  that  means  throwing  out  ‘old  col-  I  shrugged  my  shoulders  and  said,  ‘I 
fruitless.  For  McManus,  persist-  umnists,’  and  hiring  new.”  have.  Every  newspaper  editor  in  your 

ence”  involved  calling  up  over  500  pa-  Lank,  whose  weekly  “House  Calls”  state  got  four  of  my  mailings  last 
pps  to  find  the  55  which  agreed  to  run  real  estate  column  is  carried  by  about  year  .  .  . 

his  religion  column.  60  papers  (E&P,  April  23),  started  Like  Lank,  Skoglund  runs  a  weekly 

McManus  first  looks  up  the  names  of  seven  years  ago  by  writing  for  her  local  E&P  classified.  And  like  Lank,  Skog- 
papers  in  the  Editor  &  Publisher  Year-  newspaper— the  Rochester  (N.Y.)  lund  doesn’t  sell  much  by  phone.  “The 
Book.  “(1)  begin  by  talking  to  the  larger  Democrat  &  Chronicle.  When  she  had  editor  is  seldom  there,”  he  said.  “If 
papers  first,”  he  said.  “It  is  just  as  easy  a  “respectable  assortment  of  clip-  he’s  there,  he’s  busy.  If  you  do  talk  an 
to  sell  a  column  to  a  paper  with  150,00(3  pings”  after  three  months,  Lank  began  editor  into  looking  at  your  material, 
circulation  as  5,000,  but  the  pay  is  bet-  self-syndicating.  you’ve  been  twisting  his  arm  and  he  is 

ter.  And  the  prestige  of  clips  from  that  Relying  on  letters  rather  than  the  likely  to  run  a  few  and  then  forget  about 
paper  will  help  you  with  the  next  pa-  telephone.  Lank  for  awhile  periodically  it.  By  mail,  however,  the  person  who 
pers.”  sent  out  mass  mailings  that  ranged  from  replies  is  interested  in  the  samples  he’s/ 

The  columnist  believes  m  contacting  100  papers  on  up.  Now  Lank,  whose  she’s  seen.” 
editors  by  phone  before  mailing  any-  column  is  aimed  at  individual  Skoglund,  who  offers  his  weekly  col- 
thing.  Editors  are  very  busy  people,  homeowners  and  small  investors,  uses  umn  free  for  a  month  to  possible  sub- 
but  95%  will  look  at  sornething  if  they  “targeted  mailing.”  scribers,  charges  most  of  his  client  pa- 

said  they  would,  said  McManus.  “I  concentrate  on  those  cities  that  pers  $5  per  piece.  He  said  he  sends 
But  when  they  get  a  five-to- 10-inch  are  reported  in  E&P  as  having  circula-  subscribing  dailies  and  weeklies  (which 
stack  every  day,  the  last  thing  they  will  tion  wars,  and  on  two-newspaper  range  from  68,000  to  300  in  circulation; 
look  at  is  unsolicited  sample  columns.  towns  in  general,  said  Lank,  who  “no  paper  is  too  small  to  overlook”) 
McManus  phones  a  particular  paper  s  makes  free  trial  offers  for  her  question-  two  columns  every  two  weeks,  and 
editor,  executive  editor  or  manag-  and-answer  column.  “I  figure  if  one  bills  papers  every  three  months, 
ing  editor;  if  he  is  told  to  talk  to  a  lower  paper  has  a  real  estate  column,  the 

echelon  editor,  he  does  so.  McManus  other  might  want  one  too.”  (Continued  on  page  23) 
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Syndicates 


By  David  Astor 


Grumpy  comic  duo  comes  to  TCS 


“Clyde  &  Sadie,”  Darrell  Rhubee’s 
comic  panel  featuring  a  grumpy  duo 
who  talk  about  midlife  and  the  “battle 
of  the  sexes,”  is  now  being  distributed 
by  the  Tribune  Company  Syndicate. 
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(Continued  from  page  22) 

Lank’s  rates  range  from  $5  to  $25 
depending  on  circulation  (she  has 
several  large  clients  like  the  Miami 
Herald  and  Houston  Post).  She  sends 
her  column  out  every  Friday  in  hopes 
that  the  paper  will  receive  it  on  Monday 
for  use  the  following  weekend;  she 
mails  bills  at  the  end  of  each  month. 

McManus  said  papers  of  about 
20,(XX)  circulation  typically  pay  him  $6- 
7  a  week,  30,000  $8,  50,000  $10-12, 
100,(X)0  $20,  “and  so  forth.” 

“All  of  my  acquaintances — business 
and  social — assume  that  1  am  very 
affluent  since  my  columns  appear  in 
more  than  100  papers,”  said  McManus. 
“So  I  have  fun  asking  this  question: 
‘How  much  do  you  think  the  average 
paper  pays  me  per  week?’  The  usual 
guess  is  $1(X)  or  more.  When  I  say  $9, 
they  are  astounded.  Then  1  mention  the 
$600-7(X)  phone  bill  each  month  plus 
travel  costs,  printing,  postage,  etc. 
They  blanch.”  All  told,  McManus 
clears  about  $30,0(X)  a  year  for  80-100 
hours  of  work  a  week. 

Skoglund,  who  is  grossing  a  little 
over  $2(X)  a  week,  feels  that  the  long 
hours  are  worth  it.  “Self-syndicating  is 
a  fun  experience,”  he  said.  “The  pa¬ 
pers  aren’t  coming  as  fast  as  1  thought 
they  would,  but  I’ll  have  a  hundred  in 
another  year  or  so  .  .  .  (But)  I  don’t 
think  anyone  should  think  of  trying  to 
syndicate  a  column  unless  they  think 
sitting  up  stuffing  envelopes  until  3 
a.m.  is  fun!” 

Lank  said  that  she  enjoys  the  contact 
she  has  with  readers  who  write  her  let¬ 
ters  and  with  her  client  newspaper  edi¬ 
tors.  “If  I  were  still  selling  real  estate. 
I’d  be  way  ahead  (in  income),”  she 
observed.  “But  I  love  what  I’m 
doing.” 
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The  single-column,  six-times-a-week 
comic  originated  at  the  Lakewood, 
Col. -based  Mark  Time  Features, 
whose  president  Mark  DeBauge 
brought  it  to  the  attention  of  TCS.  It 
currently  appears  in  such  papers  as  the 
Denver  Post,  Baltimore  Sun,  Detroit 
Free  Press  and  Dallas  Times  Herald. 

Rhubee  first  developed  a  Clyde-like 
character  when  he  was  in  the  service  in 
1952.  Clyde  and  Sadie  made  their  first 
appearances  on  greeting  cards  and  in 
advertising  before  making  their  news¬ 
paper  debut  in  several  weeklies. 

Ashe  returns  to  writing 

After  completing  a  rapid  recovery 
from  open  heart  surgery,  columnist  and 
former  tennis  great  Arthur  Ashe  will  be 
reporting  from  the  U.S.  Tennis  Open 
Aug.  30-Sept.  11. 

Ashe,  who  is  syndicated  by  the 
Washington  Post  Writers  Group,  will  be 
filing  an  introductory  piece  evaluating 
the  draw,  stories  after  the  third  round 
and  quarterfinals,  and  deadline  reports 
after  the  men’s  and  women’s  respec¬ 
tive  finals. 


‘Bioom’  changes  names 

ABC  newscaster  Frank  Reynolds’ 
death  caused  Berke  Breathed  to  make  a 
last-minute  change  in  his  Aug.  4 
“Bloom  County”  comic  syndicated  by 
the  Washington  Post  Writers  Group. 

That  day’s  strip  satirized  the  way 
celebrity  gossip  columnists  work  by 
showing  the  penguin  Opus  asking 
Reynolds  if  his  disappearance  from 
television  meant  he  had  “become  a 
Rastafarian.”  After  the  anchorman’s 
death,  the  comic  would  have  seemed  in 
bad  taste,  so  Tom  Snyder’s  name  was 
pasted  over  Reynolds’. 

Bridge  contest  winners 

Bobby  Wolff — writer  of  “The  Aces” 
bridge  column  distributed  by  United  Fe¬ 
ature  Syndicate — and  Bob  Hamman 
captured  the  Spingold  National  Knock¬ 
out  Team  Championship  in  New 
Orleans.  A  total  of  125  teams  clashed. 


We’re  family  now 
GtPPEKS  WEEKLY 
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America’s  Family  Publications 


Together  bringing  more  than  1.3  million  homes  to  you 

Capper's  Weekly  and  Grit  are  family  now.  The  marriage  of  Capper's  Weekly  and 
Grit  creates  a  tremendous  new  consumer  and  direct  mail  advertising  opportunity. 
Now,  your  message  can  penetrate  1.3  million  homes  with  3.3  million  readers  in 
Nielsen  C  and  D  Counties. 

From  the  Central  States  to  the  Northeast  you  can  grab  the  growing  market  potential 
of  small-town  America.  With  virtually  no  circulation  or  demographic  overlap  be¬ 
tween  our  two  publications.  At  an  attractive  combo  rate. 

Motrirrory  has  never  been  like  this.  With  advertising  opportunities  as  unique  as  this! 
Grit  and  Capper's  Weekly.  Together.  Part  of  the  family  of  the  National  Media  Divi¬ 
sion  of  Stauffer  Communications,  Inc. 


Notlonol  M*dlo  Olvltlon/Stauff«r  Communleattent,  Inc. 

Represented  by  Story  &  Kelly-Smith,  inc. 

Attanta  (404)  267-1351  Los  Angeles  (213)  466-6303 

Boston  (617)749-1114  San  Francisco  (415)986-6388 

Chicago  (312)  782-0174  Phitadelphia  (215)  735-8017 


Detroit  (313)  569-0350 
Dallas  (214)  233-9107 
New  \brk  (212)  490-3775 
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PLANT  &  EQUIPMENT  NEWS 


Twin-wire  machine 
run  by  computer 


Opening  ceremonies  for  the  new 
twin-wire  newsprint  machine  at  Abiti- 
bi-Price’s  Iroquois  Falls  mill  will  be 
held  at  10:45  a.m.  on  Tuesday,  August 
30. 

Ontario’s  Minister  of  Natural  Re¬ 
sources  Alan  Pope,  along  with  the 
Federal  Minister  of  Defense  Jean- 
Jacques  Blais,  will  join  company  chair¬ 
man  Robert  Gimlin  and  president 
Bernard  Koken  for  the  opening  cere¬ 
monies  and  a  tour  of  the  Number  8 
Machine.  Municipal  and  union  repre¬ 
sentatives  will  also  participate. 

“As  the  company’s  biggest,  widest, 
fastest  newsprint  machine,  Number  8  is 
a  key  element  in  our  strategic  plan,’’ 
says  Gimlin.  “It  ensures  the  future  of 
the  Iroquois  Falls  division,  indeed  the 
future  of  the  entire  town.  There  is  no 


question  that  we  needed  the  Number  8 
Machine,  with  its  combination  of  the 
best  of  Canadian  and  Finnish  technolo¬ 
gy,  to  produce  the  kind  of  high-quality 
newsprint  demanded  in  today’s  mar¬ 
ketplace.’’ 

Uniform  sheet 

High-quality  newsprint  is  required  to 
run  on  modern,  high-speed  printing 
presses  and  to  reproduce  images  clear¬ 
ly.  The  key  to  both  is  sheet  uniformity. 

Uniformity  begins  at  the  wet  end  of 
the  Number  8  Machine,  where  the 
stock  flows  from  the  headbox  on  to  a 
372  inch  (945  cm)  wide  Valmet  twin- 
wire  sym-former.  The  headbox  and 
twin-wire  distribute  wood  fibers  even¬ 
ly,  to  produce  a  more  uniform  sheet, 
reducing  lint  propensity  and  increasing 


the  smoothness  of  the  finished  paper. 

In  addition,  paper  from  the  Number  8 
Machine  contains  approximately  2.5 
percent  more  moisture  than  paper  pro¬ 
duced  on  conventional  machines.  This 
extra  moisture  gives  the  paper  more 
stretch,  helping  it  withstand  the  strain 
of  high-speed  presses  and  improving 
the  paper’s  finish. 

Computer  run 

The  entire  process  is  controlled  by  a 
Canadian-made  Sentrol  computerized 
system.  Sensors  along  the  machine 
monitor  the  quality  of  the  paper  as  it  is 
being  produced  and  make  minor  adjust¬ 
ments  as  necessary. 

The  opening  ceremonies  are  open  to 
the  media,  and  senior  company  and 
government  representatives  will  be 
available  for  brief  interviews  following 
the  tour  of  the  Number  8  Machine. 

Photographers  are  asked  to  use  avail¬ 
able  light  when  photographing  the 
Number  8  Machine.  The  sudden  burst 
of  light  such  as  that  from  an  electronic 
flash  can  trigger  the  computerized  sen¬ 
sors  on  the  machine,  causing  the 
machine  to  shut  down. 

The  host  computer  is  the  center  of 
this  SAGE  system,  overseeing  the  en- 

(Continued  on  page  26) 


Plant  of  the  future 

OPUBCO  builds  for  future 


A  two-level  satellite  plant  to  print 
and  distribute  its  Oklahoma  newspa¬ 
pers  is  under  construction  by  the  Okla¬ 
homa  Publishing  Company. 

The  300,000  square-foot  facility  was 
begun  in  June  and  will  be  ready  for 
production  in  late  1984.  It  will  house 
two  10-unit  Goss  Metroline  offset 
pre  es  and  new  mailroom  equipment 
to  speed  distribution. 

The  Oklahoma  Publishing  Co. 
(OPUBCO)  publishes  the  Daily 
Oklahoman,  Sunday  Oklahoman  and 
the  Oklahoma  City  Times. 

Future  growth 

More  than  $50  million  will  go  into  the 
satellite  plant  and  equipment,  which 
will  incorporate  state-of-the-art  sys¬ 
tems  and  advanced  ideas  in  newspaper 
building  construction.  When  the  mas¬ 
ter  plan  is  completed,  the  newspapers 
will  be  able  to  handle  needs  through  the 
remainder  of  the  century  and  possibly 
beyond. 

Edward  L.  Gaylord,  president  and 
publisher,  said  growth  of  the  newspa¬ 
pers  will  stay  ahead  of  the  growth  of  the 
state,  and  that  the  new  equipment  will 
make  possible  a  later  edition  of  the 
Oklahoman  throughout  the  state. 

Delivery  of  the  new  presses  is  sched¬ 
uled  for  December,  with  actual  produc¬ 
tion  on  them  to  start  late  next  year. 
Daily  production  at  the  new  plant  will 
involve  transmitting  material  by  micro- 
wave  or  fibre  optics  from  the  down¬ 
town  office.  The  news,  advertising  and 
circulation  headquarters  will  remain 
downtown  for  now,  Gaylord  said.  The 
satellite  will  be  in  north  Oklahoma 
City,  about  eight  miles  from  the  present 
offices. 

Howard  J.  Nicks,  OPUBCO 
vicepresident  and  general  manager  of 
the  newspapers,  is  coordinating  the 
project.  Architecture,  engineering  and 
construction  are  being  done  by  Chas. 
T.  Main,  Inc.  of  Boston.  Principal  con¬ 
struction  is  by  Main  Erbauer,  Inc.  of 
Pasadena,  Tex.,  a  division  of  the  Main 
organization. 


“We  feel  this  arrangement  elimin¬ 
ates  the  middle  man,  provides  better 
control  over  work  flow  and  allows  a 
tighter  schedule  on  this  fast  track  pro¬ 
ject,”  Nicks  said. 

Latest  features 

The  new  facility  will  reflect  some  of 
the  latest  ideas  in  newspaper  plant 
design,  according  to  Harold  S.  Hoch, 
vicepresident  of  Main's  Industrial 
Division. 

“One  of  the  critical  needs  in  news¬ 
paper  manufacturing  is  to  have  all  re¬ 
lated  stops  on  the  same  operating  level. 
Such  an  arrangement  improves  work 
flow,  shortens  conveyor  lines  and 


speeds  up  the  total  production  pro¬ 
cess,”  he  said. 

One  level  of  the  new  satellite  will 
handle  transmission  from  the  down¬ 
town  plant,  platemaking,  printing, 
inserting  and  mailing.  The  level  below 
will  house  newsprint  roll  storage,  the 
reelroom,  and  paper  waste  processing. 

The  20  Metroliner  units  will  include 
1 2  half  decks  for  color,  indicating  great¬ 
er  use  of  color  in  the  newspapers.  The 
Daily  Oklahoman  is  one  of  the  few  ma¬ 
jor  dailies  printing  daily  comics  in 
color,  and  both  of  the  newspapers  use 
ROP  color  in  editorial  and  advertising 
on  a  regular  schedule. 

Computer  controls  on  the  new 
presses  will  permit  presetting  fountains 
and  making  inking  changes  from  a  re¬ 
mote  locating.  The  press  deck  will 
include  quiet  rooms  and  offices 
between  press  lines.  Ten  ink  tanks  will 
be  on  the  premises.  Three  will  have 
7,000  gallon  capacity  for  black  ink. 
Seven,  each  of  3,(XX>-gallon  capacity, 
will  be  devoted  to  color  inks. 

Although  only  two  1 0-unit  Metrolin¬ 
er  presses  initially  will  be  in  the  build¬ 
ing,  it  is  designed  to  accomodate  four 
presses.  The  25-acre  site  and  the  build¬ 
ing  design,  however,  can  accompiodate 
expansion  to  include  a  fifth  and  sixth 
press. 

Mailroom 

The  mailroom  will  allow  consider¬ 
able  space  for  storing  and  inserting  pre- 
(Continued  on  page  27) 
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New  machine 

(Continued  from  page  24) 

tire  process,  making  calculations  and 
performing  tasks  essential  to  the  whole 
process.  It  also  communicates  alarm 
information  to  the  operator  and  pro¬ 
vides  video  displays.  The  operator  sits 
in  a  control  room  overlooking  the  wet 
end  of  the  machine.  This  control  room 
is  equipped  with  three  video  display 
terminals  and  keyboards  which  the 
operator  uses  to  call  up  data  about  the 
quality  of  the  paper  being  produced, 
profiles  of  the  paper  being  produced 
and  makes  adjustments  as  necessary. 

Remote  controls 

High  above  the  Number  8  Machine, 
suspended  from  the  ceiling  and  hidden 
from  view,  is  a  room  housing  the  back¬ 
bone  of  the  computer  system — the 
RCMs.  Rows  of  dark  grey  boxes,  six 
feet  tall,  two  feet  wide,  two  feet  deep, 
and  encased  in  dark  grey  metal,  the 
Remote  Control  Modules  are  filled  with 
intricate  circuits.  Each  RCM  consists 
of  six  of  these  boxes  and  there  are  six 
RCMs  controlling  the  different  parts  of 
the  process: 

•the  broke  system 
•stock  proportioning 
•the  machine’s  wet  end 
•the  twin-wire  former 
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•heating  and  ventilation  and, 

•the  paper  machine  itself  including 
the  hydraulic,  pneumatic  systems  and 
the  press  section. 

The  RCMs  also  send  alarm  messages 
to  the  host  computer.  These  cabinets  of 
circuits  act  like  the  involuntary  ner¬ 
vous  system  which  keeps  us  breathing 
without  our  having  to  think  about  it. 
RCMs  can  continue  operating 
independently  without  the  host  compu¬ 
ter  and  they  do  not  require  any  atten¬ 
tion  from  the  operator. 

The  SIM,  the  Sensory  Interface 
Module,  acts  as  its  eyes,  ears  and 
hands.  The  module  itself  is  a  large  met¬ 
al  cabinet  similar  to  the  RCM  boxes 
but,  instead  of  containing  circuits,  it 
houses  a  microcomputer.  That 
microcomputer  controls  the  sensor 
platform  and  processes  readings  taken 
by  the  sensors.  It  transmits  those  read¬ 
ings  to  the  host  computer  at  regular 
intervals. 

The  sensors  are  the  most  visible  part 
of  the  computer  on  the  machine  itself. 
One  can  see  the  platforms  where  they 
are  mounted,  between  the  calendar 
stack  and  the  reel  winder. 

Three  sensors  located  on  the  preci¬ 
sion  scanner  monitor  the  paper’s  quali¬ 
ties:  the  Betameter  measures  basis 
weight;  the  Inframike  measures  mois¬ 
ture;  and  the  Sheet  Width  Sensors 
accurately  measure  the  width  of  the 
sheet,  which  is  used  in  calculating  the 
reel  tonnage.  The  computer  takes  the 
data  collected  about  the  paper’s  basis 
weight  and  moisture  and  calculates  its 
oven  dry  weight  and  per  cent  moisture. 
None  of  these  sensors  contact  the 
paper  as  they  move  back  and  forth 
across  the  sheet  taking  measurements. 
The  controller,  who  is  reading  the 
information  fed  into  the  video  displays, 
can  make  adjustments  to  ensure  uni¬ 
form  paper  quality. 

The  days  of  walking  along  a  roll  of 
newsprint  and  hitting  it  wth  a  stick  to 
test  how  soundly  it  is  wrapped  are  over 
for  crews  working  on  Number  8.  A 
scanner,  called  the  ’Backtender’s 
Friend’  is  located  just  under  the  reel 
winder.  The  sensor  arm  moves  along 
the  length  of  the  reel.  It  measures  the 
reel  hardness  and  transmits  that 
information  to  the  SPIM  where  any 
necessary  adjustments  are  made. 

It  is  important  that  newsprint  be 
wound  at  a  uniform  tension  so  that  it 
will  unwind  on  a  printing  press  at  a 
uniform  speed.  Reel  hardness,  or  the 
tension  at  which  the  paper  is  wound,  is 
determined  in  the  calendar  stacks, 
where  hot  and  cold  jets  of  air  give  the 
paper  a  uniform  finish.  The  Number  8 
Machine  is  equipped  with  a  special 
monitor  to  control  reel  hardness. 

The  Reel  Harness  sensor,  located  on 
the  ‘Backtender’s  Friend,’  monitors 
the  tension  at  which  the  paper  is  being 
wound  and  transmits  that  information 


to  the  SPIM,  the  Sensor-Process 
Interface  Module.  This  is  another 
microcomputer  which  takes  readings 
from  the  reel  hardness  sensor  and 
calculates  the  balance  of  hot  and  cold 
air  needed  for  uniform  reel  hardness. 
The  SPIM  then  sends  instructions  to 
the  air  termination  cabinet  where  there 
are  91  outputs  to  the  hot  and  cold  air 
shower  valves  on  the  calendar  stacks. 
The  computer  makes  adjustments  to  all 
91  valves  every  two  minutes. 

“That’s  more  than  you  can  ask  any 
operator  to  do,’’  says  Derek  Head, 
control  systems  assistant. 

In  addition  to  monitoring  the  quality 
of  the  paper  being  produced,  the  com¬ 
puter  also  provides  the  operator  with 
graphics  showing  trends  in  the  charac¬ 
teristics  of  the  paper.  With  the  push  of  a 
button,  the  operator  can  call  up  graphs 
on  the  video  terminals  showing: 

•  an  overview  of  the  machine, 
including  its  temperature,  speed,  elec¬ 
trical  load,  pressure,  steam  pressure, 
basis  weight  and  moisture. 

•  the  flow  of  sulphite,  broke  and 
groundwood  along  with  the  associated 
valves  going  to  the  blending  chest  and 
the  total  stock  level  in  the  blending 
chest 

•  an  overview  of  the  broke  system, 
including  pit  levels  and  valve  positions 

•  an  overview  of  the  dryers,  con¬ 
densers,  separators  and  collection  tank 
in  the  steam  system 

•  an  overview  of  the  distribution  of 
white  water  (the  water  removed  from 
the  sheet  during  the  paper-making 
process).  The  operators  can  monitor 
levels  of  white  water  in  the  storage 
tanks,  pit  levels,  valve  positions,  show¬ 
ers  and  strainers. 

The  computer  also  allows  the  oper¬ 
ator  to  control  all  aspects  of  the  pro¬ 
cess — everything  from  the  blend  of  the 
furnish  (the  mixture  of  the  pulp),  to  the 
steam  pressure  in  the  dryers.  The  oper¬ 
ator  can  even  control  the  headbox 
which  distributes  the  pulp  on  to  the 
twin-wire  formers.  By  balancing  the 
speed  of  the  jet  of  pulp  coming  through 
the  headbox,  to  the  speed  of  the  forming 
wire,  the  controller  can  ensure  uniform 
sheet  formation.  The  method  of  making 
paper  has  not  changed  very  much  from 
the  second  century,  when  a  Chinese 
scholar  pounded  some  wood  into  a 
pulp,  added  water  and  dried  the  mix¬ 
ture  into  flat  sheets.  But  the  Sentrol 
computer  on  the  Number  8  Machine 
eliminates  the  guess-work. 

Top  speed 

The  machine  is  designed  to  run  at  a 
speed  of  3500  feet  per  minute  (1067  m/ 
min.)  and  to  produce  more  than  5(X) 
tons  per  day.  Additional  press  rolls, 
dryers,  a  second  calendar  stack  and  a 
high-speed  winder  were  provided  to 
suit  the  machine’s  speed. 

(Continued  on  page  28) 
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Automated  roll  handling 
system  ordered  from  FMC 


Philadelphia  Newspapers,  Inc.,  has 
signed  a  $3.5  million  contract  with 
FMC  Corporation’s  Material  Handling 
Systems  Division  to  provide  an  auto¬ 
mated  newsprint  roll  handling  system 
for  Philadelphia  Inquirer  and  Phil¬ 
adelphia  Daily  News. 

In  response  to  25%  to  30%  circula¬ 
tion  gains  resulting  from  the  shutdown 
of  the  Philadelphia  Bulletin,  the  com¬ 
pany  has  begun  a  $27  million  expansion 
program.  Construction  of  a  new  build¬ 
ing  which  will  connect  their  two  current 
facilities  has  begun. 

To  augment  its  10  letterpress 
presses,  totalling  84  units,  the  company 


will  install  two  9-unit  presses  from  a 
sister  Knight-Ridder  newspaper.  Stor¬ 
age  will  be  provided  for  up  to  25,000 
rolls  of  paper.  New,  high-capacity  sus¬ 
pended-tray  elevators  will  replace  the 
ones  now  in  use  for  lifting  paper  from 
the  ground  floor  to  presses  on  the  third 
floor.  A  peripheral  Truckveyor  system, 
operated  by  programmable  controller, 
will  provide  automated  roll  handling 
from  railroad  car  unloading  to  storage, 
roll  preparation  area,  and  to  the  press 
reels.  It  will  supplant  a  semiautomatic 
system  from  railroad  cats  to  roll  pre¬ 
paration  installed  by  FMC  in  1972.  It 
will  be  installed  without  interruption  of 
the  ten  existing  presses. 


Sll  to  go  public  in  September 


Systems  Integrators,  Inc.  has  filed  a 
registration  statement  with  the 
Securities  and  Exchange  Commission 
for  a  proposed  initial  public  offering  of 
2,600,000  shares  of  common  stock.  The 
price  is  expected  to  be  between  $14  and 
$16  per  share. 

The  company  expects  the  offering  to 
occur  in  mid-  to  late  September.  L.F. 
Rothschild,  Unterberg,  Towbin  is  the 
manager  of  the  underwriting  group. 

Proceeds  to  the  company  will  be 
used  primarily  for  expansion  of  physic¬ 
al  plant,  additions  to  capital  equipment, 
expansion  of  international  operations. 

Electronic  Wash.  Post 
now  on  CompuServe 

The  Washington  Post  Electronic 
Newsletter  is  now  available  on  the 
CompuServe  Information  Service,  a 
nationwide  videotex  service  for  per¬ 
sonal  computer  owners. 

The  Post’s  electronic  newsletter  is 
divided  into  several  categories:  the 
Administration,  Congress,  the  courts 
and  law,  politics,  world  and  nation,  sci¬ 
ence  and  technology,  business  and  the 
economy,  editorials  and  commentary, 
and  news  summary  and  calendars. 

Users  can  also  access  the  AP’s  A- 
wire  through  the  electronic  newsletter. 


To  buy  station 

Tribune  Broadcasting  Co.,  Chicago, 
will  pay  $32  million  for  WANX-tv,  an 
independent  station  in  Atlanta,  Ga., 
owned  by  the  Christian  Broadcasting 
Network,  based  in  Virginia  Beach,  Va. 
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and  for  increased  working  capital. 

Systems  Integrators,  Inc.,  designs, 
develops,  manufactures,  markets,  and 
services  interactive  editing  and 
information-switching  computer  sys¬ 
tems  for  use  in  the  production  of  text  by 
newspapers,  magazines,  and  wire  ser¬ 
vices. 


Satellite 

(Continued  from  page  25) 

printed  materials.  On-line  inserting  is 
seen  as  an  integral  part  of  the  new 
plant’s  functions.  The  mailroom  also  is 
designed  to  handle  circulation  well  in 
excess  of  the  present  over  300,000  +  of 
the  Sunday  Oklahoman. 

Further  improvements  at  the  plant 
include  a  traffic  design  to  keep  delivery 
trucks  separate  from  other  vehicles, 
assuring  fast  loading  and  departure. 
Other  docking  areas  for  supply  vehicles 
will  be  spaced  around  the  building  to 
separate  various  kinds  of  traffic. 

Storage  at  the  new  plant  will 
accommodate  10,000  tons  of  newsprint 
stacked  six  rools  tall.  Two  overhead 
cranes  will  handle  roll  retrieval,  and  a 
conveyor  system  will  send  rolls  to  the 
reelroom. 

A  separate  building  on  the  site  will 
handle  utilities  to  permit  central  control 
of  all  power  sources  but  divorce  them 
from  the  main  plant  for  safety. 

Interior  of  the  satellite  plaqt  will  have 
sound  absorbing  walls  and  special 
acoustical  ceilings.  Parking  space  at  the 
site  will  handle  the  expected  250  em¬ 
ployees  on  a  two-shift  basis. 

Access  to  the  plant  will  be  from  a 
major  north-south  expressway  that 
connects  to  the  interstate  system  and 
main  city  arteries. 
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New  machine 
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As  part  of  the  Number  8  project,  the 
company  has  installed  additional  en¬ 
vironmental  controls  at  the  mill.  A  spill 
chest  was  built  beside  the  three  stock 
chests  for  the  new  machine.  The  stock 
chests  store  the  pulp  to  be  used  and  the 
spill  chest  is  available  to  handle  any 
overflow.  It  is  a  safety  precaution, 
designed  to  prevent  any  discharge  of 
untreated  water  into  the  Abitibi  River. 

A  series  of  screens  and  filters  through¬ 
out  the  Number  8  system  have  reduced 
the  fibre  content  of  white  water  by 
91%.  Most  of  the  water  removed  in  the 
paper-making  rrpcess  is,  in  fact,  recy¬ 
cled  thos  reducing  the  amount  of  fresh 
water  required. 

The  project  cost  a  total  of  $132  mil¬ 
lion,  a  portion  of  which  was  paid  for  by 
the  federal  and  provincial  governments 
through  the  Ontario  Facilities 
Improvement  Program.  In  February, 
1980,  the  company  signed  an  agree¬ 
ment  under  the  program  and  received 
$22.5  million  for  modernization,  pollu¬ 
tion  abatement  and  energy  conserva¬ 
tion  projects.  Of  that  amount,  the  pro¬ 
vincial  government  paid  $15  million 
and  the  federal  government  paid  $7.5 
million.  The  Number  8  Machine  was 
one  of  the  projects  to  benefit  from  the 
program. 

“The  combined  contribution  of  both 
levels  of  government  was  sufficient  to 
make  more  projects  viable  and  encour¬ 
aged  us  to  move  forward  more  quickly 
than  would  otherwise  have  been  possi¬ 
ble,”  says  Gimlin. 

The  Number  8  Machine  replaces  four 
older  machines  at  the  Mill  (Machine 
Numbers  2,  3,  4,  and  5)  all  of  which 
were  built  before  1920. 

The  new  machine  affected  some  155 
jobs  but  it  protected  the  more  than 
1,5(X)  remaining  jobs  at  the  division. 
Anticipating  the  impact  of  the  shut¬ 
down  of  the  four  older  machines,  the 
company,  unions  involved  and  the 
federal  government  formed  a  man¬ 
power  adjustment  committee  at  the 
beginnning  of  the  Number  8  project. 
The  committee  investigated  assistance 
that  would  be  available  to  employees 
who  might  be  affected. 

Through  early  retirement  incentives 
and  through  all  normal  forms  of  attrition, 
by  the  time  of  the  start-up  of  the  Num¬ 
ber  8  Machine  in  April,  1983,  more  peo¬ 
ple  had  left  the  Iroquois  Falls  operation 
than  had  been  scheduled  to  be  laid  off. 
This  means  that  fewer  temporary  em¬ 
ployees  than  anticipated  (hired  after 
September,  1980)  will  be  laid  off.  No 
permanent  employees  working  at  the 
mill  at  the  time  the  project  was 
announced  will  be  out  of  work  because 
of  the  project. 
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All  Sports  will 
fold  September  4 

All  Sports,  a  daily  sports  newspaper 
published  by  the  Pasadena  (Calif.) 
Star-News,  will  stop  publication  Sep¬ 
tember  4,  the  victim  of  insufficient 
circulation,  according  to  its  publisher. 

“It  was  a  good,  creative  idea  without 
economic  success,”  said  William  A. 
Applebee,  who  also  is  publisher  of  the 
Star-News,  a  Knight-Ridder  news¬ 
paper. 

Applebee  told  E&P  that  current 
circulation  of  All  Sports  is  running 
slightly  below  15,000  “and  advertisers 
were  just  not  interested  in  those  small 
numbers.” 

The  publishers  added  that  “seven  or 
eight”  editorial  staffers  on  All  Sports 
will  be  absorbed  into  the  Star-News  but 
about  15  to  20  production,  office  and 
circulation  workers  would  lose  their 
jobs.  Attempts  are  being  made  to  find 
employment  for  them,  Applebee 
stated. 

All  Sports,  which  is  sold  mainly  in 
Southern  California,  made  its  debut 
last  September  29.  In  December,  the 
Star-News  dropped  its  p.m.  edition 
enabling  All  Sports  to  have  a  separate 
press  run. 

The  All  Sports  project  originally  had 
been  made  possible  by  the  Star-News’ 
$2  million  pagination  system. 

In  an  effort  to  increase  revenues.  All 
Sports  jumped  its  price  from  250  to  500 
in  January  but  dropped  back  to  a  quar¬ 
ter  in  July.  At  that  time,  it  also  launched 
a  promotion  and  advertising  drive  to 
boost  street  sales. 

Beyond  the  Los  Angeles  area.  All 
Sports  sold  between  200  and  300  copies 
in  Las  Vegas,  according  to  Applebee. 

At  its  peak,  the  newspaper  reached  a 
circulation  of  16,000. 

Eugene  daily  to  go 
a.m.  in  September 

Eugene  Register-Guard,  which  has 
been  an  afternoon  paper  for  1 16  years, 
will  convert  to  morning  weekday 
publication  on  September  12. 

Register-Guard  has  published  a  Sun¬ 
day  morning  paper  since  1930  and  con¬ 
verted  its  Saturday  paper  to  mornings 
in  1971. 

Weekday  evening  circulation  totals 
around  65,000,  while  Sunday  circula¬ 
tion  comes  to  69,000  and  Saturday 
circulation  is  about  72,(K)0. 

Edwin  Baker,  publisher,  said  the 
paper  is  making  the  switch  to  a.m.  as 
part  of  “the  growing  trend  nationwide” 
of  readers  preferring  morning  papers. 
He  said  the  conversion  of  other  evening 
papers  to  morning  publication  has  re- 


Whitney  to  join 
scrambie  for  ads 
in  South  Fiorida 

Whitney  Communications  Corp.  is 
enlarging  its  operations  with  free  dis¬ 
tribution  papers  in  South  Florida’s 
hotbed  of  newspaper  competition. 

Arthur  Rich  said  he  has  sold  a  major¬ 
ity  stock  interest  in  his  Boca  Raton 
Publihing  Co.  to  Whitney  with  an 
understanding  that  his  new  partner  will 
expand  press  capacity  and  staffs  for  the 
Gold  Coast  Group  of  weeklies. 

Gold  Coast,  which  began  10  years 
ago  with  the  Monday  Paper  in  Boca 
Raton,  will  be  combined  with  Whit¬ 
ney’s  Golden  Publishing  Co.  of  Lake 
Park,  in  the  Palm  Beach  area,  to  afford 
advertisers  a  circulation  of  250,0(X)  in 
Palm  Beach  County  and  northern  Bro¬ 
ward  County.  The  Miami  Herald  as  re¬ 
cently  intensified  its  circulation/ 
advertising  efforts  in  that  burgeoning 
region. 

Whitney,  which  has  a  one-third 
interest  in  the  International  Herald  Tri¬ 
bune,  has  other  newspaper  enterprises 
in  Florida,  Maryland  and  Delaware. 
The  Gold  Coast  Group,  owned  by  Rich 
and  his  wife,  Louise,  has  grown  from 
the  Monday  paper  in  a  small  store  loca¬ 
tion  to  a  sizable  printing  plant  and 
editorial/business  offices. 

The  Monday  Paper,  a  tabloid  which 
contains  a  large  percentage  of  editorial 
content  from  local  staffers  and  syn¬ 
dicates,  claims  a  circulation  of  33,500 
to  Boca  area  homes.  Its  companion 
papers  are  the  Thursday  Times,  Boyn¬ 
ton  Beach  Times,  Delray  Beach  Times, 
Gold  Coast  West  and  Lighthouse  Point 
Beacon.  They  are  sold  as  a  six-pack 
deal  to  local  merchants.  Their  primary 
rival  is  the  Boca  Raton  News,  a  six-day 
Knight-Ridder  newspaper. 

suited  in  “improved  service  and 
increased  circulation.” 

The  paper  intends  to  have  its  home 
delivery  edtions  on  subscirbers’  door¬ 
steps  by  6:30  a.m. 

The  paper  plans  to  expand  its  finan¬ 
cial  and  business  coverage  when  it  con¬ 
verts,  Jacques  said.  The  paper  will  also 
be  adding  final  stock  prices  and  “will 
make  a  point”  of  carrying  late  sports 
scores,  particularly  the  results  of  local 
contests. 

Jaques  said  local  news  coverage  will 
also  be  improved  as  a  result  of  the  con¬ 
version  because  the  paper  will  have 
“an  opportunity  to  do  more  immediate 
local  news  stories.  We’ll  get  our  night 
meetings  in.” 

The  paper  will  probably  be  adding 
staff  to  accommodate  scheduling 
changes  resulting  from  the  conversion, 
Jacques  said. 
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Viet  vets  object 
to  “loser”  image 


Vietnam  veterans  organizations 
have  begun  campaigning  to  improve 
the  news  media’s  perception  of  the  2.7 
million  people  who  served  there. 

The  organizations  said  media  cover¬ 
age  of  Vietnam  veterans  has  improved 
over  the  last  year,  especially  since  the 
dedication  of  the  Vietnam  War  Memo¬ 
rial  in  November,  1982,  but  they  main¬ 
tained  news  stories  still  tend  to  portray 
Vietnam  veterans  as  guilt-ridden  or 
violence-prone  individuals. 

“This  mythology  was  out  there — 
psycho  on  the  loose.  Round  up  all  the 
usual  suspects,  Vietnam  veterans,” 
said  Tom  Pauken,  director  of  the  feder¬ 
al  government’s  Action  Agency  and 
himself  a  Vietnam  veteran.  “Most  vet¬ 
erans  have  come  home  and  gone  about 
their  business.  They’ve  become  lead¬ 
ers  in  their  communities.” 

Lou  Filardo,  a  copy  editor  with  New 
Orleans  Times-PicayunelStates-Item, 
has  been  trying  to  call  attention  to  the 
problems  of  media  coverage  of  Viet¬ 
nam  veterans. 

Filardo  was  a  valor  awards  citation 
writer  for  the  Army  froni  November 
1969  to  December  1970  in  Chu  Lai, 
South  Vietnam. 

According  to  Filardo,  “when  vets  do 
things  that  are  newsworthy  in  a  positive 
sense,  the  stories  all  too  often  don’t 
mention  that  the  man  served  in  Viet¬ 
nam  until  the  eighth  or  ninth  paragraph, 
and  sometimes  don’t  mention  it  at  all.” 

For  example,  he  said  a  wire  service 
story  about  a  Vietnam  vet  who  is  pay¬ 
ing  for  the  funerals  of  World  War  II 
veterans  who  die  penniless  didn’t  men¬ 
tion  the  fact  that  the  guy  is  a  Vietnam 
vet  until  well  into  the  story. 

He  said  another  wire  service  story 
about  a  guy  who  ran  for  governor  of 
Nebraska  never  mentioned  that  he  is  a 
Vietnam  vet. 

“Vietnam  vets  are  the  only  minority 
group,”  he  said,  “in  the  country  still 
being  identified  as  members  of  a  minor¬ 
ity  group  in  crime  stories.  The  wire  ser¬ 
vices  are  notorious  for  it.” 

“Most  of  the  stories  done  on  the 
studies  made  of  Vietnam  vets  also  are 
offensive  to  us,”  Filardo  said.  “Men¬ 
tion  of  the  number  of  Vietnam  vets  in 
jail,”  he  noted,  “often  comes  without 
mention  of  the  number  of  non-veterans 
“our  age  who  are  serving  time.  The 
same  is  true  for  stories  about  our  drug 
abuse  and  alcholism  rates,  divorce  and 
suicide  rates.” 

Filardo  believes  “the  best  antidote 
for  the  kind  of  coverage  that  has  been 
inflicted  on  vets  is  more  vets  in  news¬ 
rooms.”  He  said  that  in  “contrast  to  all 
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the  public  wringing  of  hands  over  lily- 
white  and  male  dominated  news¬ 
rooms”  there  has  been  “a  total  absence 
of  concern  over  some  newsrooms  not 
having  a  single  Vietnam  vet.” 

Pauken  said  the  portrayal  of  Vietnam 
veterans  as  “group  of  ticking  time 
bombs”  hit  its  peak  about  a  year  and  a 
half  ago. 

“The  media  coverage  for  the  last  10 
years  has  been  sensationalism,  when  a 
Vietnam  veteran  climbs  up  on  top  of  a 
tower  with  a  rifle  and  things  like  that,” 
added  Randy  Fowler,  operations 
director  of  Vietnam  Veterans  of  Amer¬ 
ica.  “I  feel,  and  I  think  the  majority  of 
our  members  feel,  the  citizens  have  to 
get  over  their  guilt  and  apathy  about  the 
war  and  let  Vietnam  veterans  take  their 
places  in  society.” 

“The  negative  concept  started  back 
here.  It  was  very  vogue  to  be  anti¬ 
war,”  commented  Dave  Christian, 
founder  of  United  Vietnam  Veterans 
Organization  in  Philadelphia. 

All  three  men  said  that  although  most 
newspapers  no  longer  stated  the  race  or 
ethnic  background  of  a  criminal  sus¬ 
pect,  it  is  still  common  for  news  stories 
point  out  if  a  suspect  is  a  Vietnam  vet¬ 
eran. 

They  also  singled  out  the  coverage  of 
the  dioxin  issue  as  an  example  of  how 
Vietnam  veterans’  concerns  were 
given  short  shrift  by  the  media. 

“I  don’t  think  the  American  public 
even  knew  what  dioxin  was  until  the 
Environmental  Protection  Agency 
bought  Times  Beach,”  Fowler  said. 
“Our  guys  have  been  screaming  about 
the  stuff  for  years.” 

Dioxin  is  an  ingredient  in  Agent 
Orange,  a  defoliant  used  by  the  military 
in  Vietnam.  Vietnam  veterans  have 
claimed  contamination  from  Agent 
Orange  is  respsonsible  for  producing  a 
number  of  illnesses  including  cancer 
and  also  resulted  in  congenital 
deformities  in  their  children. 

Coverage  of  Veterans 
Administration  affairs  they  cited  as 
another  area  where  they  believed 
coverage  is  inadequate. 

The  organizations  believe  the  pro¬ 
blems  they  see  in  coverage  of  Vietnam 
veterans  began  in  the  late  1960s  when 
reporting  on  the  war  began  to  turn 
against  U.S.  policy. 

“Young  reporters  wear  notches  in 
their  belts,”  Christian  said.  “Reporting 
on  the  war  was  really  lopsided.  It  ac¬ 
centuated  mistakes  of  the  U.S.  mili¬ 
tary.  Our  victories  were  often  por¬ 
trayed  as  defeats  and  our  foes  defeats 
as  either  victories  or  excuses.” 


Christian  said  that  when  “these 
reporters  returned  home,”  it  was 
“almost  self-evident”  that  their  atti¬ 
tudes  about  the  war  carried  over  into 
their  domestic  reporting. 

Another  aspect  of  the  problem,  they 
maintained,  is  that  there  are  few  Viet¬ 
nam  veterans  working  in  newsrooms. 

“There  is  under  representation  of 
our  generation  in  the  media  who  were 
Vietnam  veterans  themselves,” 
Pauken  said.  “My  perception  is  very 
few  hold  key  positions.  Vietnam  veter¬ 
ans  lost  3  to  5  years  while  others  were 
moving  up  the  ladder.” 

Pauken  said  an  exception  is  the 
Washington  Post  where  publisher 
Donald  Graham  is  himself  a  Vietnam 
veteran.  “He’s  got  quite  a  few  (Viet¬ 
nam  veterans)  on  the  Post,”  he  said. 

Pauken  said  Parade  has  done  “a 
good  job”  of  covering  Vietnam  veter¬ 
ans  issues  and  added  the  Sunday  sup¬ 
plement  “frequently”  publishes  arti¬ 
cles  written  by  Vietnam  veterans. 

Christian  named  Carlton  Sherwood, 
formerly  with  Gannett  News  Service 
and  now  with  WNEV-tv,  Boston,  as  a 
reporter  he  felt  has  been  sensitive  to 
Vietnam  veterans,  while  Fowler  sin¬ 
gled  out  Jack  Reynolds  of  NBC  News 
and  the  Washington  Post’s  Philip 
Geyelin  as  two  journalists  who  gave 
Vietnam  veterans  “a  fair  shake.” 

Fowler  said  Vietnam  Veterans  of 
America  at  its  November  convention  in 
Washington  will  seek  a  “mandate” 
from  its  members  to  begin  a  program  to 
change  the  “image  of  Vietnam  veter¬ 
ans.” 

Fowler  said  the  program  will  be 
aimed  at  both  the  public  and  the  media. 
He  said  VVA  is  also  interested  in  shap¬ 
ing  Vietnam  veterans  into  a  “political 
force.” 

Christian  said  his  organization  has 
begun  a  program  geared  to  “pointing 
out  to  media  people  who  have  over¬ 
come  tragedies.  We  want  to  give  them 
profiles  in  courage,  something  drama¬ 
tic.” 

Christian  said  he  also  encourages 
Vietnam  veterans  to  “interact  at  public 
meetings”  and  draw  attention  to  their 
community  activities.  “That’s  prob¬ 
ably  the  best  way  to  get  editors  to  real¬ 
ize  we’re  not  misfits.” 

The  Action  Agency  started  the  Viet¬ 
nam  Veterans  Leadership  program 
which  “pulls  together  successful  vets” 
to  help  change  public  perceptions  and 
provide  help  to  other  veterans,  Pauken 
said. 

Part  of  the  program  involves  having 
Vietnam  veterans  submit  op-ed  pieces 
and  other  types  of  articles  to  local 
newspapers. 

Pauken  has  also  met  with  editorial 
boards  to  discuss  the  leadership  pro¬ 
gram. 

“They’ve  been  tremendously  sup¬ 
portive,”  he  said  of  those  meetings. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FFATURFS  AVAII  ARI  F 

GENERAL 

MOVIE  REVIEWS 

"BILL  THE  BOOKY"  specialist  book 
dealer  in  journalism  offers  catalogue  of 
books,  autographs,  autographed  letters, 
liistorical  newspapers.  Box  6228,  Long 
Island  City  NY  11106. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  p>ages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

HIT  PARADER'S  (Musical  Notes)  weekly 
column  covers  the  wide-ranging  field  of 
popular  music  from  the  Big  Band  sound 
to  Swing,  and  Rock  and  Roll  superstars. 
Photos  included.  Dickson-Bennett, 
1324  N  3rd,  St  Joseph  MO  64501; 
(816)  279-9315. 

REAL  ESTATE 

HOUSE  CALLS-Rocky  Mountain  News, 
Miami  Herald,  60  others.  4  national 
awards;  one  said  "concise,  entertaining, 
wealth  of  real  estate  knowledge,  solid 
writing  skills.”  7th  year.  Box  18447, 
Rochester  NY  14618;  (716)  271-6230. 

HUMOR 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME 
04857; 

(207)  372-8052. 

TRAVEL 

WE’LL  BE  SHORTLY  INTRODUCING  our 
revolutionary  24  hour-a-day  computer- 
to-computer  service  that  will  make 
instantly  available  hundreds  of  out¬ 
rageously  honest,  unabashedly 
intelligent,  authoritative,  fun-loving, 
thought-provoking  service/destination 
articles  and  columns  by  some  of  Amer¬ 
ica’s  top  travel  journalists.  Non¬ 
contractual,  competitively  priced,  photo 
availability,  regional  exclusivity  guaran¬ 
teed.  For  details  contact;  SYNDICATED 
TRAVEL  WRITERS,  Box  23,  Boyertown 
PA  19512;  (215)  367-9496. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

A  BETTER  WAY  TO 

PEDDLE  YOUR  PAPERS 

E&P  CLASSIFIEDS 

(2I2i  7S2-70S0 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  ; 
depreciation,  insurance,  corporate  and  ! 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS  ; 
66207.  > 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE  i 

James  W.R.  White  ! 

Box  109,  McMinnville  TN  37110  1 

(615)  473-2104  or  473-3715. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

1  Pacific  NW  Newspaper  Associates 
!  Rod  Whitesmith,  (206)  892-7196 
'  Box  4487,  Vancouver  WA  98662 

1  SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

!  SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
j  (205)  973-1653 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

You  May  Take  One  Giant  Step... 

toward  a  better  job 
;  by  placing  your  ad  in  E&P’s 

1  Positions  Wanted  section! 

ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  Carolina  county  seat  weekly 
and  building,  $125,000.  Terms.  Box 
6231,  Editor  &  Publisher. 


ZONE  5  century  old  weekly  newspaper, 
sound  record  of  profitability,  paid  ! 
circulation,  ideal  husband/wife  team,  re-  | 
ply  stating  financial  qualifications.  PO  < 
Box  29,  Clyde  OH  43410. 


FOR  TRADE:  three  Kentucky  weeklies  , 
grossing  $650,000,  for  small  daily  or  i 
large  weekly.  Box  5959,  Editor  &  Pub-  I 
lisher. 


FOR  SALE:  Profitable  unopposed  county 
seat  weekly  newspaper,  northeastern  I 
South  Dakota,  $131,000  gross,  i 
Excellent  building,  recently  remodeled, 
$150,000  with  favorable  terms.  John  E.  [ 
van  der  Linden,  Broker,  PO  Box  275,  I 
Spirit  Lake  I A  51360. 


FOR  SALE:  Prize  winning  central  Iowa 
weekly  newspaper,  county  official,  pro¬ 
fitable,  in  same  family  three  genera¬ 
tions.  Excellent  brick  building. 
Unopposed.  $116,000  gross,  price 
$96,000;  with  building,  $113,500. 
John  E.  van  der  Linden,  Broker,  PO  Box 
275,  Spirit  Lake  lA  51360. 


MIDVIfEST  PAPERS  FOR  SALE 
1  Profitable  publications  of  every  size, 
priced  to  pay  out  from  present  net. 
i  Financing  available  on  all. 

INDIANA 

i  Small  Northern  Indiana  weekly,  grossing 
I  $65,000,  $18,000  down.  Good,  pro- 
:  sperous  town. 

Consistant  Indiana  prize  winner  in  rural 
I  area.  Net  better  than  $30,000  on 
I  $110,000  gross.  Good  building.  Price, 
$145,000,  liberal  terms. 

I  ILLINOIS 

I  Monthly  music,  entertainment  magazine 
I  serving  metro  area.  $500,000  gross 
i  annually.  Good  net.  Price  $250,000, 

I  terms. 

I  Rural  weekly,  plus  farm  publication. 
Good  building.  Fine  net.  $45, 000 down, 
j  IOWA 

I  One  of  best  in  state.  No  competition  in 
j  town  of  4000,  having  retail  sales  of  $38 
million.  Gross  $400,000.  Excellent  net. 

I  Vi  ownership  in  web  plant.  $150,000 
down. 

j  1800  circulation  weekly,  $145,000 
'  gross.  Excellent  community.  Building 
)  included  in  price.  $50,000  down. 
Several  other  good  properties  in  midwest 
I  states. 

I  ROY  HOLDING  &  ASSOCIATES 
I  PO  Box  212,  Galva  IL  61434 
I  (309)  932-2270 

Roy  Holding  Dave  Kramer 

I  (309)  879-2412  (217)  784-4736 

—Appraisals  done  quickly, 
reasonably— 


MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000-1-  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 


ZONE  5  weekly  newspaper  for  sale.  Well 
I  established.  $500,000  gross  and  grow- 
I  ins.  Health  reasons  dictate  sale.  Box 
I  6023,  Editor  &  Publisher. 


E  &  P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper's  classi- 
fieds  are  in  your  community. _ _ 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services;  or  maybe  find  that  pro- 
Titable  weekly  you’ve  w.anted  to  own. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  ENGLAND  COASTAL  weeklies  in 
popular  resort  area  showing  good  growth 
and  grossing  well  over  asking  price  of 
$14(3,000.  Composition  equipment  and 
dark  room  included  in  sale.  Terms  avail¬ 
able.  W.  B.Grimes&Co,  Inc,  1511  KSt, 
NW.  Washington  DC  20005. 


UNOPPOSED  Middle  Georgia  legal 
organ.  Circulates  about  2000,  grosses 
about  $100,000.  Asking$125.000.  PO 
Box  699,  Pine  Lake  GA  30072. _ 

SOUTHERN  CALIFORNIA  coast  adjudi¬ 
cated  weekly  and  printing  plant.  Both 
grossing  over  $700,000.  Easy  terms, 
will  sell  separately.  Box  6210,  Editor  & 
Publisher. 


SMALL  CALIFORNIA  DAILY.  Attractive¬ 
ly  priced.  Profitable.  Community  enjoys 
exceptional  growth.  Modern  plant  and 
^uipment.  Box  6227,  Editor  &  Pub¬ 
lisher. 


TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
5922,  Editor  &  Publisher. 

_ _ 

'  WEEKLY  publication  wanted  by  couple 
:  with  strong  sales  and  production  back¬ 
ground.  Have  $30,000-$35,000  cash 
to  invest.  Not  afraid  of  hard  work,  but 
'  potential  must  be  there.  Would  consider 
I  buying  into  larger  property.  Box  6241, 
j  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


NEWSPAPER  WANTED,  $200,000- 
$800,000  revenues,  by  multimedia 
corporation.  M.  H.  Sunderlund,  Aster- 
i  isk,  1429  N  Federal  Hwy,  Ft.  Lauderdale 
i  FL  33304. 


!  WE  WANT  to  purchase  a  weekly  news- 
]  paper  or  shopper  or  tv  magazine  in  Ohio, 
Indiana,  or  Southern  Michigan,  Replies 
1  held  confidential.  Box  6265,  Editor  & 
Publisher. 


SHOPPING  GUIDES 


100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528  or 
phone;  (813)  733-1678. 


I  JOIN  OUR  CONTRACT 
CREW! 

.  .  .Those  individuals,  compan- 
!  ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  1 2,  26  or  52  times  per 
j  year,  we  produce  business  and 
;  profit  for  these  pieople.  We  offer  you 
j  freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
'  billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
!  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Roquast 
(212)  752-7050 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR 
PUBLISHERS 

Using  a  high  quality  sales  organization 
makes  a  real  difference — better  reten¬ 
tion  at  a  lower  cost.  Campbell  and 
Associates  can  provide  your  circulation 
department  with  the  volume  of  quality 
new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write 
Campbell  and  Associates,  3864  Center 
Rd,  #10C,  Brunswick  OH  44212;  (216) 
225-7440. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response  to 
an  ad.  Include  only  material 
which  can  be  fonrvarded  in  a 
large  manilla  envelope. 


INDUSTRY  SERVICES 


MARKETING  & 
READERSHIP  RESEARCH 

WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
[  affordable  research  can  be.  Call  our 
I  Director  of  Newspaper  Research,  Jack 
!  Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


MISCELLANEOUS  \ 

PRESS  CARD.  Professional  photo-ID  j 
freelance  or  employed  writers  and  photo-  i 
graphers.  Made  of  credit  card  plastic,  j 
Send  $2  for  sample  card  (refundable 
with  order)  and  your  Registration  Packet.  | 
World  News  Syndicate  (EP),  Box  11081, 
Las  Vegas  NV  89030, 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 


LINE  AOS 

1  week  — $4.50  per  line. 

2  weeks — ^.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —$3.00  per  line. 

2  weeks — $2.50  per  line,  per  issue. 

3  weeks— $2.25  per  line,  per  issue. 

4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  PvblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
CAMERA  i  DARKROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


LOOKING  FOR  good  used  coin  wrapping 
machine,  preferably  with  crimper.  Rollie 
Stratton,  Greenfield  Recorder,  14  Hope 
St,  Greenfield  MA  01301. 


400  NEW  GREEN  collection  book  cov- 
ers-10  X  4%-$1.00  each  plus  shipping- 
write:  J.  Rogers,  PO  Box  955,  Williams- 
ville  NY  14221. 


COMPUTER  SOFTWARE 


AD/SYSTEM  390  ■ 

The  professional  system  for  advertising  , 
scheduling  billing  and  reporting  dailies  < 
and  weeklies.  Third  generation  software;  | 
runs  on  most  microcomputers.  Software  I 
available  alone  or  with  complete 
installed  system.  Free  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  tor  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  For  TRS  80  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AM  ICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 


COMPUTERIZED  BOOKKEEPING  sys¬ 
tem  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod¬ 
els.  Custom-designed  with  many  time¬ 
saving  and  helpful  management  fea¬ 
tures.  Write  for  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 


CYBERTEXT  software  and  interface  to 
drive  Comp  IVB  with  TRS-80.  Includes 
Scripsit,  MicroComposer,  &  MicroClas- 
sified  software.  Cost,  $2950.  $2000 
cash.  Dave  Morris;  (812)  838-5512, 
838-3508  nights. 


COMPUTERS 


COMPUTER  NEEDED — non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90°  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems,  2  forwarding 
stations,  2  delivery  stations,  like  new. 
We  will  sell  part  oi  all. 

II’EC,  97  Marquardt  Dr 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


CG  VIDEOSETTER  UNIVERSAL  S/N  j 
683  with  Reverse  Leading;  Reverse  j 
Video;  Paper  Tape  Reader;  On  Line  Mod  i 
Kit;  Analog  Spare  Kit;  Digital  Spare  Kit  i 
with  16  font  grids  &  V/C  width  cards.  I 
Also,  UNIFIED  COMPOSER  with  | 
expanded  memory  &  previewer;  2  mini 
Disk  Readers;  Papier  Tape  Punch  with  24  I 
font  grids  &  width  cards.  $8500.  Call  I 
Randy;  (316)  263-3138.  Pennypower  i 
Shopping  News,  Wichita  KS  67211.  | 

CASH  FOR  I 

MARK  I,  IV,  V  PACESETTERS  I 
LINOTRON  202-CG8600  | 

(614)  846-7025 

CG  MWR,  4  disk.  Good  condition.  Sold  j 
as  surplus  equipment,  as  is,  where  is.  1 
Taking  offers;  (601)  442-9101,  ask  for 
John  Koralewski  or  leave  message. 


COMPLETE  NEWSPAPER  SYSTEM. 
Composing  room  closed.  Digital  PDP8E  1 
computer.  Maintained  by  Digital-2  Har-  j 
ris  TXT’s.  2  CSI  terminals.  5  keyboards.  ■ 
DEC  LA  34  printer.  $15,500  or  best  ' 
offer;  (312)  834-0900  x2 10.  | 

'  CG  COMPUWRITER  48-B  with  4  fonts.  ! 


MIUU-ER-MARTINI 


TRADE-INS 

M-M  Model  227-E 
Inserting  Machine, 
guaranteed. 

M-M  Model  1512 
Compensating 
Counter  Stacker, 
guaranteed. 


Minifn  roRP  40  rjot  a'w 

P0Bo>  3360  HduDWuqc  N  »  "rsr.'.'fii  Sg?  M4J 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


PHOTOTYPESETTING 

AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up, 
WSI;  (216)  729-2858. 


System  is  reconditioned  with  30  day 
warranty  on  parts.  $5800.  Graphic  Sys-  j 
terns  Exchange  Inc;  (716)  385-3027. 

COMP  IVA  Model  48  LR.  with  Parts  Kit, 
(lOfontsavailable),  $2750;  CG  7200IC  | 
LR,  Parts  Kit,  4  strips,  $1700;  Comp  Jr,  i 
TG,  4  years,  2  strips,  pulley  kit,  $2()00.  ' 
Bob  Weber;  (216)831-0480.  j 


EDIT  7500  HR,  Rev  D,  Quik  II  Pro-  i 
cessor,  7  strips,  MINT,  school  weekly,  2  i 
years,  $10,000;  Edit  7500  HR,  Rev  C,  : 
$8000;  Edit  7500  HR,  Rev  C,  MCPO,  I 
Dual  Disc,  4  years,  $9000.  Guaranteed.  I 
Bob  Weber;  (216)  831-0480. 


GC  MDT/350  with  communication 
interface.  Terminals  are  reconditioned. 
$3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 


LINOTRON  606,  505  Emulator  avail¬ 
able,  $17,500;  4  HARRIS  2200  Mark 
Up  Terminals,  complete  with  central 
processor,  $13,500.  Bob  Weber;  (216) 
831-0480. 


NATIONAL  GRAPHIC  ARTS  ! 

EQUIPMENT  BROKERS  i 

THE  DAVID  JOHN  COMPANY  ; 

AM  Varityper,  Autologic.  Com- 
pugraphic.EEText,  IBM,  Itek,  Mergen-  , 
thaler,  VGC  i 

"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission. .Financing  I 
Available 

All  Equipment  Guaranteed;  (216)  562- 
3750 


PHOTON  Mark  I  Varisystem  Pacesetters 
and  parts: 

3  Mark  I  Varisystem  8x14  Pacesetters 
(12  years  old) 

Paper  tape  input  (Rev  5  programs) 
Spares  include:  2  P16  logic  boards  (1 
slightly  damaged) 

I  2  4  K  memory  boards  (new) 
j  6  mechanical  and  photocell  readers 
(used) 

Comprehensive  stock  of  7000  series 
IC’s 

I  Panel  switches/lights  (new) 

1  Motors  (both  leading  &  disc)  with 


USED  TYPESETTING  EQUIPMENT 

;  Cameras . Platemakers 

i  Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


belts 

Timing  lights  &  diodes  (new  &  used) 

I  2  power  supplies  (both  5V  and  48V) 

I  Extra  lens’  and  turret 
I  Shipping  from  Bermuda  not  included. 

Please  give  us  your  best  offer.  Call  Jim 
I  Bagen;  (809)  295-5881. 


UNISETTER  HR.  5  years,  corporation/in 
1  house,  $6250;  UNISETTER  LR,  5 
I  years,  corporation/in  house,  $4900; 
j  UNISETTER  HR,  with  DEK  (parts  kit 
available).  $9000.  Bob  Weber;  (216) 
1  831-0480. 


RECONDITIONED  CG  Compuwriter  IV 
HR  with  2  font  strips.  $6500.  CG 
Unisetter  LR  with  2  font  strips.  $7500. 
Graphic  Systems  Exchange  Inc;  (716) 
385-3027. 


COLOR  HALF  DECK.  Full  process 
capability.  Goss  Community.  $9000 
FOB  Griffin,  Georgia.  Contact:  Quimby 
Melton  III,  Griffin  Daily  News;  (404) 
227-3276. 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25.  8  units,  1982 
V15A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
VI 5A,  V25,  845  units 
Solna  News  King,  10  units,  KJ8,  1982 
News  King,  5  units,  1974 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
()NE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  COMMUNIIY 
RECONDITIONED  and  guaranteed 
5-74  with  SC  folder 

3- '74  units,  Vz-Vt  web  folder 
l-'77  3-color  Universal  unit 

4- ’71  V15A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


HOE  LITHOMASTER  22%"  x  36”,  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
sell. 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


HARRIS  845,  8  units  (New,  approx¬ 
imately  1981),  2  folders.  Angle  Bar  Nest 
with  bay  window,  4  Butler  pasters  (1800 
FPM  data  mat  controls).  Available 
immediately  at  less  than  half  new  price. 
GOSS  SUBURBAN  1500  and  1600 
‘  Series,  10  unit  press,  2  folders,  upper 
balloon  and  double  parallel. 

HARRIS  1650,  6  units,  1  folder,  1974. 
IPEC,  INC.  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700.  Telex 
20-6766. 


3  UNIT  GOSS  Community  oilbath  with 
SC  folder  and  drive.  Excellent  condition . 
Write  Box  6244,  Editor  &  Publisher. 


I  WOOD  DOUBLE  WIDTH  offset  news- 
I  paper  press,  22V4"  cutoff,  72  inch  web 
I  width  5  printing  units,  2  folders,  5 
'  RTP'S.  Optional  oven  and  chills  for  co- 
I  ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonable. 
!  Box  6263,  Editor  &  Publisher. 


JOIN 

OUR 

CONTRACT 
I  CREW! 
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4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF  15  folder  with  heavy  duty  quarterfold, 
1978 

4to6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  V15A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned 
Didde  Glaser  inserter,  excellent  condi¬ 
tion 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that’s  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  ...  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else’s  plant — 
and  produce  a  profit  for  you  to 
boot  I 

E&P  CLASSIFIEDS 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


2  Martin  Pasters,  1979  rated  1200 
FPM. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  add-on  units. 

Goss  Urbanite  ’4  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  ‘4  folder. 

6  Goss  Urbanite  1000  series  units. 
Goss  4,  6,  8-position  roll  stand. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  y/',  45  V?”. 
Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 
Harris  V-25,  ‘4  and  '/2  folder  JF-1. 
Harris  845  add-on  units. 

Harris  845,  2234,  8  units,  1973. 
Harris  845,  6  units,  22%". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 
Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 
Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR 
ANY  COMPONENTS  SEPARATELY. 

1  WANTED;  Newspaper  equipment  and 
I  complete  plants. 


I  PEC,  INC 


(312)  459-9700 


97  Marquardt  Dr 
Wheeling  IL  60090 


Telex  20-6766  i 


REBUILT  URBANITE  UNITS  i 

1.  Individual  components  or  complete  I 

presses.  I 

2.  Units  are  stripped  down  to  the  side  i 

frames  and  restored  to  like  new  condi-  | 
tion.  I 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to  '■ 

minimize  down  time.  I 

5.  Inquire  for  pictures  and  brochures,  j 
IPEC,  INC,  97  Marquardt  Drive,  Wheel-  I 
ing  IL  60090;  (312)  459-9700,  Telex  i 
2(5-6766. 

I  RIBBON  DECK  , 

j  3  Web  capacity,  2  RTF's,  full  bay  win-  | 
i  dows,  formerly  mounted  on  Goss  press. 

Available  now.  | 

I  ONE  Corp/ Atlanta  j 

(404)  458-9351  Telex  700563  ‘ 

I _ I 

[  6  UNITS,  Goss  Headliner  Model  882,  t 
I  double  2:1  folder,  color  half  deck  con-  1 
'  veyor,  all  controls,  balloon  former,  j. 
2234”  cutoff.  Equipment  in  storage,  i 
available  immediately.  Sioux  City  Jour¬ 
nal,  POBox  118,  Sioux  City  lA  51 102  or  i 
j  call;  (712)  279-5068.  | 

- I 

I  4  UNIT  Harris  VI 5A,  2-3  unit  Newsking, 

I  5  unit  Suburban,  Countoveyor,  Stobb 
Stacker;  (213)885-5995. 


WANTED  TO  BUY 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 

SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  I  DAB  440  Counter  Stack¬ 
er.  Reply  tO:  Graphic  Management 
Associates,  Inc 
11  Main  St 

Southboro  MA  01772;  (617)  481- 
8562. 

USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  tO:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


HELP 

WANTED 

ADMINISTRATIVE 


HELP  WANTED 


'  PUBLICATION  SPECIALIST— Clarke 
I  College,  a  four-year  coeducational 
‘  Catholic  college  of  about  900  students 
I  in  Dubuque,  Iowa,  seeks  a  publication 
I  specialist  to  teach  writing,  layout  and 
:  design  and  other  print  media  courses 
and  to  advise  student  newspaper  and 
i  magazine.  Professional  experience  re- 
I  quired,  preferably  in  business  journal- 
I  ism.  Send  letter  of  application,  resume 
I  and  list  of  references  tO;  William  A.  Ter- 
I  nent.  Chair,  Communication 
I  Department,  Clarke  College,  Dubuque 
'  lA  52001.  AA/EOE. 

ADMINISTRATIVE 

PUBLISHER — for  healthy,  outstanding 
small-city  weekly  (with  TMC,  shopper 
mailed  to  non-subscribers)  in  Zone  5 
grossing  $750,000.  Community  has  its 
own  healthy  industrial  base,  yet  is  less 
;  than  50  miles  from  one  of  Midwest’s 
finest  metropolitan  areas.  Salary  to 
$30,000  plus  performance  bonus  and 
;  option  to  purchase  up  to  20%  stock 
interest.  Send  resume,  references  to  Box 
'  6233,  Editor  &  Publisher. 

PUBLISHER  ANDGENERAL  MANAGER 
COLORADO 

I  Weareseekinganexperienced publisher 
:  &  general  manager  for  our  bi-weekly  Gol¬ 
den  Colorado  Transcript  and  TMC 
weekly. 

Applicants  must  have  good  business  and 
I  sales  background.  Opportunity  to  pur- 
i  chase  equity.  Please  send  resume  or 
contact:  John  Montgomery,  814  N 
Washington,  PO  Box  129,  Junction  City 
j  KS  66441;  (913)  762-5000  or  (303) 

1  279-5541. 

TOP  LEVEL 

New  position  as  sales  director  (advertis¬ 
ing  and  circulation)  reports  to  publisher. 

:  Responsibility  to  increase  all  sales  and 
i  profitability  for  successful  50,000  to 
75,000  circulation  newspapers. 
Candidate  needs  to  demonstrate  proven 
:  management  and  sales  successes. 

Possess  innovative  advertising  and 
i  circulation  sales  leadership  skills  plus 
I  solid  understanding  of  training,  motiva- 
I  tion,  promotion,  budgeting. 

I  Growth  career  position  with  growth 
minded  company  located  east  of  the 
Mississippi.  Reply  in  confidence  to  Box 
6230,  Editor  &  Publisher. 

ADMINISTRATIVE 


IS  LOOKING  FOR 
A  TRAINER 


WANTED:  2  Harris  Microstors,  2  Com- 
puedit  formats  and  high-speed  forms 
printer.  Cliff  IJrseth;  (619)  375-4481. 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organiza¬ 
tion.  We  re  Newspaper  Systems,  IrK.,  industry  veterans  aggressively 
expanding  in  the  Advertising,  Business  and  Circulation  computer 
systems  market. 

Applicants  must  have  prior  experience  training  non-technical  per¬ 
sonnel  to  effectively  use  computer  applications  arxJ  must  have 
proven  ability  to  develop  and  supervise  training  programs.  Prefer¬ 
ence  will  be  given  to  applicants  with  newspaper  experience  arxl 
strong  editorial  skills. 

If  a  competitive  salary,  challenging  work  arxJ  opportunities  for 
growth  appeal  to  you,  please  forward  your  resume,  in  confideixe, 
to: 

Newspaper  Systems,  Inc. 

Attention:  Personnel 

S70I  Slauson  Avenue,  Suite  tOO 

Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


EDITOR  &  PUBLISHER  for  August  27,  1983 


- i 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE  1 

ADVERTISING 

ADVERTISING  j 

ADVERTISING 

1 

1 

CLASSIFIED  i 

ADVERTISING  MANAGER  ’ 

RETAIL  ADVERTISING  MANAGER 

We  are  looking  for  an  aggressive,  cost- 
conscious  controller  to  assist  busy  pub¬ 
lisher.  Ideal  candidate  will  have  4  year 
accounting  degree,  know  newspaper 
budgetingand  a  self-starter  who  is  not 
afraid  to  get  involved.  Knowledge  of 
business  computers  and  a  feel  for  the 
production  process  will  give  you  an  edge. 
Competitive  salary  and  MBO  bonus.  Per¬ 
fect  spot  for  bright,  ambitious  person 
with  a  couple  of  years  experience  as 
number  two  person  on  small  newspaper. 
We  are  located  in  one  of  the  most 
desirable  eastern  shore  areas  of  New 
Jersey.  No  phone  calls  please.  Write  to: 
Publisher,  The  Register,  1  Register  Pla¬ 
za,  Shrewsbury  NJ  07701. 


EXECUTIVE  DIRECTOR 
Of  the  largest  and  oldest  regional 
association  of  daily  newspapers  in  the 
country  (located  in  Chicago).  The  Inland 
Daily  Press  Association  and  its  $1  mil¬ 
lion  Foundation.  Newspaper  experience 
preferred.  Submit  resume  and  salary  re¬ 
quirements  by  August  26  tO:  John  M. 
Lavine,  Chairman,  Search  Committee, 
PO  Box  69,  Chippewa  Falls  Wl  54729. 


Sell  yourself... 

To  the  hundreds  of  editors, 
publishers,  advertising,  cir¬ 
culation,  and  production 
managers,  etc.  who  read 
E&P  every  week.  Tell  them 
about  yourself  In  a  Positions 
Wanted  ad  in  E&P  Classi¬ 
fieds. 


_ ADVERTISING _ 

ADVERTISING  Sales  Opportunity.  Grow¬ 
ing  11,000  circulation  weekly.  Zone  8, 
brautiful  deep  southwest  mountain  val¬ 
ley,  ideal  mild  year  around  climate,  iso¬ 
lated  market,  2  shopping  centers,  major 
retailers,  no  competition,  30  to  50  pages 
week  @  65%  advertising.  Unlimited 
growth  for  knowledgeable  aggressive 
person.  Ideal  for  beginner  with  back¬ 
ground  or  mature  experienced  person. 
Company  paid  insurance,  salary- 
commission,  expenses.  Box  6253,  Edi¬ 
tor  &  Publisher. 


RETAIL 

ADVERTISING  MANAGER 

Large  Zone  5  daily  (not  Chicago) 
seeks  experienced  newspaper 
advertising  manager  for  Retail 
Advertising  Manager  position.  You 
will  manage  a  staff  of  15  display 
salespeople  plus  telemarketing 
division.  The  person  we  are  looking 
for  has  at  least  5  years  of  manage¬ 
ment  experience  in  the  display 
advertising  department  of  a  larger 
daily  newspaper.  We  offer  a  very 
competitive  salary,  bonus  and 
benefit  package.  Please  send 
resume  and  salary  history  to  Box 
6239,  EdKor  &  Publisher.  All  repl¬ 
ies  will  be  treated  in  utmost  confi¬ 
dence. 

An  Equal  Opportunity  Employer 


Aggressive  promotion  minded  supervisor  agerial,  marketing  and  sales  sirills?  Iowa  '  paper  in  extremely  competitive  market, 

needed  for  a  staff  of  14  Advisors.  This  17,000  daily  seeks  aggressive  advertis-  |  Qualified  applicant  must  have  previous 

supen/isorwillworkcloselywiththeclas-  ing  manager  to  develop  and  implement  related  advertising  management 
sified  manager  to  build  the  strongest  saTes,  service  and  promotion  programs  in  ,  experience.  Good  organization,  people 

classified  department  in  the  state  of  display,  classified  and  cable.  People  i  and  communication  skills  a  must.  Will 

Florida.  Applicants  must  have  a  mini-  skillsamust.  Drive  and  creativity  neces-  j  supervise  staff  of  15  sales  representa- 

mum  of  5  years  classified  sales  sary.  College  degree  and  previous  news-  tives  and  assistants.  Good  salary  and 
experience  with  at  least  2  years  in  a  su-  paper  managerial  experience  preferred.  MBO  bonus.  Zone  9.  Box  6234,  Editor  & 
pervisory  position.  Salary  and  commis-  A  good  opportunity  for  advancement  wit-  Publisher. 

Sion  plus  company  benefits.  Send  hin  our  communications  corporation. 

resume  plus  salary  history  to:  Advertis-  Send  resume,  cover  letter  and  salary  re-  AOTiroADumc 

ing  Director,  Sarasota  Herald-Tribune,  quirements  to;  Faye  Sporer,  Personnel  /In I ixattArnn,^ _ 

PO  Box  1719,  Sarasota  FL  33578.  An  Administrator,  The  (Dttumwa  Courier,  adt  niocrTno 


I  V/  uwA  X/  sxaia9L;i.a  i  u  nii  . . .  me  uiLUiiiwci  adt  rnOCrmo 

equal  opportunity  employer.  213  E  2nd  St,  Ottumwa  lA  52501.  tko  m,.  . 

- - — - - -  Eoual  ooDortunitv  emnlover  m/f  ' Charlotte  Observer/Charlotte  News 

DISPLAY  ADVERTISING  tquai  opportunity  employer  m/t.  .  ^  creative  idea  person  with  strong 

';ai  F<;  MANAGER  ADVERTISING  MANAGER— Southern  ]  graphic  background  to  manage  staff  of  7 

^  ^  I  •  ♦  H  California  daily  plus  TMC.  Minimum  3  artists  and  designers.  Must  be  sensitive 

yeats  newspaper  advertising  sales  :  to  the  needs  of  many  departments  and 
innovative  sales  rnanager  with  demon-  experience.  Must  be  strong  in  promo-  '  skilled  in  dealing  with  the  public.  Will 
strated,  successful  experience  in  news-  motivation,  training  and  sales,  i  need  to  meet  deadlines  and  make 

paper  advertising.  This  individual  should  Competitive  market  experience  helpful,  i  decisions  under  pressure.  Must  be  reli- 
have  strong  skills  in  sales,  seniice  and  Resume  and  salary  history  to  Box  6228,  .  able,  organized  and  flexible.  Reply  by 
perMnnel  development.  We  r^uire:  Editor  &  Publisher.  i  resume  only,  include  salary  history,  tO: 


equal  opportunity  employer.  |  213  E  2nd  St,  Ottumwa  lA  52501. 

- „  ..  _ _ — r - '  Equal  opportunity  employer  m/f. 

DISPLAY  ADVERTISING  |  ^ : — 

^Al  F9  MANAGER  ADVERTISING  MANAGER — Southern 

, T=„nio  California  daily  plus  TMC.  Minimum  3 

76315  newsp_aper  advertising  sales 


personnel  development.  We  r^uire: 
•3-5  years  sales  experience  with  2  years 
plus  as  a  manager/supeniisor. 


plus  as  a  manager/supeniisor.  ACCOUNT  E)<ECUTIVE  with  daily  j  .  °p 'j®.  T".  JTP 

experience  needed  to  handle  top  finan-  I  ^  oaln? 

•Excellent  oral  and  written  communica-  cial,  major  arid  rnall  accounts.  70,000  i  3io  e 

tion  skills.  circulation/Sunday.  Zone  2.  EEO.  i _ ^ 

Box  6246,  Editor  &  Publisher. _  i 

•Proven  planning,  problem  solving  and  DISPLAY  ADVERTISING  MANAGER  I  THE  MINNEAPOLIS  Star  and  Tribune  is 


need  to  meet  deadlines  and  make 
decisions  under  pressure.  Must  be  reli¬ 
able,  organized  and  flexible.  Reply  by 
resume  only,  include  salary  history,  to: 
Paul  Connelly,  Employment  Manager, 
Knight  PublishingCo,  600  S  Tryon  St, 
Charlotte  NC  28202. 

EOE 


•Proven  planning,  problem  solving  and 
decision  making  abilities. 


We  are  Western  New  York’s  leading  daily  looking  for  a  night  Graphics  Editor.  This 
and  Sunday  newspaper,  the  22nd  larg-  person  will  be  responsible  for  the  visual 


•BA  in  marketing,  advertising  or  busi-  est  daily  in  the  nation  and  the  fastest  ;  presentation  of  the  live  news  sections, 
ness  preferred/  growing  Sunday  paper  in  the  United  |  Candidates  must  have  a  strong  back- 

We  offer  excellent  benefits  and  a  salary  States.  We  are  seeking  a  proven  pro-  |  ^°a‘!!]?|'7^S'news'^iX^^ 
commensuratewithexperienceinanon-  fe«ional  to  take  fu  I  respon^ 

commissioned  sales  environment.  Send  retail  ana  general  The  nncit inn  nave  STQ  noo  vear 

a  resume  and  salary  history  tO:  R.C.  Fol-  departments.  We  are  number  one  in  the  P  ^s.  The  ^sition  pays  539  ODD  ye^ 

lett.  The  Seattle  Times,  PO  Box  70,  big  Renaissance  Buffalo  market  and  j  PJ'i®  -fiidiate  S 

cpattle  WA  981 1 1  need  an  experienced  leader  to  motivate  a  ;  is  an  immeaiaie  opening,  nease  sena 

sponse.  The  Seattle  Times  is  an  equal  ‘raining  and  heavHy  people  oriented  You  Star  and  ^ibune  425  Portland  Av,  Min- 

opportunity  employer  *'il'  be  joining  a  dedicated  team  of  pro-  I  neapoiis  min  50488. _ _ 

- _ ■  _ _ _  fessionals  at  one  of  the  nation's  fine  |  ’ 


j  opportunity  employer. 

ADVERTISING  SALES 

The  Seattle  Times  is  seeking  a  salesper 


newspapers.  Excellent  pay,  benefit  plan, 
MBO  incentive  and  working  conditions. 


son  with  a  solid,  successful  background  Western  New  York  is  a  desirable  place  to 
in  retail  advertising  sales.  Media  live  with  surprising  economic  and  cultu- 
experience  and  a  BA  degree  in  related  ral  advantages.  All  replies  treated  as 
field  preferred.  confidential.  Send  resume  to:  Clyde  Pin- 


ART  SUPERVISOR  for  45,000  south¬ 
east  daily.  College  degree  in  graphic  arts 
plus  3-5  years  experience.  Excellent 
opportunity  for  highly  creative,  energetic 
and  career-oriented  individual.  Com- 


I  We  offer  excellent  benefits  and  a  salary  son.  Advertising  Director,  Buffalo  News, 
commensurate  with  experience  in  a  non-  Box  100,  One  News  Plaza,  Buffalo  NY 


confidential.  Send  resume  to:  Clyde  Pin-  j  petitive  compensation  package, 
son.  Advertising  Director,  Buffalo  News,  ,  excellent  benefits.  Send  resume,  sam- 


commissioned  sales  environment.  Send  14240. _ 

1  resume  and  salary  histo^  tO:  “PENNY  SA 

Sally  Garcia  VICE  PRESIDENl 

The  Seattle  Times  GENERAL  MANA 

PO  Box  70  SALES  MANAGEI 

Seattle  WA  98111  Please  send  resu 

No  phone  calls,  please.  All  inquiries  will  Multi-Media,  761 
be  held  in  confidence  and  receive  a  re-  CA  91355.  Or  lea 
sponse.  The  Seattle  Times  is  an  equal  (91.91  944-7177 
opportunity  employer.  POSITIC 

ADVERTISING  MANAGER  for  6000 
afternoon  daily.  Zone  7.  Salary  and  by  51,00(J  (:om 
bonus.  All  benefits.  Position  open  Sep-  paper  with  lare 
tember  1.  Send  full  resume  to  Box  approximately  5C 

6221,  Editor  &  Publisher. _  27  includes  i 

ADVERTISING  MANAGER 


14240. _ 

“PENNY  SAVER”  CAREERS 
VICE  PRESIDENT  (Midwest)  to  80K  + 
GENERAL  MANAGER  (South)  to  60K 
SALES  MANAGER  (West)  to  40K 
Please  send  resume  with  $  history  to 


pies  of  work,  and  salary  requirements  to: 
Johna  Cochran,  Independent  Publishing 
Co,  PO  Box  2507,  Anderson  SC  29622. 

'  NEWSPAPER  ILLUSTRATOR 
Leading  Southern  daily  newspaper  is 
■  looking  for  an  illustrator  for  its  news  and 


Multi-Media,  7616  Lindley  Av,  Reseda  !  features  departments.  Job  entails  mak- 
CA  91355.  Or  leave  day  and  night  #s  at  ;  mg  quick,  clear,  and  accurate  illustra- 
(9191  944-71 77  I  tions,  maps,  charts  and  logos  on  a  spot 

POSITION  OPENING  basis.  Extensive  knowledge  of  black  and 

Classified  advertising  manager  needed  !  *rbite  and  color  newspapier  production 
by  51,000  competitive  daily  morning  '  requirements  essential;  previous  news¬ 
paper  with  large  classified  volume,  |  Paper  experience  and  knowledge  of 
approximately  500  pages  a  month.  Staff  newspaper  design  and  typography  highy 
of  27  includes  6  outside  sales  repre-  desirable.  This  is  not  an  o(>ening  for  a 


sentatives  and  3  supervisors.  We  need  I  prtoonist  or  mere  decorative  artist,  but 
an  experienced,  imaginative  planner  !  f^r  a  highly  qualified  preifessional  who 


We  are  seeking  an  experienced  advertis-  1;  .  ’  backcround  and  man-  i  can  do  representational  illustrations  of 

ing  manager ]or  our  9000  circulation  material  ?or  which  photographs  are 

daily  and  Sunday  newspaper.  The  mana-  q  .■  write-  Marce  Camobell  inappropriate  or  unavailable.  Reply  to 
Andhc^age  DaHy  K  Pouc766li  Box^&257,  Editor  &  Publisher. 
J^n^tionCrty  K^saSMed  on  inter-  Anchorage  AK  99504;  (907)  786- 1  CIRCULATION 

V^'^e  n'eapMiTfwd  La\*eand1^o7^^^^  SOUTHEASTERN  DAILY  seeks  an  Assis-  i  OHIO  20  to  30,0()0  daily  and  Sunday 

vye  are  near  iviiiTora  Laxe  ana  ron  niiey.  ri~cc;r;oH  newsnaner  is  nnkinir  fnr  nmilatinn 


Please  Mnta77send  resumi  to-  ‘ant  Classified  Advertising  Manager,  i  newspaper  is  looking  for  circulation 
i  Roland  Waechter,  814  N  Washington;  who  will  be  responsible  for  coordination  j  a  pr^re^^^^ 

I  pn  Rnv  199  iiinrtinn  Titu  of  sales  efforts,  promotions,  customer  i  Must  have  little  merchant,  motor  route 

I  (9191  769-50(10  ^  ’  relations  and  operations  management,  and  TM(i  experience.  Position  became 

A  rMi  r  p  T  I  c  I  M  I  pT-  ^  t  /-»  d — 1  Send  resume,  detailing  proven  sales  and  awilable  through  promotion.  This  spot 

I  ADVERIISING  piKECTOR—  management  abilities  to  Box  6248,  Edi- I  offers  an  ideal  opportunity  for  advance- 

Experienced,  aggressive,  mature.  For  tor  &  Publisher.  _  I  rnent  with  a  progressive  newspaper 

j  weekly  in  highly  competitive  southern  AOVFRTISING  MANAGFR  i  group.  Please  send  resume  to  Box  6264, 


ADVERTISING  MANAGER 

nidrkct.  S6nd  r6Sum6t  f6f6r6nc6S,  Sdlsf^  j  yja  arp  Inokinc?  for  3  hiohlv-motivatPd 
Friiw  A  Pnhikhpr  are  jooKing  Tor  3  Rign  y  moiivaxeG, 


I  history  to  Box  6255,  Editor  &  Publisher,  aggressive  individual  experienced  in  dis-  i  PROGRESSIVE  ZONE  4  daily  is  seeking 
I  ADVERTISING  DIRECTOR  play  advertising,  classified  and  TMC  to  '  an  Assistant  Circulation  Manager  with 

I  Wehaveanimmediateopeningforapeo-  head  the  advertising  staff  of  a  small  but  |  responsibilities  for  operations,  sales, 
pie  oriented  manager.  Must  be  a  leader  growing  Zone  4  newspaper,  promotions.  Must  be  innovative, 

I  with  good  people  skills.  This  is  a  7  day  Responsibilities  will  include  budgeting,  j  imaginative,  with  a  history  of  proven  re¬ 
daily  in  a  smog  free  city  by  the  sea  in  handling  of  all  major  accounts  and  other  |  suits  at  a  daily  paper  with  a  total  cover- 
I  Zone  9.  Excellent  salary,  bonus  and  departmental  operations.  Salary  nego-  age  product.  Send  resume,  salary  re- 
1  fringes.  Submit  resume  in  confidence  to  tiable;  excellent  benefits.  Send  resume  quirements  to  Box  6249,  Editor  &  Pub- 
Box  6247,  Editor  &  Publisher.  to  Box  6260,  Editor  &  Publisher.  Iisher. 
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:  group.  Please  send  resume  to  Box  6264 
Editor  &  Publisher. 


We  are  looking  for  a  highly-motivated,  Editor  &  Publisher. _ 

aggressive  individual  experienced  in  dis-  i  PROGRESSIVE  ZONE  4  daily  is  seeking 


HELP  WANTED  i 

HELP  WANTED 

CIRCULATION  \ 

EDITORIAL 

CIRCULATION:  For  Los  Angeles-based 
daily.  Wanted:  innovative,  experienced 
team  player  with  home  delivery,  mail, 
and  news  dealer  background.  Minimum 

5  years  circulation  experience.  Please 
send  resume  to  Box  6238,  Editor  &  Pub¬ 
lisher. 

CIRCUUTION  MANAGER  j 

Highly  prestigious  professional  publica¬ 
tion.  3  years  experience  required 
including  fulfillment,  direct  mail  promo¬ 
tion  and  subscriber  relations.  Competi¬ 
tive  salary  and  full  benefits.  Unlimited 
growth  potential  with  rapidly  expanding 
company.  Reply  to  Box  6079,  Editor  & 
Publisher. 

EOE 

ASSISTANT  CITY  EDITOR 
Assistant  city  editor  needed  at  rapidly 
growing  100,000  daily  in  Zone  9.  Must 
possess  solid  copy  editing  and  manage¬ 
ment  skills.  Oversees  newsfeatures  for 
Sunday  edition  and  must  be  a  generator 
of  fresh  story  ideas.  Send  resume  to  Box 
6232,  Editor  &  Publisher. 

NEWS  EDITOR  for  5000  circulation,  6 
day  daily  in  Central  Missouri.  Send 
resume  and  clips  to:  Daily  Guide,  Box 
578,  Waynesville  MO  65583. 

EXPERIENCED  JOURNALISTS 

The  East  Oregonian,  Pendleton  OR, 
needs  journalists  with  at  least  six-seven 
years  experience  to  fill  two  positions: 

1.  Education  beat,  to  cover  school  dis¬ 
tricts  and  a  community  college.  In  this 
critical  time  for  schools,  we  need  a  repor¬ 
ter  who  has  an  interest  in  education  and 
the  skill  and  maturity  to  give  high  quality 

PERSON  fully  experienced  with  distribu¬ 
tion  of  national  newspapers  in  all  mar¬ 
kets  is  sought  for  a  six  month  research 
study.  Send  resume  to:  J.  Coyne,  4th 
Floor,  1645  Connecticut  Av  NW,  Wash¬ 
ington  DC  20036. 

45,000  SOUTHEAST  DAILY  needs 
aggressive,  high  energy,  promotion 
minded,  CIRCULATION  SALES  MANA¬ 
GER.  Responsible  for  development  and 
implementation  of  circulation  marketing 
plan  including  supenrision  of  telephone 
sales  and  boy  crew  operations.  Excellent 
growth  opportunity.  Send  resume  and 
salary  requirements  to:  J.  Gintis,  Per- 
sonnel  Manager,  Anderson 
Independent-Mail,  PO  Box  2507, 
Anderson  SC  29622. 

coverage  on  this  important  beat. 

1.  Chief  of  a  three-reporter  bureau  in 
Hermiston  OR,  a  fast  growing  farm  area. 
A  new  position  requiring  a  competent 
reporter  with  supervisory  ability  and  a 
personality  that  will  deal  well  with  resi¬ 
dents  in  a  six-communiN  area. 

Inquire:  Editor  Mike  Forrester,  East 
OrMonian,  PO  Box  1089,  Pendleton  OR 
97801:  (503)  276-2211. 

CITY  EDITOR 

Central  Texas  AM  paper  seeks  energetic 
person  to  help  guide  a  young  staff  of 
reporters.  Successful  applicant  will  have 
several  years  reporting  and  desk 
experience.  Good  salary,  excellent 
benefits.  Call  Steve  Walters;  (817)  778- 
4444. 

CIRCULATION  MANAGER  needed  for 
one  of  the  fastest  growing  dailies  in  the 
country.  Zone  5,  150,000  daily.  Must 
have  exceptional  record  of  employment. 
No  job  hoppers.  May  be  positive  opportu¬ 
nity  for  circulaton  director  in  35,000  to 
75,000  newspaper  to  grow.  Staff  of 
approximately  100  employees.  800 
carriers.  Duties  will  include  manage¬ 
ment  of  home  delivery  and  single  copy 
operation,  carrier  promotion,  recruiting 
and  budget  control.  Measurement  of 
success  will  be  carrier  and  employee 
sales,  timely  delivery,  carrier  retention 
and  service.  Opportunity  for  advance¬ 
ment  excellent.  Box  6217,  Editors  Pub¬ 
lisher. 

COPY  EDITOR 

We  have  an  opening  in  our  editorial 
department  for  someone  who  has  at  least 
two  to  three  years  ed  iting  experience  on  a 
daily  newspaper,  and  some  reporting 
background. 

1  Responsibilities  will  include  reading 
local  copy  for  accuracy  and  editing  for 
clarity  and  consistency. 

Must  possess  layout  skills  and  ability  to 
create  page  design.  Bachelor's  degree 
!  required,  preferably  in  journalism. 

Please  send  your  resume  to:  Personne 

1  Director,  The  Times  Herald  Record,  40 
;  Mulberry  St,  Middletown  NY  10940 
Equal  Opportunity  Employer. 

experienced  Crews  Managers  needed 
for  growing  Circulation  Firm.  Send 
resume  and  salary  requirements  to: 
Shears  &  Co,  Inc,  7100  Baltimore  Av, 
Ste  308,  College  Park  MD  20740. 

MANAGER  for  Zone  5  daily.  Your 
experience  and  a  desire  to  work  in  a 
small  community  will  get  you  this  job. 
Box  6219,  Editor  &  Publisher. 

DATA  PROCESSING 

1  DATA  PROCESSING 

DIRECTOR  OF  INFORMATION  SERVICES 


Metropolitan  newspaper  with  over  300,000  daily  circula¬ 
tion  has  immediate  opening  for  a  new  position  involving 
responsibility  for  all  computer  systems.  Applicants  should 
have  a  degree  or  equivalent,  with  ten  years  of  data  process¬ 
ing  experience.  Prior  management  experience  required. 
Responsibilities  include;  Management  of  existing  Data  Pro¬ 
cessing  function;  development  and  implementation  of  long 
range  plans;  selection  ot  hardware  and  software  packages; 
coordination  of  all  newspaper  departmental  requirements. 
Position  reports  directly  to  the  publisher.  Excellent  com¬ 
pensation  package  and  benefits.  Good  working  conditions  at 
a  fine  newspaper  in  a  community  that  provides  a  hi^  quali¬ 
ty  of  life.  Send  resume  and  salary  history  in  confidence  to: 

Box  6099 

Editor  &  Publisher 


HELP  WANTED 


EDITORIAL 


BUSINESS  WRITERS  ! 

We  are  one  of  the  largest  area  business 
publications  in  the  United  States  from 
among  130  such  newspapers  and  maga¬ 
zines  and  we  see  no  end  to  our  growth. 
You  can  be  a  part  of  that  growth  if  you 
nr)eet  our  high  journalism  standards. 

Our  job  is  to  keep  the  business  commu¬ 
nity  informed  with  the  most  accurate  and 
timely  news  of  events,  developments 
and  trends  that  concern  every  business 
person.  Essential  news  for  our  readers  i 
about  what's  happening  in  their  own  ! 
industry,  in  related  industries  and  in  the 
general  economy,  whether  it's  of  local, 
national  or  international  importance. 
Our  strong  editorial  department  of  13 
full  time  liters,  reporters  and  research 
professionals  is  the  backbone  of  our  suc¬ 
cess.  This  staff  puts  in  over  500  hours 
every  week  investigating,  researching, 
interviewing  and  writing  the  news  that 
keeps  our  readers  one  step  ahead  of  the 
competition.  As  a  result,  our  readership 
continues  to  grow  and  we  continue  to 
broaden  the  scope  of  our  reporting,  ! 
keeping  well  ahead  of  the  demands  of  i 
our  increasing  market.  i 

j  To  keep  up  with  this  growth,  we  have  to  I 
I  add  two  top  quality  business  journalists  j 
I  to  our  staff.  To  be  part  of  this  dynamic,  j 
I  motivated  group,  you  should  be  bilingual  ! 
(fluent  in  English  and  Spanish)  and  have  ! 
1  a  minimum  of  five  years  experience  in  1 
!  journalism.  We  would  also  consider  | 
I  exceptional  persons  with  excellent  aca-  ; 
demic  credentials  that  include  business  i 
I  and  economics  and  a  proven  talent  for  j 
1  creative  writing  in  English. 

If  you  would  like  to  be  considered  for  this 
I  excellent  career  opportunity  with  the 
I  most  prestigious  and  largest  circulation  I 
English  language  newspaper  in  the 
I  Caribbean,  send  your  resume  and  a 
1  covering  letter  outlining  why  you  would 
be  a  top  business  writer  tO: 
i  Editor-in-Chief 

!  CARIBBEAN  BUSINESS 
PO  Box  6253 
Loiza  Station 

San  Juan,  Puerto  Rico  00914 


'  BUSINESS  EDITOR 

j  Successful  applicant  will  lead  3  person 
I  staff  in  growing  dynamic  business  cover¬ 
age  area  for  aggressive  suburban  Seattle 
I  daily.  Business  education  or  reporting 
j  experience,  demonstrated  editing  and 
I  supervisory  skills  necessary.  Send 
resume  tO:  Janet  Brandt,  Journal  Amer- 
i  lean,  PO  Box  310,  Bellevue  WA  98009. 


CITY  EDITOR  needed  for  mid-sized  dai¬ 
ly.  Must  have  enthusiasm  and  strength 
j  to  direct  news  staff.  Several  years  copy 
I  desk  experience  required.  Salary  negoti- 
i  able.  Send  resume  tO;  Editor,  Daily  Pilot, 
PO  Box  1560,  Costa  Mesa  CA  92626. 


EDITOR  WANTED 

Only  once  in  a  lifetime  does  an  opportu- 
'  nity  like  this  come  along.  We're  looking 
for  an  editor  to  lead  the  nation's  largest 
!  locally  edited  business  journal.  Must 
J  have  a  minimum  of  5  years  experience  in 
the  business  press  and  be  able  to  attract 
top  notch  talent. 

I  Premiering  in  late  fall,  you'll  need  to  be 
j  on  board  by  October  1st,  and  it's  being 
I  founded  by  the  hottest,  fastest  growing 
business  publishing  group  in  the 
!  country. 

If  living  and  working  on  the  Eastern  sea¬ 
board  excites  you,  send  us  a  resume  and 
examples  of  your  work... FAST.  Salary 
commensurate  with  experience.  Send 
'  detailed  resume  and  salary  requirements 
I  to  Box  6267,  Editor  &  Publisher. 


j  GENERAL  ASSIGNMENT  Reporter — 
■  Central  Connecticut  AM  daily.  At  least  1 
year  experience  in  daily  newspaper  or 
graduate  journalism  degree.  Box  6243, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS,  REPORTERS— if 
interested  in  scheduling  interview  dur¬ 
ing  APME  convention  in  Louisville,  Ken¬ 
tucky,  early  November,  please  send 
resume  to:  Managing  Editor,  Standard- 
Tinoes,  PO  Box  5111,  San  Angelo  TX 
76902. 


I  NEED  A  MANAGING  EDITOR 
Are  you  logged  in  as  the  2nd  or  3rd  per¬ 
son  with  the  ability  to  be  the  editor- 
... write  me.  I'm  looking  for  someone  «^o 
is  small  community  oriented.  We  are  a 
Southern  Indiana  publishing  company 
with  4  weekly  newspapers.  Be  a  part  of 
an  aggressive  growing  company.  Send 
resume,  clips  and  salary  history  to:  Bill 
Putwiler,  Warrick  Publishing  Co,  PO  Box 
71,  Boonville  IN  47601.  No  phme  calls 
please. 


IMMEDIATE  OPENING 
General  assignment  and  sports  reporter 
for  community  weekly.  Resume,  clips 
with  first  letter.  Write  to:  Joel  Remaley, 
Portage  Journal,  Box  370,  Portage  IN 


MANAGING  EDITOR 
Managing  editor  for  serious,  teen- 
written,  monthly  newsmagazine 
(circulation  250,000).  Assume  com¬ 
plete  responsibili^  for  getting  magazine 
to  press,  including  story  development, 
supervising  a  largely  minority  teen  staff, 
and  teaching  newswriting.  Salary  $16- 
19,(XX).  Send  resume  and  cover  letter 
to:  Youth  (^munication,  29  W  21st  St, 
New  York  NY  10010. 


I  NEWSPAPER  ILLUSTRATOR 
Leading  Southern  daily  newspaper  is 
I  looking  for  an  illustrator  for  its  news  and 
I  features  departments.  Job  entails  mak¬ 
ing  quick,  clear,  and  accurate  illustra- 
I  tions,  maps,  charts  and  logos  on  a  spot 
I  basis.  Extensive  knowledge  of  black  and 
I  white  and  color  newspaper  production 
i  requirements  essential;  previous  news- 
I  paper  experience  and  knowledge  of 
newspaper  design  and  typography  highy 
desirable.  This  is  not  an  opening  for  a 
cartoonist  or  mere  decorative  artist,  but 
for  a  highly  qualified  professional  who 
can  do  representational  illustrations  of 
material  for  which  photographs  are 
inappropriate  or  unavailable.  Reply  to 
Box  6237,  Editor  &  Publisher. 


NEW  CITY  MAGAZINE  presents 
excellent  opportunities  for: 

•Editorial  A^istant,  entry  level  position, 
must  have  research  skills,  will  review 
manuscripts  and  check  facts.  Must  have 
BA  and  experience. 

•Copy  Editor,  opportunity  to  write  arti¬ 
cles  as  well  as  copy  edit  offered.  Must 
have  5  years  experience  and  BA. 

!  ^Assistant  Copy  Editor  to  rewrite  and 
proofread.  Experience  and  BA  neces¬ 
sary. 

Send  resume  to:  Editor,  PO  Box  3767, 
Albuquerque  NM  87190. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


NEWSIEST  NEWSPAPER  in  Oregon 
needs  education,  county  government 
reporters.  County  post  key  job  on  staff. 
Our  reporters  step  up  to  top  jobs  with 
chains,  wire  senrices.  Gorgeous  country¬ 
side.  Send  resume,  clips  tO:  Harry 
Elliott,  Editor,  Daily  Courier,  Grants  Pass 
OR  97526;  call  1-800-474-3617. 


NEWS  EDITOR  for  Zone  7  afternoon  dai¬ 
ly  with  6500  paid  plus  TMC.  Experience 
necessary.  Good  salary  and  benefits.  Box 
I  6222,  Editor  &  Publisher. 
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EDITORIAL  !  EDITORIAL  EDITORIAL  EDITORIAL 


EDUCATION  REPORTER  |  ,-rM-r^r,  I  MEDICAL  REPORTER— creative,  self-  '  SOUTH  LOUISIANA  twice-weekly  nevrs- 

A  combined  newspaper  with  200,000  !  NEWSFEATURES  EDITOR  ,  starter  needed  for  wide-ranging  beat  that  !  paper  striving  for  excellence  seeking 

circulation  is  looking  for  someone  with  at  The  Seattle  Times  is  looking  for  a  news-  j  includes  coverage  of  health  insurance  |  experienced  reporter-photographer  who 
least  four  years  of  solid,  hard  news  i  features  editor  to  lead  a  38-person  staff  !  providers,  a  large  medical  authority,  1  can  produce  quality  copy  and  photos, 

experience  in  covering  education.  Some-  j  in  producing  feature  sections  that  have  i  medical  schools,  numerous  hospitals,  (  Must  know  all  beats  (sports  writing  a 

one  who  can  decipher  a  budget  and  keep  1  brilliance  and  bite.  This  is  a  senior  edit-  1  regional  boards  and  state  agencies.  Sue-  j  plus).  Write  full  details:  salary  history, 
up  with  the  bureaucracy  of  the  fourth  ing  position,  supervising  4  sub-editors  1  cessful  applicant  must  be  able  to  handle  I  and  clips  to:  Editor,  Leesville  Leader,  PO 

largest  school  district  in  Florida.  Some-  1  with  responsibilities  for  sections  that  \  investigative  work,  profiles,  features  and  |  Box  619,  Leesville  LA  71446. 


SOUTH  LOUISIANA  twice-weekly  news¬ 
paper  striving  for  excellence  seeking 
experienced  reporter-photographer  who 
can  produce  quality  copy  and  photos. 
Must  know  all  beats  (sports  writing  a 
plus).  Write  full  details;  salary  history. 


one  who  is  not  intimidated  by  a  system 
with  140schoolsand  100,000  students 
that  likes  to  tout  itself  as  among  the  best 
in  the  nation.  Someone  who  can  prove 
through  past  work  that  the  job  is  not  too 
much.  If  you’re  that  someone  send  your 
resume  and  clips  to:  Ronald  Littlepage, 
A^istant  Managing  Editor,  The  Florida 
Times-Union/Jacksonville  Journal,  PO 
Box  1949  F,  Jacksonville  FL  32231. 

ENTERTAINMENT  writer  for  film,  thea¬ 
ter,  pop  music.  Write  or  call:  Seymour 
Raiz,  Managing  Editor,  Columbus 
Citizen-Journal,  PO  Box  1350, 
Columbus  OH  43216;  (614)  461- 
8820. 

EDITOR/REPORTER— Experienced, 
prolific  writer  to  cover  rural  countyseat 
and  make  our  newspaper  the  community 
bible.  Write  Box  6256,  Editor  &  Pub¬ 
lisher. 

ENTRY  LEVEL  editor’s  position  on 
Northern  Ohio  community  weekly.  Write, 
take  photos,  edit  and  supervise  corres¬ 
pondents.  Community  near  lake  and  ma¬ 
jor  metro  area.  Box  6218,  Editor  &  Pub¬ 
lisher. 


include  daily  lifestyle,  Sunday  arts  and  medical  advancements  and  disputes,  i 
entertainment,  Sunday  television.  Collie  degree  and  reporting  experience 
Wednesday  food  and  Saturday  home  as  required.  Send  resume,  clips  and  refer- 
well  as  a  Friday  entertainment  guide  and  !  ences  tO:  Don  Hunt,  Metro  Editor,  The 
weekly  pages  on  personal  growth  and  fit-  I  Virginian  Pilot  and  The  Ledger  Star,  150 
I  ness,  fashion  and  books.  j  W  Brambleton,  Norfolk  VA  23510. 

j  We  are  looking  for  a  strong  editor  with  a 

range  of  experience  and  talents:  great  !  ^ ^ ^ ^ 

I  creativity,  confidence  in  dealing  with  1  POSITIONAVAILABLEforeditorialwrit- 
news,  an  appeciation  of  the  importance  er  with  strong  conservative  political 
of  good  design  and  the  ability  to  work  philosophy.  Salary  negotiable.  Send 
well  with  people.  I  resume  to:  Editor,  Daily  Pilot,  PO  Box  I 

We  offer  a  competitive  salary  and  good  |  1560,  Costa  Mesa  CA  92626.  I 

benefits.  Send  resume  with  your  ph  i  loso-  |  j 

REPORTER/PHOTOGRAPHER  for  top  j 

Iwlnnnoment*  ^  Weekly  in  scenic  blackhills.  Call;  ! 

edited  to:  R.C.  Follett,  Personnel  Dept,  i  /cnRx  clao  otri  4^,  0:11  1 

The  Seattle  Times,  PO  Box  70,  Seattle  it  7  I  Jir^  ' 

WA  98111,  by  October  3,  1983.  !  9™,  ^  ^  SD  j 

I  M/F/H  Equal  Opportunity  Employer,  j  j 

i  RETIRED  NEWSPAPER  EXECUTIVES:  [ 
15,000  circulation  daily.  Seeks  ,  inin  Noi«<;nan<»r  f^nnsnltantc-uunrU  u/hon  ! 


RETIRED  NEWSPAPER  EXECUTIVES: 
Join  Newspaper  Consultants-work  when 


experienced  journalist  to  help  plan  news  ^ere  v^  want-^nd  resJ^me  JJP 

coverage,  develop  story  ideas,  supervise  w 

ronnrtorc  hanHIa  cnB^ial  anH  ASSOCjated,  BOX  127,  MarlbOrO  NY 


reporters,  handle  special  sections  and 
lay  out  pages.  Zone  2.  Please  send  re¬ 
sumes  to  Box  6257,  Editor  &  Publisher. 


THE  COURIER  HERALD,  Georgia’s 
award-winningest  daily  newspaper,  has 
an  opening  for  sports  editor,  (iood  salary 
and  fringe  benefits.  Send  resume  to; 
Cioug  Hall,  Drawer  B,  Court  Sq  Station, 
Dublin  GA  31040. 

THE  COURIER-JOURNAL,  Louisville 
KY,  is  NOT  looking  for  a  business  page 
editor,  as  per  the  issue  of  August  20, 
1983.  Due  to  mechanical  breakdown, 
this  ad  appeared ,  but  was  not  ordered  by 
this  company. 


THE  TAMPA  TRIBUNE  is  looking  for  an 
energetic  news  professional  to  direct  the 
newsgathering  of  about  20  reporters  and 
photographers  in  six  news  bureaus  in 
Central  Florida.  Management 
experience  is  preferred,  but  not  neces¬ 
sary  for  a  talented  proven  reporter.  Send 
resume,  clips  to;  Bill  Handy,  State  Edi¬ 
tor,  PO  Box  191,  Tampa  FL  33601. 


isher.  NEWS  BUREAU  DIRECTOR  SJ^Duti^s^iyckid^’e  citre^unty  1 

_  University  of  Wisconsin-Oshkosh  meetings  general  news  some  soorts 

EXTRAORDINARY  reporter  to  round  out  Writes  annually  200  +  news  releases/  features  Salary  $180  to  $200  weekly’ 
smallcitystaff  in  community  of  85,000.  features,  edits  in-house  publication,  conri  riin«:  tn-ThrnniriP  Np«;c  pn  Rn« 


small  city  staff  in  community  of  85,000 


Send  clips  to;  Chronicle  News,  PO  Box 


Minimum  of  2  years  experience  covering  contacts  media,  supervises  secretary/  |  Ravmondville  TX  78580 
hard  news  and  issues  Your  chance  to  I  student  assistants,  manages  budget/  «ay™naviiie  ix  /hohu 

shine  and  grow  as  you  cover  a  variety  of  '  planning.  Bachelor’s  degree  required.  | 

news  in  this  200  year  old  university  town  Prefer  minimum  7-10  years  experience  I  SUN  BELT  DAILY 


news  in  this  200  year  old  university  town  fTeter  minimum  /-lO  years  experience  i 
on  the  Tennessee-Kentucky  border.  Con-  ^  reportin^editing  for  daily  newspaper,  ' 
tact;  Don  Conner  or  Dee  Bryant;  radioorTV.  Preferred  candidate  in  this 
(615)552-1808.  national  search  will  have  excellent  jour- 

_ ^ _  nalism&  management  skills,  maturity  of 

NEWS  EDITOR:  We  need  a  pro  who’d  judgment,  extensive  knowledge  of  print/ 
love  to  live  in  the  heart  of  a  skier’s  para-  electronic  media  operations  &  pro- 
dise  to  run  our  copy  desk.  Layout  skills,  cedures.  Start  by  December  1.  Salary: 
experience  with  high  speed  wire  and  high  teens-low  twenties.  Send  (1)  cover 
ability  to  supervise  are  essential.  Salary  letter  stating  management  experience  in 
open.  Send  resume, clipsand  references  |  delegation/budget/planning  and/or 
to;  L.  Peter  Krieg,  Managing  Editor,  The  statement  of  management  philosophy 
Post-Register,  PO  Box  1800,  Idaho  Falls  i  (2)  copies  of  3  published  articles  (not 
ID  83401.  returnable)  or  3  aired  tapes.  (3)  resume 

-  i  (4)  names  of  3  references.  Send  to: 

NEWS  EDITOR  for  award-winning  week-  News  Director  Search/Screen  Com- 
ly  archdiocesan  newspaper.  Write:  i  mittee,  Dempsey  237,  Department  B, 
A.E.P.  Wall,  Editor,  The  Chicago  Cathol-  University-Oshkosh,  Oshkosh  Wl  54901 


reporting/editing  for  daily  newspaper,  '  DAILY  j 

radio  or^.  Preferred  candidate  in  this  I  community  jour-  . 

national  search  will  have  excellent  jour-  | 

nalism& management  skills,  maturity  of  ,  i 

illriompnt  p»tpnciwp  l<nn>»,lpHpp  nf  nrint/  328,  Vinita  OK  74301. 


WANTED:  Editor/general  mana'^er  for 
The  DIALOG,  40,000  weekly,  C.aholic 
Diocese  of  Wilmington  DE.  Editing,  writ¬ 
ing,  graphics,  managerial  experience 
necessary.  Photographic  skills  highly 
desirable.  Applicant  should  have 
knpwledge/understanding  of  Catholic 
religion.  Address  resume  and  writing 
samples  to: 

Search  Committee 
The  Dialog 

c/o  Vy.  Rev.  J.  Thomas  Cini 
PO  Box  2030 

Wilmington  DE  19899-2030 


ic.  Box  11181,  Chicago  IL  60611. 
SMALL  SUNBELT  daily  needs  all- 
around  entry  level  reporter  who  handles 
camera  and  can  be  trained  for  future 
news  editing  responsibilities.  Box  6242, 
Editor  &  Publisher. 

SMALL,  lively  suburban  Los  Angeles  dai¬ 
ly  seeks  energetic  copy  desk  person. 
Write  with  salary  requirements  to:  PO 
Box  591,  Burbank  CA  91502. 

THE  EDITORIAL  BOARD  that  won  the 
1983  Pulitzer  has  an  immediate 
opening  for  a  colleague  of  comparable 


by  closing  date  of  September  15.  AA/EO. 


UNTRADITIONAL  local  government 
bloodhound  with  a  knowledge  of  Texas, 
budgets,  auditing,  politics  and  byways. 
Self-starter  for  continuing  in-depth  look 
at  county,  village,  town,  city  practices, 
people  and  archives.  Watchdog  organ¬ 
ization  experience  valuable.  If  you  can 
track  a  dollar  or  a  court  case  through  a  i 
smokescreen,  we’d  like  to  talk.  Box! 
6261,  Editor  &  Publisher.  I 


SPECIAL  SECTIONS  COORDINATOR 


qualitytofocuson Latin Americaandthe  I  for  growing  midwest  daily.  Individual  j 
(Caribbean.  Secondary  responsibility  for  must  have  exceptional  graphic  design  i 

national-international  topics  generally,  skills,  proven  organizing  abilities  and  be  | 

Preferred  qualifications:  i  able  to  work  well  with  people.  Please  | 

-LFive  years  experience,  including  ,  send  resume  and  salary  history  to:  Man-  1 

two  years  writing  editorials  or  other  com- 1  aging  Editor,  The  Pantograph,  PO  Box  I 
mentary.  2907,  Bloomington  IL  61701.  I 

-t- Familiarity  with  Central  and  South  ;  i 


TELETEXT/VIDEOTEX 


KEYCOM  Electronic  Publishing  in  Chicago  seeks  persons  with 
Editing  and  Writing  experience  for  positions  as  Page  Creation 
Specialists  and  Staff  Editors.  Experience  or  interest  in  graphic 
design/layout  desirable.  Opportunity  to  join  growing  company 
in  a  new  industry.  We  offer  excellent  company  benefits  and 
ideal  working  conditions.  Please  submit  your  resume  including 
salary  history  and  requirements  in  complete  confidence  to: 

Waymon  Martin 

KEYCOM  Electronic  Publishing 

KEYCOM  Electronic  Publishing 
Schaumburg  Corporate  Center 
1501  Woodfield  Drive 

__  Schaumburg,  Illinois  60195  _ 

An  Equal  Opportunity  Employer  M/F 


America  and  the  Caribbean.  I 

+  Fluency  in  Spanish. 

-(•(Compatibility  with  collegial  edito¬ 
rial  process  and  with  a  yeasty,  thriving, 
multi-ethnic  hemispheric  center. 

If  you  meet  these  standards,  please  send  ; 
writing  samples,  a  resume,  and  an  ; 
informal  letter  about  your  long-range  : 
goals  to:  Jim  Hampton,  Editor,  The 
Miami  Herald,  1  Herald  Plaza,  Miami  FL  i 
33101.  No  calls,  please.  Application  j 
deadline:  September  16. 
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DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


STATE  HOUSE  REPORTER,  3  years 
minimum  experience,  including  govern¬ 
ment  reporting.  35,000  daily.  Send 
resume  and  three  clips  to;  Editor,  The 
Capital,  6ox911,  AnnapolisMD21404. 

WRITERS:  dramatic,  feature  or  intern 


FREELANCE 


WANTED:  Thoroughbred  racing 
magazine  serving  central  and  southwest¬ 
ern  states  needs  quality  freelance  arti¬ 
cles  and  photography.  Contact:  Del  Hol- 


for  Portraits-in-Courage.  Clips:  Box  I  lingsworth,  PO  Box  5418,  Norman  OK 
76600,  DC  20013;  (202)  543-7777.  73070;  (405)  364-9444. 

EDITOR  &  PUBLISHER  for  August  27,  1983 


HELP  WANTED 


FREELANCE 


MORE  WRITERS  NEEDED 
Nationally  circulated,  monthly  pro¬ 
fessional  news  journal  needs  more  free¬ 
lance  writers  to  report  locally  on  rapidly 
expanding  home  health  care  industry. 
Professional  associations  located  in 
most  state  capitals.  Ideal  opportunity  for 
additional  income  for  established  report¬ 
ers,  medical  or  not.  Send  resume  and 
clippings  tO:  Marlene  Eddins,  Health 
Journal,  3100  University  Blvd,  S,  Ste 
239,  Jacksonville  FL  32216. 


JOB  LEADS 


PR/EDITOR  I AL  jobs  nationally.  Twice-a- 
month  subscription  rates.  M  Sternman, 
68-38  Yellowstone,  Forest  NY  11375. 


PRESSROOM 


PRESSMAN  to  run  new  Goss  Communi¬ 
ty.  Experience  in  camera  and  Cheshire 
helpful,  management  possibilities.  Rep¬ 
ly  to:  Metro  Newspapers,  PO  Box  6578, 
Columbia  SC  29260. 


PRODUCTION 


PRODUCTION  MANAGER 
We  are  looking  for  an  energetic,  pro¬ 
gressive  supervisor.  Functions  will 
include  managing  the  night  shifts  of  the 
composing  room,  pressroom,  camera/ 
plateroom,  and  mailroom.  The  ability  to 
manage  people  is  essential.  Candidates 
must  possess  knowledge  of  offset  print¬ 
ing  and  the  ability  to  make  quick,  sound 
decisions.  We  are  a  7-day  a  week 
operation  that  prints  a  daily  newspaper 
and  a  large  volume  of  commercial  work. 
Excellent  salary  and  benefits.  Box  6067, 
Editor  &  Publisher. 


PRODUCTION  DIRECTOR  wanted,  mul- 
ti-Web  printing  plant.  Southeast.  We 
need  a  pirople-person  who  can  hire,  train 
and  motivate  multi-shift  crews  to  pro¬ 
duce  more  with  less  waste,  overtime  and 
mistakes.  Low  pay,  long  hours:  great 
opportunity  for  person  wishing  to  grow 
with  our  corporation.  Big  bonus  for  mak¬ 
ing  high  goals.  Send  full  resume,  salary 
requirements  to  Box  6089,  Editor  & 
Publisher. 


PERSON  with  full  knowledge  of  printing 
facilities  and  means  to  print  a  national 
newspaper  is  sought  for  a  6  month 
research  study.  Send  resume  to:  J. 
Coyne,  4th  Floor,  1645  Connecticut  Av, 
NW,  Washington  DC  20036. 


PRODUCTION  MANAGER 
One  of  the  South's  fastest-growing  news¬ 
papers  has  an  immediate  need  for  a 
manager  experienced  in  all  phases  of 
production:  composition,  camera  and 
web  press  operation.  A  minimum  of  two 
(2)  years  supervisory  experience  pre¬ 
ferred.  Individual  will  be  responsible  for 
total  departmental  operations:  supervis¬ 
ing  a  staff  of  five  (5),  production 
scheduling,  budget  preparation  and  cost 
analysis.  Salary  negotiable;  excellent 
benefits.  Send  resume  to  Box  6259, 
Editor  &  Publisher. _ 


PROMOTION 


PROMOTION/MARKETING 

SUPERVISION 

A  challenging  position  responsible  for 
wide  range  of  activities  in  connection 
with  advertising  special  sections,  in- 
paper  advertising  programs,  and  com¬ 
munity  contests  and  promotions.  Skills 
in  organization,  language  and  people- 
handfing  are  paramount.  Ideal  candi¬ 
date  will  have  a  degree  in  journalism  with 
experience  in  various  news  and  advertis¬ 
ing  areas.  Salary  commensurate  with 
experience.  Please  send  resume  to: 
Human  Resources  Department,  The  Dai¬ 
ly  Herald,  PO  Box  280,  Arlington 
Heights  IL  60006. 

Equal  Opportunity  Employer 


HELP  WANTED 

PUBUC  RELATIONS 

MANAGER  OF  PUBLIC  REUTIONS 
Southeast  bank,  NA  (Miami)  seeks  a 
Manager  of  Public  Relations  (Assistant 
Vice  President).  Must  have  good  verbal, 
writing  and  editing  skills;  be  a  creative 
self  starter;  possess  a  solid  knowledge  of 
press  relations;  and  have  5  to  7  years 
experience  in  Public  Relations/ 
Communications.  Knowledge  of  the 
banking  and  financial  services  industry 
helpful.  Excellent  benefits  package, 
including  tuition  refund.  Starting  salary 
commensurate  with  experience.  Send 
resumesto:  William  E.  Fowler,  Jr,  South¬ 
east  Banking  Corporation,  100  S  Bis- 
cayne  Blvd,  Miami  FL  33131;  (305) 
577-4117. 

PHILADELPHIA  advertising  agency 
seeks  proofreader  with  minimum  7  to  10 
years  actual  experience.  Must  be  able  to 
read  proof  alone  as  well  as  with  copyhol¬ 
der.  Good  starting  salary,  benefits,  35- 
hour  week.  Send  resume  to:  W.  O'Con¬ 
nell,  Al  Paul  Lefton  Company,  Inc,  Rohm 
and  Haas  Building,  Independence  Mall 
West,  Philadelphia  PA  19106. 

SALES 

ARE  YOU  HOT  AND  AGGRESSIVE  ? 
We’re  looking  tor  the  perfect  retail  sales 
manager  for  a  new  local  business  journal 
located  on  the  East  Coast. 

You've  got  to  know  the  market,  the  play¬ 
ers  and  be  ready  to  sign  on  by  mid  Sep¬ 
tember.  Minimum  of  5  years  sales 
experience  required. 

If  you've  got  a  proven  track  record,  love 
excitement,  like  long  hours  and  hard 
work,  then  you’re  our  type  of  person. 
Salary  commensurate  with  experience. 
Send  detailed  resume  and  salary  re¬ 
quirements  to  Box  6266,  Editor  &  Pub¬ 
lisher. 

POSITIONS 

WANTED 

ADMINISTRATIVE 

CREDIT  CONSULTING,  30  years 
experience  in  credit,  8  years  in  publica¬ 
tions,  8  years  owning  collection  agency. 
Experience  in  classified,  display,  and 
computers.  Call;  (509)  248-6910. 

GENERAL  MANAGER/Business  Man¬ 
ager/Controller  Candidate-18  years 
experience  in  four  groups-lOM  to  BOM 
circulation  operations-union  or  non¬ 
union-revenue  builder/expense  reduc¬ 
tion  repairman  with  your  people  or  find 
and  train  my  own.  Family  man,  commu¬ 
nity  oriented  with  top  references.  Avail¬ 
able  due  to  partial  liquidation  of  group. 
Call  M.  J.  Cone;  (504)  649-0809. 

PUBLISHER,  presently  with  6  day  issue 
plus  TMC,  seeks  relocation  with  small 
group.  Age  44,  MBA.  Family  man  with 
complete  newspaper  knowledge.  Box 
6224,  Editor  &  Publisher. 

CARTOONIST 

EDITORIAL  CARTOONIST — liberal  slant 
seeking  position  with  daily  paper. 
Experienced,  professional:  Mike  Ritter, 
PO  Box  195,  Austin  TX  78767. 

CIRCULATION 

YOUNG,  hard-working  Circulation  Man¬ 
ager  looking  for  challenging  position, 
uperienced  in  all  phases  of  circulation. 
Would  be  a  real  asset  to  your  organiza¬ 
tion.  Box  6225,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  27,  1983 


- I 

POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


MAY  '83  GRAD,  BA  journalism  and  fore¬ 
ign  affairs  seeks  entry-level  any  Zone. 
Experience  New  York  City  daily  and 
abroad.  I  adapt  well,  work  hard,  learn 
fast.  Call;  Judy  DeBuccio;  (212)  933- 
2398. 

NEWSPAPERMAN  AVAILABLE:  J- 
school  grad  up  through  the  ranks  with 
several  dailies;  editing,  photos,  VDT, 
teletext  experience,  also  MA  and  teach¬ 
ing  stint  in  publications,  some  ad  sales; 
Jerf  Stone,  826  Lincoln,  Prescott  AZ 

86301. _ 

NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
research  ability.  Career  position  sought. 
Box  5642,  Editor  &  Publisher. 


ATTORNEY  with  10  years  corporate  and 
communications  experience  desires 
position  in  legal  publishing  field  in  New 
York  City .  Box  624 1 ,  Editor  &  PubI  isher. 


ADAPTABLE  reporter/photographer,  8 
years'  daily  experience,  seeks  career 
position.  Any  Zone,  any  size  daily.  Box 
6252,  Editor  &  Publisher. 

BRIGHT  young  editor  with  13  years 
experience  wants  new  challenge.  Cur- 
:  rently  in  mid-management  for  major 
metro  daily.  Extensive  experience  in 
I  writing,  editing,  graphics,  features,  hard 
I  news,  and  people  management.  Box 
6220,  Editor  &  Publisher. 


PICTURE  EDITOR  i 

Or  photographer  who  thinks  like  one. 
Eight  years  as  photographer,  editor  for 
metro  daily,  AP,  national  magazine  look¬ 
ing  for  good  picture  paper  that  wants  to 
get  better.  Box  6223,  Editor  &  Pub- 

iisher. _ 

ROBERT  ERINGER— London-based 
American  free-lance  and  author  of 
STRIKE  FOR  FREEDOM!  THE  STORY 
OF  LECH  WALESA  AND  POLISH 
SOLIDARITY  (Dodd,  Mead).  Can  be  your 
stringer  in  Europe.  News,  features  and 
investigative  reporting.  Write:  25 
Belsize  Crescent,  London,  NW  3,  Eng- 

land. _ 

WHO'S  COVERING 
RELIGIOUS  NEWS 

Experienced  religion  writer  seeks  news¬ 
paper  job.  Bachelor  of  Arts,  Master  of 
Divinity  degrees.  University  training  in 
journalism,  VDT  experience,  clips.  Ver¬ 
satile  (investigative  work,  profiles, 
theological  disputes).  Able  to  work  as 
general  reporter  while  developing 
religious  news  beat.  Box  6229,  Editor  & 

Publisher. _ 

1980  J-GRAD  seeks  advancement.  Two 
years  experience  in  government, 
schools,  features.  Tight  writer.  Photo 
and  darkroom.  Will  relocate.  Box  6254, 

Editor  &  Publisher. _ 

LIFESTYLES  EDITOR  position  sought  on 
small  to  medium  daily.  Self-motivated 
with  truckloads  of  ideas  to  amuse  and 
enlighten  readers.  Experience  in  trend, 
lifestyles,  home/living,  hard  news  report¬ 
ing  plus  photography,  editing,  layout 
and  supervisory  skills.  Thrive  on  hard, 
meaningful  work.  Will  consider  any 

Zone.  Box  6245,  Editor  &  Publisher. _ 

AGGRESSIVE  reporter,  available  now. 
VVire  service  and  newspaper  experience. 
Now  in  Zone  9,  will  relocate.  Beat 
interests  include  education,  religion. 
Will  accept  other  beats,  including  gener¬ 
al  assignment.  Box  6262,  Editor  &  Pub- 
lisher. - 


EXPERIENCED  sports  writer  looking  for 
new  challenge  with  solid  organization. 
Two  degrees  in  journalism  and  4V^  years 
experience.  Contact:  Mike  Weaver,  555 
E  El  Camino  Real  605,  Sunnyvale  CA 
94087;  (408)  735-8431. 


ENTERPRISING  free-lance  writer  hav¬ 
ing  extensive  experience  with  West 
Coast's  largest  newspaper  seeks 
expanded  opportunities.  Have  focused 
on  sports,  yet  also  interested  in  wide 
range  of  features.  Based  in  Southern 
California,  can  travel.  Box  6214,  Editor 
&  Publisher. 


GOING  PLACES — Top  '83  J-Grad  seeks 
reporter  job  any  Zone.  Internship  &  col¬ 
let  experience.  Resume,  clips:  Kevin 
Flanagan,  290  Grove  St  111,  Reno  NV 
89502;  (702)  825-0865. 


GULF  COAST  assignment  sought  by  vet¬ 
eran,  talented,  mature  photojournalist 
with  the  ability  to  do  it  all  in  the  news¬ 
room,  or  specialize.  Right  paper  must  do 
more  than  scratch  the  suiiace  in  its 
reporting.  Lee  Young,  Box  1131,  Pon- 
chatoula  LA  70454;  (504)  386-1131. 

_ PRESSROOM 


PRESSROOM  SUPERVISOR  — 
experience  with  newspaper  and  com¬ 
mercial  work,  knowledge  of  all  areas  in 
the  newspapier  field,  proven  track  rec¬ 
ord,  excellent  references,  avialable  now. 
Box  6250,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR— 10  years 
offset  newspaper  production 
experience.  Strong  management  skills, 
proven  bottom  line  accomplishments. 
Seeking  long  term  employment  with  a 
quality  minded  printer-publisher, 
ucellent  references  and  resume  avail- 
able.  Box  6251,  Editor  &  Publisher. 
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Libel  ruling  hit 
by  News  Council 


With  the  ombudsmen 

Ombudsmen,  Council  ponder  phone  taping 


By  Richard  P.  Cunningham 

Is  it  cricket  to  tape  a  phone  interview 
if  the  interviewee  doesn’t  know  you  are 
taping? 

Two  ombudsmen  expressed  differ¬ 
ent  views  on  that  question,  and  Richard 
S.  Salant,  president  of  the  National 
News  Council,  asked  the  Council  staff 
to  collect  information  and  opinions  on 
the  subject. 

Robert  J.  McCloskey,  ombudsman 
at  the  Washington  Post,  wrote  about 
telephone  taping  after  CBS  News  sus¬ 
pended  producer  George  Crile  for  tap¬ 
ing  interviews  without  the  knowledge 
and  consent  of  former  government  offi¬ 
cials  while  he  was  preparing  “The 
Uncounted  Enemy:  A  Vietnam 
Deception.” 

McCloskey  was  clearly  against  sur¬ 
reptitious  taping,  and  he  found  that 
many  major  news  organizations  were 
too.  He  said  the  Sun  in  Baltimore  had 
put  restrictions  into  writing  after  CBS 
suspended  Crile.  Los  Angeles  Times 
established  written  restrictions  two 
years  ago.  Wall  Street  Journal  has  a 
restrictive  policy,  although  executive 
editor  Frederick  Taylor  has  argued 
against  the  restrictive  position  in  the 
American  Society  of  Newspaper  Edi¬ 
tors  bulletin. 

At  his  own  paper,  the  Post,  McClos¬ 
key  found  that  a  written  policy  accords 
with  District  of  Columbia  law,  which  is 
permissive.  However,  he  wrote,  the 
unwritten  policy,  the  practice,  reflects 
the  fact  that  “public  sensitivity  to  the 
devices  has  precedence  over  what  may 
be  legal.” 

Richard  Harwood,  Post  deputy  man¬ 
aging  editor,  told  McCloskey  that  prior 
consent  must  be  obtained  before  rec¬ 
ording  a  telephone  call.  McCloskey 
said  Harwood  once  destroyed  a  report¬ 
er’s  tape,  because  he  did  not  observe 
that  rule.  Despite  Harwood’s  clarity, 
though,  McCloskey  wrote  that  it  was 
not  clear  to  him  that  all  Post  reporters 
understood  what  McCloskey  called 
“their  obligation.” 

McCloskey  wrote,  “  .  .  .the  ethic¬ 
al  question  must  be  confronted.  People 
don’t  like  being  taped.  The  realization 
that  it  may  occur  without  approval  is 
slightly  chilling.  The  press  found  it 
squalid  business  when  it  was  done  clan¬ 
destinely  in  the  White  House.  There 


(Richard  Cunningham  is  an  associate 
director  of  the  National  News  Council 
and  editor  of  the  Council’s  monthly 
newsletter  “Excerpts,”  which  is  based 
on  the  columns  and  public  memos  of  31 
North  American  news  ombudsmen.) 


ought  to  be  a  reminder  in  that.” 

Leo  Della  Betta,  ombudsman  at  the 
Arizona  Daily  Star  in  Tucson,  ascribed 
the  distaste  with  which  McCloskey  and 
others  view  surreptitiously  taping  to 
the  fact  that  the  tape  denies  to  the  news 
source  the  option  of  “deniability.” 
Della  Betta  wrote: 

“Any  reporter  with  six  months’ 
experience  can  tell  you  how  deniability 
works.  A  source  says  something  that  is 
tactless,  or  indiscreet,  or  just  plain  fac¬ 
tually  wrong.  The  remark  is  attributed 
to  him  in  print.  The  source  charges, 
‘Misquote.’  The  source  is  using  its 
deniability. 

“Tapes  close  that  lovely  escape 
route.  Largely  because  of  that,  I  sus¬ 
pect,  many  sources  consider  taping  an 
unsporting  tactic.” 

Della  Betta  recalled  that  reporters 
believed  years  ago  that  one  could  not 
obtain  a  reliable  interview  over  the  tele¬ 
phone;  you  had  to  be  face  to  face  with 
the  subject. But  that  attitude  changed, 
and  in  the  same  manner  attitudes  will 
change  toward  tape  recording  phone 
conversations,  Della  Betta  said. 

“It’ll  be  all  for  the  good.  Reporters 
will  have  to  use  more  refinements  in 
their  questioning  methods  .  .  .  and 
some  news  sources  will  have  to  impose 
more  self-discipline.  When  words  are 
on  tape,  a  reporter’s  reputation  will  no 
longer  be  subject  to  second  thoughts 
that  come  too  late.” 

In  asking  the  News  Council  staff  to 
look  into  the  questions  surrounding 
telephone  taping,  Salant,  who  is  former 
president  of  CBS  News,  noted  that  it 
was  basically  a  legal,  not  an  ethical, 
concern  that  underlay  the  CBS  rule  that 
producer  Crile  violated.  The  rule  re¬ 
quires  the  approval  of  the  president  of 
(TBS  News  for  phone  taping  without 
consent  of  the  tapee,  because  that  laws 
governing  such  taping  vary  from  one 
jurisdiction  to  another. 

Preliminary  inquiry  indicated  that 
today  such  taping  is  permitted  under 
federal  law  and  in  New  York,  where 
Crile  did  his  taping,  and  in  Washington. 
Salant  said  the  question  he  wants  stu¬ 
died  is:  If  it  is  not  forbidden  by  law, 
why  should  it  be  forbidden  by  news 
organizations. 


Quote/Unquote  folds 

Quote!  Unquote ,  a  quarterly 
magazine  for  editors,  went  out  of  busi¬ 
ness  in  July  after  publishing  only  a  pro¬ 
totype  issue  last  April.  Edward  D.  Mil¬ 
ler,  editor  and  founder,  said  there  was 
insufficent  response  from  readers  and 


Richard  S.  Salant,  president  of  the 
National  News  Council,  characterized 
as  alarming  a  federal  appellate  judge’s 
opinion  which  he  said  would  turn 
judges  into  editors  in  a  most  sensitive 
area — editorial  and  columnist 
expressions  of  ideas. 

Salant  said,  “It  would  transform 
editorials  and  columns  into  treatises, 
and  that  is  not  what  editorials  and  col¬ 
umns  are  all  about.  Nobody  who 
believes  in  robust  debate  and  opinion 
as  a  cornerstone  of  democracy  will  be 
alarmed  by  Judge  Spottswood  Robin¬ 
son’s  conclusion  that  most  expressions 
of  opinion,  in  order  to  be  immune  from 
libel  challenges  must  be  accompanied 
by  a  ‘full  and  accurate  narration  of  the 
material  background  facts’  ”  (E&P 
August  20). 

Judge  Robinson  is  Chief  Judge  of  the 
U.S.  Court  of  Appeals  for  the  District 
of  Columbia.  He  made  his  proposal  in 
reversing  a  lower  court’s  dismissal  of  a 
libel  suit  against  the  newspaper  col¬ 
umnists,  Rowland  Evans  and  Robert 
Novak.  The  suit  had  been  dismissed  on 
the  grounds  that  the  column  was 
opinion  and,  therefore,  protected 
under  the  U.S.  Supreme  Court’s  state¬ 
ment  in  the  1974  Gertz  decision  that 
opinion  is  immune  from  libel  under  the 
First  Amendment,  because  “there  can 
be  no  false  idea.” 

Salant  said,  “It  is  true  that  the  Gertz 
language  has  presented  the  courts  with 
the  knotty  problem:  What  is  opinion 
and  therefore  protected,  and  what  is 
fact  and  therefore  not  protected? 
However,  in  trying  to  solve  that  prob¬ 
lem,  Judge  Robinson  has  made  a  pro¬ 
posal  that  would  shift  to  the  judge’s 
bench  responsibilities  that  have  tradi¬ 
tionally  and  by  law  been  handled  from 
the  editor’s  chair.” 

Judge  Robinson  suggested  a  class  of 
opinions  that  he  called  “hybrid;”  that 
is,  they  contain  opinion,  and  they 
“intimate  the  existence  of  certain 
facts.”  A  vast  number  of  editorials, 
columns  and  commentaries,  Salant 
said,  would,  under  Robinson’s  opinion, 
be  subject  to  libel  since  inevitably  they 
either  include  or  “intimate”  facts. 
Robinson  would  give  such  statements 
absolute  protection  only  if  those  facts 
which  are  judged  to  be  “material”  or 
“relevant”  were  “fully”  and  “accur¬ 
ately”  set  forth  with  the  opinion. 


advertisers.  Miller  started  the 
magazine  with  Jerry  Bellune,  former 
editorial  page  editor  of  Philadelphia 
Bulletin,  and  Robert  Lockwood, 
the  newspaper  designer.  Bellune  now 
runs  Job  Bank,  a  computer  job  service 
for  journalists  based  in  Cherry  Hill, 
N.J. 
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As  the  people  who  helped  make  it  happen 


Conversion  of  the  presses  from  letterpress 
to  offset  was  by 
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For  many  readers,  trying  to  learn  about  the  Press’  weekly  financial  section,  covers  eco- 

economy  and  how  it  will  affect  their  lives  nomic  news  in  bold  graphics  and  plain  English, 

means  learning  a  new  language  first:  macroe-  From  U.S.  Steel’s  annual  report  to  the 
conomics,  supply-side  variables,  index  of  lead-  marketing  of  a  baseball  hero.  Marketplace  is 

ing  economic  indicators.  clearly  informative.  Because  if  you’re  playing 

But  readers  of  The  Pittsburgh  Press  can  the  market  or  shopping  in  it,  you  don’t  have 

understand  at  a  glance.  Marketplace,  The  time  to  translate. 
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